
iNr Congratulations Rob^Hj^ 
on the No.1 debut 

of your new album Something To Be. We had a feeling 
It'd be big - that's why we've been with you from the start: 

Gung Ho - 50 spins a week of "Lonely No More" for two weeks straight 
' Hear Music First - Exclusive streaming of the entire album a full week before its release 
Concert for Save The Music - Four unforgettable performances 
Live@vh1 .com - Intimate acoustic performance on air and online 
Top 20 Countdown - Co-host appearance on VHI's weekly video countdown show 

And this is just the beginning. 
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26 ORPHAN SONGS compel the Copyright Office 
to search for a solution in obtaining the rights 
to copyrighted works that have untraceable 

owners. 

28 CONCORD RECORDS'startpH with a rar 
salesman's dream and has grown into a 
savvy marketer with the world's largest 
independent jazz catalog. 

30 BILLBOARD STARS profiles and pays 
tribute to New York's Mega 97.9 morning 
show host Luis Jimenez. 

39 DAVE MATTHEWS BAND rnmmand<^ 

attention with its new RCA release 
"Stand Up." 

44 JACI VELASQUEZ turns to England's 
Martin Terefe for new release "Beauty 
Has Grace." 
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70 Mileposts 
7? RarkRpat 

74 Inside Track. Executive Turntable 



For more in-depth business coverage cliecl< out www.billboard.biz. 
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On Monday 5/9 log on to .biz to learn 
H^^BI how a Jacobs Media study of rock 

miJi^ 




listeners shows radio how to fend 
off new media. 




AliOVK: 

Dierks Bentley 
makes the road 
his home. 
See page 42. 

ONTHKCOVKH; 
System of a 
Down will offer 
its political 
passions 
across two CDs 
this year 
Photo by Ian 
Jennings 
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EDITORIALS I COMMENTARY LETTERS 



BY TIM BROOKS 



Oiu* Recorded Heritage 
Deserves To Be Heard 



Record companies have long treated cata- 
log product — whether created by them or 
inherited from companies they acquire — 
as an asset they could exploit or ignore at 
will. Mostly they have ignored it. reissuing 
a tiny percentage and locking the rest away. 

What has also been ignored is the social 
harm this can do. In researching a book 
about the earliest African- American 
recording artists, i was able to identify 
about 400 commercial recordings black 
artists made before 1920 that a rights 
holder still owns today. Of those 400. riglits 
owners have reissued exactly two (one- 
half of 1%) during the entire CD era. This 
is a scandalous suppression of our history 
in the name of "rights." 

Another study indicates that of all the 
historically important recordings issued in 
the United States before 1965 that are still 
owned by someone, only 14% have been 
made available or licensed by the rights 
holders — and most of those date from the 
19505 and early 1960s. 

Record companies may be forced to 
change this "lock it up" approach. The fail- 
ure of rights owners to make older record- 
ings available has led to a vibrant 
underground reissue business, spurred 
by the easy manufacture of CDs. More im- 
portant, it has led to a growing roster of 
foreign labels — not subject to our laws — 
that are reissuing older American mate- 
rial and selling it in the United Slates. 

Thanks to the Internet, this field is 
exploding. While U.S. rights holders have 
reissued only 14% of important pre-i965 
recordings, nonlicensed and foreign com- 



panies have made available nearly twice 
that number — without paying the owners. 
Foreign companies are literally selling our 
culture back to us. 

Control is illusory. For example, even if 
tlie European Union lengthens its copyright 
term for recordings beyond the current 50 
years (which is uncertain), il will not make 
it retroactive. Pre-ig55 material is lost there. 

The way I see it. one of three things 
will happen: 

1. The status quo continues. U.S. com- 
panies refuse to reissue older material or 
allow others to do so on reasonable terms 
(reasonable, that is. to the users}. Exploita- 
tion of this material moves overseas. Small 
operators and Web sites in Europe and 
Canada are very happy. U.S. companies 
get nothing. 

2. Under pressure from archivists and 
others, the United States enacts a "use it or 
lose it" law that strips companies of older 
material that they won't make available. 
Don't think it can't happen. 

3. The United States enacts compulsory 
licensing for older (and perhaps also for 
more recent) recordings that are out of print. 
Anyone would be able to reissue them on 
payment of a set fee. 

The last option could be surprisingly 
beneficial to U .S. rights holders. They would 
not have to spend millions trying lo push 
through more and more legal restrictions 
in every corner of the world. (This only 
makes the lawyers rich and does little to 
stem the digital tide.) Tliey would not incur 
the considerable cost of marketing low- 
volume back catalog, but they would get a 



steady stream of revenue from small U.S. 
operators, including institutions, that have 
the passion and small scale necessary to 
make such distribution work. Plus, a lot of 
Americans would learn to appreciate our 
recorded heritage, which can only be good 
for the business. 




Welcoming A Pop Barometer 



Record companies should embrace a 
system that produces maximum profits 
for minimum investment on assets they 
don't even use. 

For once, shouldn't the U.S. recording 
industry get ahead of change, rather than 
letting the lawyers and lobb>ists lead it into 
another Little Big Horn? 

Tim Brooks is the author of "Lost Sounds; 
Blacks and thi Birth of the Recording 
Industry. iSgo-igig" (University of Illinois 
Press. 2004). 



FEEDBACK 



As a longtime newsstand buyer of 
Billboard. I am very pleased that you 
have instituted the new Pop 100 chart. 
While I am a very big fan of R&B and 
hip-hop, the sheer power of rhythmic 
top 40 radio and its very high rotations 
in the biggest markets skew The Bill- 
board Hot 100 in a way no one could 
have expected when Nielsen Broadcast 
Data Systems was instituted. A weak 
and risk-averse top 40 format doesn't 



help things either. 

The Pop 100 is a nice alternative to the 
Hot 100 in giving a bigger picture to what 
is more truly popular across a mass au- 
dience. A mainstream rock hit like the 
Killers' "Mr Brightside" just doesn't get 
a fair shake on the Hot 100 anymore. 

t spent 10 years in music retail and 
another 15 in radio (top 40 and AC) and 
have DJ'ed to a 25-plus crowd for the 
past nine years. I have noticed that some 



of the hip-hop stuff in the top 10 of the 

Hot 100 was not performing well with an 
audience that was eating up similar ti- 
tles only a year or two ago. I even see 
this with the high-school semi-formals 
that t occasionally play. 

The tides are changing again. Thanks 
for helping to move things forward with 
great new additions to BiUboard\ 

Steve Sobczuk 
Waterioo, Ontario 



Let your colleagues know what's on your mind. Send letters to Ken Schlager. Executive Editor. Billboard, 770 
Broadway. 6th Floor, New York, N.Y, 10003, or e-mail to letters gblllboard.eom. Include name, title, address and phone 
number for verification. Letters should be concise and may be edited All submissions published shall become the sole 
property of Billboard, which shall own the copyright in whole or part, for publication. 
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A hotel that puts the best of everything at your feet. 
Wliile you're still in your slippers. 



\ 

V 




Pirsentingfive signature suites with Four Seasons signature service. Perhaps the only thing more 

alluring than llie designer Imuticjiies and renowned reslauianLs tliat line tliis area ofBev^erK' Hills, is the luxury that 
stands above it. Fruiii the jirivale staircase and intimate rooftop terrace of tlie Veranda Suite, to the breathtaking 
views of Beverly Hills from the Governor Suite, The Regent Beverly Wilshire oilers discerning guests an 
opportunity to float comrorlably above the most famous intersection in ihe world. With our live signature suites 
and the legendary service philosophy of Four Seasons, this landmark hotel takes |>am[ienng to a Ie\'el previously unseen. For reservations, please call your 
travel consultant, or tlie Hotel direcdy at 800.421.4354 or 310.275.5200. Or visit vwm.founieasoiis.com/bcvcdyvvilsliire. 




Beverly Wilshire 

A Four Seasons Hotel 
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Cause ive did. 

Congratulations to Anna Nalick 
on her successful Top 20 album 

debut - over 37,000 units of IVrecfc Of The Dayi 
scanned in the first weeit. We know a good thingE 
when we see rt. AndjMtt see a breakout. 
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>>>NIELSEN, 
BIGCHAMPAGNE 
TEAM UP 

BiUboard sister 
company Nielsen 
Entertainment and 
BigChampagne 
Online Media 
Measurement have 
entered a strategic 
relationship to link 
airplay monitoring 
and peer-to-peer 
download data. The 
relationship will link 
Nielsen 
Entertainment's 
bdsradio.com to 
BigChampagne's P2P 
charts, combining 
radio airplay "spin" 
data with "top 
swaps." The 
combined analysis 
aims to provide the 
radio and record 
industries with a 
unique matrix of 
music consumption 
measurement. 

>>>EMI JOINS 
SNOCAP 

EMI has become the 
third major label to 
strike a deal with 
Snocap, the 
new copyright 
management and 
peer-to-peer filtering 
service from 
Napster founder 
Shawn Fanning. 
EMI's deal allows 
Snocap to fingerprint 
its catalog and 
ensure that its 
copyrights aren't 
illegally swapped on 
P2P networks that 
employ the 
technology. 
To date, only P2P 
service Mashboxx has 
publicly announced 
Its intention to use 
Snocap, but the 
company says it is 
pursuing all other 
online services. 
— Sr/'an Garrity 

>>>UNEUP SET 
FOR ACM 
ANNIVERSARY 

The Academy of 
Country Music has 
announced the lineup 
for its 40th 
Anniversary 
Celebration, set to 
tape May 18 at the 
Mandalay Bay Events 
Center in Las Vegas 
and air on CBS in 
December. The two- 
hour special will 
feature appearances 
from Alabama, 
continued on >>p8 
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Anti-IPO 

Linkin Park slags WMG 
on eve of stock offer 
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Shirt Deais 

BandMerch takes 
concessions online 




Re-mouse Control 

New Logitecti device 
controls cursor, media 



Chater Ciiatter 

Canadians debate who 
becomes CIRPA head 
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BY BRIAN GARRITY and BRAM TEITELMAN 




Changing Stations 

Modern Rock Acts Promote Music Outside Radio 



Iromotioii finds itself at a crossroads as a growing number of terrestrial radio 
I tune out the ratings-challenged format (Billhoard, May 7). 

Jnpanies are attempting to adapt to modem rock's recent marginalization on the air- 
I markets like PhUadclphia, Miami. New York and Washington. D.C. by emphasizing 
^ for building buzz. 

In lieu of airplay, touring, blogs, ringtones. downloads, Internet and satellite radio, videogame tie- 
ins, alliances with brand marketers, film and TV exposure, sponsorships and placements in commer- 
cials all are growing in value. 

The marketing strategies for a number of big-name rock artists witli current or upcoming re- 
leases show that labels are reaching out to consumers through a variet\ of new channel: 

• In a nod to the growing importance of Webcommunities. GefFen Records' Weezer 
has become the latest rock act to debut a new album on social networking site my- 
space.com. The band's "Make Believe," due May io. is available on the site as a 
free on-demand stream through release date. Since launching in 200^. my- 
space.com has gained more than 14 million users, and in February it was the 
No. 7 Internet site in page views, according to Media Metrix. More than 200.000 
bands have their own pages on the site, including major-label acts like Queens 
of the Stone Age and Oasis. 

• Capitol Records debuted the Coldplay single "Speed of Sound" as a ring- 
tone through Cingular Wireless. 

- V2 Records rushed " Blue Orchid." the first single from the White Stripes' 
"Get Behind Me Satan," to iTunes April 18 — just two weeks after t)ie duo 
completed the album. 

"It's not too different from what already constitutes successful setup," says 
Larry Mestel, COO/G M of Virgin Records, which is setting up a release from 
priority act Gorillaz. "But now it's really important to continued on >>p8 



BY EMMAN UEL LEGRAN D and LARS BRANDLE 

EMI U.K. Bows 
Pop/Standards Unit 



LONDON— While many record com- 
panies are consolidating or eliminat- 
ing labels, EMI Music U.K. is doing the 
opposite. 

The British company— one of the 
main suppliers of talent for EMI's global 
network of operations— Is adding an- 
other source of repertoire alongside 
the Capitol and Virgin label groups. 

The mandate of the still-unnamed 
label group is to develop pop, main- 
stream, adult standard and crossover 
classical acts. 



Mark Collen heads the unit 
In the newly created position 
of senior VP of EMI Music U.K. 
Collen reports to EMI Music 
U.K. chairman/CEO Tony 
Wadsworth. The appointment 
became effective May 1. 

"The idea is to add different 
areas in music that do not usu- 
ally get as much focus as rock, for 
example," Wadsworth says. "We 
want to make sure we are the best in 
all areas." cont'nucr! on ■■>::,- 
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Brooks & Dunn, Kenny 
Chesney, Merle Haggard, 
Alan Jackson, Barbara 
Mandrell, Reba McEntire, 
Montgomery Gentry, 
Rascal Flatts, George 
Strait and Trisha 
Yearwood. More artists 
will be announced later. 

—Phyllis Stark 

>>>DAVE MATTHEWS 
BAND SETTLES SUIT 

An agreement was 
reached between the 
Illinois attorney general 
and the Dave Matthews 
Band over an August 
2004 lawsuit. The 
lawsuit claimed the 
band's tour bus operator 
dumped its septic tank 
from a bridge into the 
Chicago River and onto 
tour boat passengers. As 
part of the settlement, 
announced April 29, the 
band will pay $200,000 
and keep a log for the 
next five years of each 
place, date and time its 
tour buses dispose of 
human waste. 
—Susan Butler 

>>>AOL GRABS 
CHEVY SPONSORSHIP 

America Online has 
signed Chevrolet as the 
exclusive sponsor of its 
in-studio performance 
program, AOL Music 
Sessions, through 2005. 
Financial details were 
not disclosed with the 
May 2 announcement, 
but the pact is 
reportedly worth $5 
million. AOL and Chevy 
also will introduce a co- 
branded feature called 
"Chevy Backstage Pass" 
that contains photos, 
interviews and 
performance clips from 
AOL's entertainment 
properties. Chevy will 
run a series of contests 
from May until 
December offering the 
chance to attend a 
taping of AOL Music 
Sessions. The deal is part 
of a strategic shift by 
AOL to move its original 
music content onto the 
Web as it evolves from a 
subscriber-driven 
Internet service provider 
to a sponsorship- 
driven portal. 
—Briar) Carrity 

>>>SONY BMG 
FORMS SINGLE 
CLASSICAL UNIT 
Sony BMG Music 
Entertainment has 
created a new classical 
music division, Sony 
BMG Masterworks. The 
new division will 
continued on >>p10 
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build up as much around the 
band as possible — both in imag- 
ing and from a fan perspective. " 

At stake for labels is a three- 
year upswing in modem rock 
sales. Despite the genre's radio 
woes, Nielsen SoundScan re- 
ports that modem rock album 
sales totaled 132.1 million units 
last year — a 3% boost fi-om 2003. 
That volume represents 19.9% 
of U.S. album sales, the genre's 
largest market share in six years. 

But with modern outlets 
WPLY (Yioo) Philadelphia and 
WHFS Washington. D.C., and 
active rock WZTA (Zeta) Miami 
dropping the rock format and 
WXRK (K-RockJ New York rad- 
ically reducing the number of 
current titles it spins, many in 
the industry are wondering if 
modem rock sales can sustain 
that momentum. 

"It's changing the artist- 
development process in a big 
way," says Marc Geiger, a head 
of contemporary music for the 
William Morris Agency and co- 
founder of the Lollapalooza tou i 

The audience for No. i mod- 
ern rock songs, as tracked by 
Nielsen Broadcast Data Systems, 



is already shrinking. April 22 
marked a new low for the formal, 
as Audioslave's " Be Yourself* led 
the pack with just 11. 8 million 
weekly impressions. Compare 
that with the format's high of 
23.9 million impressions for the 
Red Hot Chili Peppers' "By the 
Way" i n the week of July 1 9 , 200 2. 

"Good records will find their 
audience and find their ways to 
be exposed, but the dynamic of 
[how much) records are going to 
sell is going to change a lot," Cor- 
nerstone Promotion CEO |on 
Cohen predicts, " It's going to be 
harder to sell mass numbers." 

V2 director of marketing Dan 
Cohen (no relation) says shifts 
in consumer taste complicate 
the situation. "Everything's in 
flux because the lines have been 
blurred between active rock and 
alternative rock." 

Still, labels are not giving up 
on radio play for modem acts, 
even if they are doing their best 
to get by without it. 

Virgin executive VP of pro- 
motion Hilary Shaev says labels 
just need to be more patient. 

"Radio can't be the starting 
gun," she says. "It has to be timed 



along with other things or after 
other things." 

To that end, the industry is 
trying to use alternative expo- 
sure to build a "story" that it can 
ultimately use to win over radio. 
Such efforts are upping the 
value of support from digital 
programmerslike Yahoo, MSN, 
Music Choice, Fuse. XM, Sir- 
ius and AOL. 

"We have a much deeper 
playlist," AOL senior VP of pro- 
gramming Bill Wilson says. As 
stations exit the modem rock for- 
mat, "it's a huge opportunity that 
we are taking advantage of" 

Acts like Interscope's Au- 
dioslave are using the Web to 
demonstrate demand to radio. 
The band teamed with radio sta- 
tion Web sites on a download 
giveaway of second single "Your 
Time Has Come." Fans could 
not receive the track until i mil- 
lion consumers requested it. 

Steve Berman, head of sales 
and marketing for Interscope 
Geffen A&M. says: "When you 
look at the amount of music 
that's moving around the Inter- 
net, you know that people are 
outthere." 
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"I'm not building a whole 
new entity, in terms of a brand," 
Collen says. "We've already got 
very strong existing brands, 
which I'm hoping to strengthen 
and add to, and use the skills 
within those to cross- pollinate 
[projects]. My focus at the mo- 
ment is to really build on those 
existing brands." 

Collen had been New York- 
based senior VP of global mar- 
keting at Capitol for the past 
three years. Now based in Lon- 
don, he has returned to a divi- 
sion where he worked for 12 
years, most recently as man- 
aging director of EMLChrysalis, 
now known as EMI Records. 

"It's good to have Mark 
back," Wadsworth says. "He's 
going to bring a wealth of 
experience to the company 
and make an impact not only 
in the U.K. but also outside with 
his artists." 

Collen's new group wilt 
integrate two EMI U.K. sub- 
labels: Innocent, which was 
attached to Virgin and devel- 
oped such acts as boy band 
Blue and female pop group 



Atomic Kitten, and EMI Liberty, 
home to EMI's adult standards 
projects. Current Innocent 
projects include former Spice 
Girl Geri Halliwell and solo 
efforts from members of Blue- 
Part of Collen's mission is to 
take acts with mainstream ap- 
peal—like Australian-born 
country artist Keith Urt>an, who 
is signed to Capitol Nashville — 
to wider audiences. Urban will 
be released in the United Kir>g- 
dom through Capitol, but In- 
nocent execs will handle his 
marketing. Strategic assistance 
will come from Liberty. 

Wadsworth says there is a 
logic to combining efforts for 
projects targeting teens and 
adults. "In terms of market- 
ing, these are quite similar 
targets," he says. "Radio is 
less important, whereas TV is 
more crucial. And there's a 
crossover demographic for 
some of these projects. For 
example. Blue can appeal to 
young teenagers as well as to 
older female consumers." 

In addition, Collen will as- 
sume responsibility for EMI 



Classics U.K. following man- 
aging director Barry Mc- 
Cann's retirement in July after 
30 years with the company. 
McCann plans to become an 



A&R consultant. 

Meanwhile, Matthleu Lau- 
riot-Prevost was promoted to 
senior VP of global marketing, 
with responsibility for EMI 
Music repertoire. He was sen- 
ior VP of global marketing for 
Virgin Music. He adds to his 
responsibilities Capitol Music's 
repertoire stream, which 
Collen previously handled. 
Lauriot-Prevost continues to 
report to EMI Music vice chair- 
man David Munns. 



BY BRIAN GARRITY 



Analysts Rate 
Clear Channel 



In jettisoning its struggling 
concert business via spinoff 
and floating a 10% stake in its 
outdoor advertising operations 
in an initial public offering, 
Clear Channel Communica- 
tions is looking for a valuation 
from Wall Street that reflects 
its strength in its core broad- 
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casting business. 

But unlocking the value of 
Clear Channel's status as radio 
industry kingpin figures to be 
an uphill battle in the short 
term, industry analysts say. 

Investor embrace of the un- 
bundling strategy figures to be 
challenged for much of the 
next year by CC's ambitious 
plan to reduce advertising and 
promotion clutter on its air- 
waves by shifting sponsors into 
fewer, shorter commercials. 

Meanwhile the company 
continues to face myriad ques- 
tion marks on everything from 
the uncertain fate of the live 
entertainment arm (see story, 
page 21} to mountinR comp e- 
tition from satellite radio and 
online music programming. 

"Investors will wait for a 
turnaround in both the enter- 
tainment and radio divisions 
before giving the company full 
credit for this restructuring." 
says Maurice McKenzie, a 
radio analyst with Friedman 
Billings Ramsey. 

The radio division posted a 
7% decline in revenue in first- 
quarter results. 

The biggest drag on the 
radio division's performance 
this year looks to be its "Less 
!s More" initiative, which is 
attempting to push marketers 
into buying 30-second spots 
rather than the dominant Go- 
second ad buys. 

Laraine Mancini. a radio an- 
alyst with Merrill Lynch, cau- 
tioned investors in a May 2 
research note that the pro- 
gram, while ultimately com- 



pelling, could lead to radio's 
"consistent underperformance 
in the near term." 

Analysts say conversion of 
its advertising inventory to re- 
flect a predominance of shorter 
spots is taking longer than orig- 
inally anticipated. 

A look at the first quarter 
shows that 60% of the com- 
mercials airing on CC's sta- 
tions are still 60-second spots. 
Only 30% of ads sold are for 
30-second spots. 

That is essentially flat com- 
pared with the company's adver- 
tising mix in fourth-quarter 2003. 

The good news for the com- 
pany is that ad buys of 50-sec- 
ond spots have more than 
doubled from a year ago, and 
CC — under the direction of 
president/CEO lohn Hogan — 
is gaining traction with leading 
advertisers like Verizon, Mc- 
Donald's, Budweiser, Heineken 
and Home Depot. 

Analysts say that the place- 
ment of greater premiums on 
shorter spots is central to CC's 
response to new technology -en- 
abled competitors that are pick- 
ing up listeners on the promise 
of deeper programming and 
fewer, or in some cases, no ads. 

With radio and outdoor the 
only two mass-market media for 
reaching consumers outside the 
home, McKenzie says CC's 
proposition to advertisers fig- 
ures to be enhanced long term 
in an increasingly technology- 
fractured marketplace. 

That's where the restruc- 
turing comes in. The aim is to 
provide better insight into the 
fundamentals and perform- 
ance of both businesses. 

Breaking up unwieldy media 
conglomerates in the name of 
value has emerged as a popu- 
lar option for companies with 
sputtering stock prices. 

Analysts are giving high 
marks to CC for spinning out 
the concert business, which has 
been widely viewed as a drag on 
the company's valuation. Fred- 
erick Moran, managing direc- 
tor of Stanford Croup, says, 
"Getting rid of the entertain- 
ment group is a no-brainer. That 
can only help." 

CC did not return calls for 
comment. 

Additional reporting by Paid 
Heine in New York. 
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combine the assets of 

the former BMG Classics 
and Sony Classical. 
Including Imprints RCA 
Red Seal, Sony Classical, 
Deutsche Harmonia 
Mundi and Arte Nova. 
The focus will be on 
classical music in the 
traditional sense, with 
efforts concentrated on 
new projects by major 
and developing artists, 
as well the restoration of 
the division's catalog. 
—Chris M. Walsh 

>>>SUMMER AT 
NAPPY CAMP 

Nappy Roots are busy 
completing an album for 
release in late August on 
their own label. Nappy 
Roots Music. Formerly 
with Atlantic, the rap 
sextet is best-known for 
the 2002 top 20 R&8 hits 
"Awnaw" and "Po' Folks" 
(featuring Anthony 
Hamilton). As part of 
their diversification, they 
also operate the 
aptly named winery 
Nappy Valley. 
-Gail Mitchell 

>>>HMV UPBEAT 
ON RESULTS 

British retail chain HMV 
Group said May 4 that it 
expects to report full- 
year earnings in line with 
market expectations, 
despite suffering from a 
difficult trading climate 
in its home territory. For 
the year to April 23, total 
sales are expected to 
rise by 4.7% at constant 
exchange rates, 
compared with the 
corresponding period 
last year. Same-store 
sales growth for the 52- 
week period is expected 
atl.1%. HMV will 
announce preliminary 
full-year results June 28. 

—Lars Brandle 

>>>MARTINEZ 
WINS 'FAMA' 

Music reality show 
"Objetivo Fama" ended 
May 1 in Puerto Rico with 
approximately 1 million 
fans voting Dominican- 
born, New York-based 
Anais Martinez the 
winner The finale of 
"Objetivo Fama" was 
broadcast live from 
Puerto Rico, giving 
network Telefutura its 
highest ratings since the 
weekly show began airing 
in January. Martinez's 
prize includes a recording 
contract with Univision 
Music Group. Last 
season's winner, Janina, 
released her debut album 
with Univision in March. 

—Leila Cobo 



Viralg Touts P2P Solution 



Hoping to capitalize on the 
music industry's battle against 
online piracy, software devel- 
opers have offered a number 
of technologies touted as ca- 
pable of quelling unauthorized 
file trading. 

Attracting the most attention 
of late is Finnish firm Viralg, 
which has boldly claimed that its 
technology spells the end of peer- 
to-peer file sharing. The com- 
pany's software is designed to 
take advantage of the file identi- 
fication system used by such P2P 
service.s as Kazaa and eDonkey 
to flood the networks with bogus 
music files so that users unwit- 
tingly download garbled tracks. 

P2P services give each file 
distributed in their systems a 



unique identifier, known as a 
"hash," which the service 
provider randomly generates 
and automatically assigns. This 
identifier is used to group sim- 
ilar files into bundles so users 
can download different parts 
of the same file from several 
users simultaneously, thereby 
saving time and bandwidth. 

Viralg claims it can fool P2P 
systems by mimicking the hash 
characteristics of "good" files, 
thereby polluting the entire pool. 

This is similar to the "spoof- 
ing" technique used by compa- 
nies such as OverPeer — which 
Loudeye recently acquired — 
that claims to spoof up to 200 
million files per month. 

Viralg boasts that its tech- 



nology is 99% effective but 
does little to back up this claim , 
making only vague reference 
to a "virtual algorithm" it de- 
veloped in its product specifi- 
cation. Some even believe the 
whole concept may be a scam, 
preying on content providers' 
paranoia over piracy. However, 
the company claims BMG Fin- 
land as a customer and recently 
won an award for business plan 
of the year in Finland's Ven- 
ture Cup competition. 

Regardless, a group of 
Finnish musicians has re- 
quested an investigation into 
the company, saying its tech- 
nology essentially is a virus and 
thus violates a Finnish law pro- 
hibiting telecom interference. 



This is not the first time the 
legality of spoofing has been 
questioned. In September, Al- 
tnet sued the Recording In- 
dustry Assn. of America, 
OverPeer. Loudeye. Media Sen- 
try and others, claiming their 
spoofing services violate its 
"TrueNames" file identification 
patent- The case is pending. 

Spoofing is just one way to 
make the P2P experience more 
difficult than legal alternatives. 
Other software has been devel- 
oped to target file sharers directly 
OnSystems' Media Defender, for 
example, launched what 
amounts to a denial -of-service 
attack on those uploading music 
to P2P networks. 

The MediaDefender soft- 



ware — which is no longer avail- 
able — would scan P2P networks 
for copyrighted material and 
then overwhelm the providers 
with requests for their files, thus 
clogging the system and block- 
ing "real" users. 

More recently, several an- 
lipiracy "vigilantes" have de- 
veloped viruses that attack 
music stored on users' PCs. 
The newest example is the 
Nopir-B worm, which origi- 
nated in France. The worm is 
distributed exclusively on 
P2P networks, posing as a 
DVD copying program that 
instead deletes all MP3 music 
files on the infected PC, re- 
gardless of whether Ihcy were 
legally obtained. 



BY BRIAN GARRITY | 



Linkin Park's IPO Woes 



inkin Park's demand to be released from its Warner Music 
Group contract on the eve of the major label's planned 
$750 million initial public offering is drawing mixed 
respon ses from the artist management community. 
^^Hband, which is managed by Rob McDermott of the 
Firm, cites a crisis of confidence over WMG's use of IPO 
proceeds and its ability to compete on the global stage in 
the wake of the deal as the reasons it wants out. 

However, Linkin Park's decision to take its case public 
also comes as it has hit an impasse in contract renegotia- 
tions with Its label, Warner Bros. Records. 

Artist managers interviewed by Billboardsay that while 
the band's stated concerns may have merit, the move is as 
much a contract bargaining chip as anything. 

Linkin Park is said to be seeking a new contract with an 
advance of $60 million; Warner Bros, is offering $15 mil- 
lion in advance for a five-album deal, sources say. Linkin 
Park previously renegotiated its deal with Warner in 2000. 

"It's "Show me the money,' " one manager speaking on 
condition of anonymity says of the band's position. "There 
could be validity to Linkin Park's claims," the manager acids, 
"but none of us really know. Have all labels gone from trim- 
ming fat to trimming muscle? Yes. Have they all cut so 
deeply that they can't do the job anymore? Probably yes." 

Entertainment attorney Gary Stiffelman, who represents 
Warner acts like the Doors, Fleetwood Mac, John Fogerty 
and Stevie Nicks, says a significant pool of shares should be 
set aside for the artists as a reward, just as any key execu- 
tive typically is rewarded in similar circumstances. 

"A significant component of the purchase price often 
reflects the anticipated value of the product these artists 
remain committed to deliver," he says. 

A public contract feud with one of its biggest acts just 
days ahead of an IPO is the last thing WMG wants. The deal 
is tentatively expected to proceed May 10 with an estimated 
price of $22-$24, sources say. 

The company finished third among the major labels in 
total and current market share last year with 14.7% and 
13%, respectively. It saw its U.S. market share slip to 14.9% 
in the first quarter, compared with 15.4% in first-quarter 
2004, according to Nielsen SoundScan. 

Meanwhile, Linkin Park has sold more than 35 million 
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records worldwide in five years. It owes four albums on its 
existing contact. 

Whether the spat affects the WMG IPO or its pricing re- 
mains to be seen. Sources familiar with the situation 
point out that the announcement hit just before a key 
WMG roadshow meeting with Investors in New York. 

Further complicating the situation is the Firm's con- 
nection to WMG's lecid investors, Thomas H. Lee and Bain 
Capital. Firm founder Jeff Kwatinetz was an adviser to 
Thomas H. Lee's Scott Sperling ahead of the WMG pur- 
chase, and late last year the two private-equity powers ac- 
quired a minority stake in the Firm. 

Those same investors were identified in 
Linkin Park's May 2 press release re 
questing Its release from WMG. 

"The new owners of the Warner 
Music Group will be reaping a 
windfall of $1.4 billion from their 
$2.6 billion purchase a mere 16 
months ago if their planned 
IPO moves forward. Linkin 
Park, their biggest act, will get 
nothing," the press release 
stated. "Of the planned $750 
million raised by an IPO, only 
about $7 million will t>e put 
toward the company's own 
operations, with no money 
going to WMG artists." 

Warner Bros, said In a 
statement: "While Linkin 
Park's talent is without ques- 
tion, the band's management 
is using fictitious numbers and 
making baseless charges and 
inflammatory threats in what 
is clearly a negotiating tactic." 

The Firm maintains that its 
relationship with Thomas H. 
Lee and Bain Capital has noth- 
ing to do with Linkin Park's issue 
with WMG. 
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Universal Leads Euro Chart Share 

UMI's Slice Of The Pie Increases Dramatically Over First-Quarter 2004 



LONDON-Universal Music 
International's traditional 
dominance of the European 
charts remains unchallenged 
despite the Sony-BMG merger. 

The French-owned company 
scored record chart shares dur- 
ing the January-March 2005 
period in singles and albums, 
according to statistics compiled 
by Billboard. 

UMI's European chart share 
in albums reached 35.1% dur- 
ing the first quarter, a dramatic 
improvement over the same 
period of 2004, when it scored 
a i6.9%share. In singles, UMI 
posted a 39.2% share (34.3% 
in 2004). 

Universal owes its per- 
formance to strong showings 
from albums released in 2004 
including U2's "How to Dis- 
mantle an Atomic Bomb" (Is- 
land) and Eminem's "Encore" 
(Interscope). Other acts con- 
tributing to Universal's for- 
tune arc Kcane, Scissor Sisters, 
Gwen Stefani. Ronan Keating, 
the Game and Snoop Dogg. 

UMI's domestic repertoire 
also fared well, especially in 
Germany ()uli, Rammstein, 
Sohne Mannheims) and 
France (Catogero, Chimene 
Badi, Florent Pagny, Michel 
Sardou). 

UMI executive VP of mar- 
keting and A&R Max Hole says 

Itliis quarter reflects the com- 
pany's strong flow of re- 
leases at the end of 2004. 
, " Last year, we had virtu- 
L ally no new releases dur- 
ing the flrst half of the 
year." Hole says, "and 
it was very difficult. 
This year, we benefit 
from albums re- 
leased in 2004 and 
new releases too." 
Hole says he ex- 
pects UM] to con- 
tinue to perform 
similarly during the 
rest of the year thanks 
to a continuous flow of 
V new releases. I'he sec- 
ond quarter already in- 
cludes strong releases 
from 50 Cent. Queens of the 
Stone Age, Beck and Mariah 
Carey, and new material from 
Audioslave, among others. 
"The great thing is that we 
m are also breaking new acts," 
^ Hole adds, naming Jack John- 
son, Madeleine Peyroux, Pa- 
^^fe trizio Buane. Akon. Kaiser 



Chiefs, the Bravery and Lucie 
Silvas. "Our first half should 
be excellent." he forecasts. 

Second in album chart share 
during the quarter is EM I with 
24.5%. up from last year's 
18.4%. The British company 
benefited from the strong con- 
tinental and U.K. sales of great- 



Virgin, respectively. 

"Along with significant de- 
velopment stories with KTTun- 
stall, Willie Mason and LCD 
Soundsystem, this bodes well 
for a strong year in new music 
for EMI," he says. 

Sony BMG came in third in 
album chart share with 18.6%. 



chart share, followed by Sony 
BMG at 26%, EMI at 14.4% 
and Warner at 10.7%. 

Overall, UMI's Hole has 
also noticed that market con- 
ditions seem to have improved 
in some territories. "In Ger- 
many we now have the feeling 
that things are improving, es- 
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est-hits packages from Robbie 
Williams, Blue. Kylie Minogue 
and Tina Turner, as well as new 
albums from the Chemical 
Brothers, joss Stone, Ray 
Charles and Norah jones. 

"We had a good quarter in 
terms of chart share," EMI 
Music Continental Europe 
chairman/CEO )ean-Francois 
Cecillon says, "with some coun- 
tries like Italy, Holland, Swe- 
den. Norway and Finland doing 
very well. Our company in 
Spain is making progress, and 
so is France." Cecillon cites the 
greatest-hits albums as strong 
in France, as well as titles from 
French acts Etienne Daho. Re- 
naud and Axelle Red. 

EMI's U.K. company also 
had a good chart run during 
the first quarter with an in- 
creasing chart share in albums 
compared with a year ago 
(15.7% up from 13.3%). 

EMI Music U.K. chair- 
man/CEO Tony Wadsworth 
says, "It was a chart share in- 
crease on the same quarter last 
year, but more importantly it 
was achieved through consis- 
tently strong performance 
across both new release and 
compilations." 

Wadsworth adds that he was 
particularly proud of achiev- 
ing No. I debuts on the U.K. 
charts during the first quarter 
from British acts Athlete, 
Doves and the Chemical Broth- 
ers, each of whom represent 
his company's three frontline 
labels — Parlophone, EMI and 



Top 10 European Albums In Q1 2005 



Rank Artist 


Title 


Label 


1 


U2 


How To Dismantle 
An Atomic Bomb 


Island 


2 


Robbie 








Williams 


Greatest Hits 


Chrysalis 


3 


Green Day 


American Idiot 


Reprise 


4 


Eminem 


Encore 


Interscope 


5 


Maroons 


Songs About Jane 


J 


6 


Jay-Z/Ljnkin Park 


Collision Course 


Warner Bros, 


7 


Keane 


Hopes And Fears 


Island 


8 


Solrte Mamheims 


N0t2 


Sohne 

Mamtwtfns/lVwersal 


9 


Scissor Sisters 


Scissor Sisters 


Polydor 


10 


Blue 


Best 01 Blue 


Innocent/Virgin 



For first-quarter 2004. a com- 
bined Sony BMG would have 
reached a much higher 40% 
share. Sources at Sony BMG say 
that the release schedule of the 
newly merged company was 
more geared toward the second 
quarter, with releases from Na- 
talie Imbruglia, Bruce Spring- 
steen, System of a Down. Oasis, 
Shakira, Backstreet Boys, Foo 
Fighters, Santana, (amiroquai 
and the Offspring coming in 
May and lune. 

Warner album chart share 
remains stable at 18%, thanks 
mostly to Green Day's "Amer- 
ican Idiot" and the lay-Z/ 
Linkin Park collaboration "Col- 
lision Course." Other strong 
Warner sellers during the quar- 
ter were the soundtrack to the 
French movie "LesChoristes." 
Seal's "Best Of 1991-2004," 
the soundtrack to "Ray" and 
Michael Buble's "It's Time." 

Universal dominated the 
singles listing, with a 39.2% 



pecially for domestic reper- 
toire, and in France the decline 
is less marked." he says. "And 
the U.K. market is still re- 
silient. There are still some 
worrying places such as Swe- 
den or Spain. Europe is not 
yet out of the woods." 

"As an industry, we have seen 
signs that the market is turn- 
ing thecorner," EMI'sCccillon 
adds. "Of course there's phys- 
ical and online piracy, but we 
are adapting to new ways of con- 
suming music, and imple- 
menting at a rapid pace new 
business models taking into ac- 
count what consumers want." 

He believes CD sales will 
continue to provide the bulk 
of the industry's revenue for 
the years to come, but "digi- 
tal sales are now a reality and 
will certainly be a growth 
driver. We've certainly seen 
the impact of the arrival of 
iTunes in several European 
countries." , 
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Hill To Take Look 
At Licensing 



Lawmakers will soon Intro- 
duce a bill dealing with 
streamlined digital music li- 
censing for subscription serv- 
ices. A House panel has nailed 
down June 23 and June 30 as 
dates for debate on the 
prospective legislation. 

Talks on the Hill continue 
as the interested parties- 
music publishers, record 
labels and online music 
services— try to provide 
lawmakers with Input on a 
fair marketplace apparatus 
to deal with music licens- 
ing for digital subscription 
services. 

There are longstanding 
complaints from music users 
that the current compulsory 
mechanical license provision 
in the Copyright Act's Sec- 
tion 115 is antiquated. 

Even the Copyright Office 
agrees. Marybeth Peters, the 
Register of Copyright, has 
told lawmakers her office 
supports an attempt to sim- 
plify the requirements for ob- 
taining the compulsory li- 
cense and create a seamless 
licensing regime. 

Labels have complained 
that the creaky structure of 
the current law, requiring the 
licensing of one song at a 
time, one publisher at a time, 
Is frustrating the introduction 
of new products. 

Online music services want 
greater clarity regarding so- 
called "ephemeral" copies in 
streams— they oppose pub- 
lishers' claims of a mechani- 
cal and performance right. 

David Israelite, the newly 
appointed president/CEO of 
the National Music Publish- 
ers Assn., has said his group 
would consider a blanket li- 
cense for subscription serv- 
ices. "We're willing to con- 
sider everything between the 
goalposts . . . anything be- 
tween pure radio and pure 
sale," he says. 

Rep. Lamar Smith, R- 
Texas, chairman of the 
House Subcommittee on 
Courts, the Internet and In- 
tellectual Property, has held 



several oversight hearings on 
the issue. 

Smith has also called a hear- 
ing for May 12 that is raising 
some eyebrows here— an over- 
sight hearing to look at the 
business practices of the per- 
formance right organizations. 

ASCAP and BMI operate 
under consent decrees and 
have nonexclusive rights. 
SESAC does not operate 
under a consent decree and 
has exclusive rights to their 
members' songs and cata- 
logs. Sources say the sub- 
committee has received com- 
plaints about SESAC from 
broadcasters. 

Congress has not put the 
PROS on the hot seat for 
nearly a decade. In the mid- 
'90s, Rep. F. James Sensen- 
brenner Jr. responded to com- 
plaints from bar owners and 
retailers about heavy-handed 
licensing tactics In the field, 
introduced his Fairness in 
Music Licensing Act. 

That bill, now law, created a 
license fee exemption for such 
businesses. It has significantly 
cut into revenue from back- 
ground music licenses. Its 
repercussions overseas also 
caused complaints from for- 
eign PROS resulting in the 
United States being slapped 
with trade penalties. 

Smith has also announced 
an oversight hearing on in- 
ternational trade and intel- 
lectual property for May 17, a 
patent reform bill hearing on 
May 24 and a review of the 
Supreme Court's Grokster de- 
cision in July before the sum- 
mer recess. 

On the Senate side, Sen. 
Orrin G. Hatch, R-Utah, 
chairs a reconstituted Intel- 
lectual Property Subcom- 
mittee within the Judiciary 
Committee. Insiders expect 
he and ranking member Sen. 
Patrick Leahy, D-Vt.. to forge 
a bill dealing with peer-to- 
peer "bad players" once the 
Supreme Court hands down 
its decision on the liability 
of P2P services In the 
Grokster case. 
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Jaguar Takes Tunes For A Drive 

Ford Targets Potential Jag Buyers With Boxed-Set Giveaway 



Automotive giant Ford is put- 
ting some teeth into promot- 
ing its upscale Jaguar brand 
through some strong musical 
relationships. 

Ford is readying a four-CD 
boxed set titled "Jaguar 2005. 
Volume 2.3 and 2.4." The 
dance/electronic coUection 
(with dollops of rock) is avail- 
able as a giveaway to potential 
Jag buyers who sign up for a 
test drive at jaguar2005.com. 

The boxed set — 5,000 were 
produced — was given away at 
a couple of Jaguar/DKNY 
Jeans-sponsored events at 
Lago Sol in Rancho Mirage, 
Calif., coinciding with the 
just-completed Coachella 
music festival. 

"We want to connect with a 
younger audience." says James 
Thomas, communications di- 
rector of Jaguar Cars North 
America, which has used the 
music of Sting, Etta James and 
Moby in its TV ads. 

Thomas says the plan is to 
reach the desired demographic 
"in a language they under- 
stand — where music and 
lifestyle meet." 

General Motors and other au- 
tomakers also are attempting 
to reposition their brands to at- 
tract a more youthful audience 
by incorporating cutting-edge 
music into their marketing. 



To reach the coveted, taste- 
making and trendsetting 
youth market that has plenty 
of disposable income. GM's 
Pontiac division has partnered 
with under-the-radar acts 
Kasabian and Citizen Cope. 
Both have music featured in 
current TV spots for Pontiac's 
newG6 model [Billboard, 
April 30). 

At Ford, the boxed set is part 
of Jaguar's 2005 Hfestyle mar- 
keting program for all of its 
models; it follows in the foot- 
steps of last year's campaign, 
which also featured a four-disc 
set. The campaign concen- 
trated on Jaguar's premium X- 
Type sedan. 

Unlike its predecessor, 
which spotlighted the turntable 




skills of four DJs. the 2005 
boxed set focuses on music su- 
pervisor/DJ Jason Bentley. who 
compiled and mixed the discs. 

Bentley was hired for the job 
by Chris Stephenson, CEO of 
Antenna, a Los Angeles com- 
pany specializing In brand 
strategy and music placement. 
Antenna counts Ford among 
its many high-profile clients. 

Stephenson is a fan of 
Bentley's rhythmically savvy 
daily radio show " Metropolis" 
on noncommercial radio sta- 
tion KCRW Santa Monica. 
Calif./Los Angeles. In fact, 
many of the artists featured 
on "Jaguar 2005" are often 
heard on "Metropolis." 

For the most part, Bentley 
says he had complete musical 
freedom, but |aguar did have 
one stipulation: "They didn't 
want me to use music from 
major labels." 

So, Bentley went with un- 
signed artists and those signed 
to independent labels. "I'm 
more than happy to hook up 
these artists in this way." Bent- 
ley adds. "I'm helping to con- 
nect the dots between the 
artists and music fans." 

"Jaguar 2005" includes 
tracks by Lemon Jelly ("Make 
Things Right"). Cut Copy ("Fu- 
ture"), Swayzak ("Another 
), Mylo ("Emotion 98.6"). 



Zoot Woman ("Grey Day") and 
Plej ("Lay of the Land"). 

While music fees were 
not revealed, sources in- 
volved in similar projects 
say tracks go for $300- 
$1,500 for such uses. 

"It's a one-time flat fee," 
Bentley notes, "and I do im- 
press upon each artist that the 
association creates awareness 
of them with a distinctive and 
cool brand." 

Stephenson adds, "It is 
also an emotional brand, 
with people connecting emo- 
tionally to it — just as they do 
with music." 

In addition to the CD give- 
away, iaguar2005.com fea- 
tures a streaming media 
player that is home to 70% of 
the music in the boxed set An 
online campaign encourages 
people to visit the site. 

Looking ahead, Thomas 
says Jaguar is changing as a 
brand. With a new ad agency 
in tow— Euro RSCG/Fuel— 
jaguar will be given a new cre- 
ative look in the fall, setting 
up the debut of a new sports 
car that ships next year. 

"It defines a new look for 
Jaguar — more masculine." 
Thomas adds. "It will be the 
future of the brand." And yes, 
he says, music will play a 
major role. 
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CCE ANTES UP FOR LAS VEGAS 



Clear Channel Entertain- 
ment will be living it up in 
Las Vegas with the forma- 
tion of a new division called 
Clear Channel Entertain- 
ment Productions. 

CCEP, which will be headed 
by Scott Zeiger, the former 
CEO of Clear Channel Enter- 
tainment's theatrical division, 
win develop new content with 
a focus on fixed-based at- 
tractions and touring enter- 
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tainment events. 

For example, the division 
will develop a new version of 
Andrew Lloyd Webber's "The 
Phantom of the Opera," which 
will open later this spring as 
a permanent show at the 
Venetian Resort Hotel and 
Casino in Las Vegas. 

Additionally, CCEP will de- 
velop programming and op- 
erate showrooms and theaters 
at the new Planet Hollywood 



Resort and Casino. 

Zeiger will also further the 
company's relationship with 
Cirque du Soleil by helping 
launch the first arena concert 
tour of the performing arts 
group in January 2006. 

Other CCEP projects will 
include involvement with 
Blue Man Group's permanent 
show opening at Toronto's 
new Panasonic Theatre next 
month. 



The division will also ex- 
plore ancillary opportuni- 
ties in the areas of film, TV 
and DVD. 

Zeiger, whose official new 
title is chairman/CEO of 
CCEP, has produced more 
than 50 Broadway shows as 
head of CCE Theatrical and 
oversaw CCE's 20 owned and 
operated theaters. The divi- 
sion will be located In CCE's | 
offices in New York. 



UMG SPONSORS 
GET ONLINE STORES 



NEW YORK-Universal Music 
Group is launching a white- 
label download store ttiat tt will 
make available to corporate 
sponsors for use in marketing 
campaigns and promotions 
featuring giveaways of music 
from UMG acts. 

Bottled-water company 
Nestle Waters North America 
has signed on as the first 
user of the system, which 
UMG developed with digi- 
tal media services company 
24/7 MusicShop. 

Labels of Nestid Waters 
products will feature promo- 
tional codes that can be used 



pronation, a growing number 
of brand marketers are look- 
ing to add digital-music com- 
ponents to their campaigns. 

"It's an attractive added 
value for almost any Web site 
to offer music," 24/7 CEO 
Frank Taubert says. 

UMG's effort is designed to 
offer sponsors direct rela- 
tionships with labels. Until 
now, download retailers like 
iTunes, Napster, Sony Connect 
and RealNetworks have been 
the primary partners for cor- 
porate America in such deals. 

UMG, which is paid by the 
sponsor for all downloads re- 
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"It's an added value 
for almost any Web 
site to offer music." 

-FRANK TAUBERT of 24/7 MUSICSHOP 



II 



to redeem downloads at a 
branded online store featur- 
ing UMG's digital catalog of 
more than 100,000 tracks. 

Universal Music & Video 
Distribution, which has its own 
corporate partnerships group, 
is overseeing the effort. 

MORE STORES COMING 
Susan Roberts, senior VP of 
new media at UM VD, says it ex- 
pects to roll out digital music 
offerings with dozens of cor- 
porate partners before the end 
of the year She says UM VD will 
offer a mix of broad-based, 
genre-based and artist-spe- 
cific stores, depending on the 
needs of the sponsor 

The company also expects 
to use the service in the con- 
text of Independent retail and 
online communities. 

"It's a template-based sys- 
tem that allows us to work 
with many different partners 
at once and manipulate our 
digital catalog for a variety 
of specific marketing and 
commercial purposes," Rob- 
erts explains. 

24/7 created the template 
and is hosting content for 
UMG; UMVD will tailor and 
operate the stores on behalf 
of its corporate partners. 

In the wake of corporate- 
sponsored download give- 
aways like the Pepsi-iTunes 



deemed, considers the serv- 
ice to be a promising new rev- 
enue stream. Direct deals 
offer higher return to a label 
than a retail-driven promo- 
tton, which splits download 
profits between the label and 
the merchant 

The UMG-Nestl6 Waters 
deal is an outgrowth of the 
latter company's 10-year dis- 
tribution alliance with Uni- 
versal Studios Theme Parks, 
now In Its third year. Th* 
UMG service will be part of 
a larger entertainment pro- 
motion by Nestle Waters 
called "Choose Your Adven- 
ture," which draws on theme 
park and movie elements. 

Codes on bottle labels can 
be used to enter a sweepstakes 
that includes daily download 
giveaways. Nestid Waters— 
which counts Perrier, Poland 
Spring. Deer Park, Arrowhead 
and S. Peltegrino among its 
brands— will give away more 
than 30 downloads per day. 

Larissa Hrabec, senior mar- 
keting manager of national 
consumer promotions at 
Nestle Waters, says, "As a 
company, we are looking to 
target a younger audience— 
the 18-24 sweet spot— and get 
a little younger with our 
brands. The music download 
offer is something very at- 
tractive to that audience." •••• 
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Black Music Month Is Coming 
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Silk S Sandpaper Tour Silk & Sandpaper Tour J&R Presents J&H 
Anttiony Hamilton Angle Stone Ronny Jordan Rhian Benson 

June 9" & 23" @ 8pm June 15" & 29°' @ 10pm JuneS" & 20"< 3 10pm June 6'" & 20" 



J&R Presents J&R Presents 

Lalah Hatliaway George Duke 

June 16° & 30" @ 10pm June 16'" & 30'" 6 10:30pin 



BET Jazz dedicates its June programming to 
the ground-breaking work of African-American 
Jazz musicians, vocalists and composers. 
Through the years, these visionaries have 
made immeasurable contributions to the 
cultural heritage of America and the worid. 
So stay tuned to BET Jazz for a month of 
special programming exploring the music and 
stories of the African-American Jazz legends. 




Ask your local cable operator for BET Jazz: The only 24 hour Jazz Channel 

or log on to betjazz.com for more information. 
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BandMerch Surfs The Web 

Merchandising Company Boosts Business With Online Promotions 




^Ison's goal is to "think outside the T-shirt." 

n, the founder and president of 5-year-old music 
krtainment merchandising company BandMerch, 
> the business has unlimited sales potential. "We 
Re approach that the revenue pie is infinite," he says. 
"You make the pie bigger by being proactive." 

BandMerch offers interactive promotions driven by on- 
line business. Its products can be ordered directly through 
its Web site (bandmerch.com) or through links on an 
artist's home page. 

Delson points to a promotion the company spearheaded 
last spring for Its original client, Linkin Park, as a prime 
example. BandMerch produced a pre-tour T-shirt avail- 
able only through Its online store. With each shirt, the pur- 
chaser received a coupon redeemable at merchandise 
booths on the tour for a free, exclusive embroidered patch. 

The total Linkin Park merchandise pie increased, Del- 
son says, because many coupon-bearers bought addi- 
tional merchandise at the shows. 

Another interactive promotion surrounded Megadeth's 
winter tour. Fans who purchased a special CD/T-shirt bun- 
dle through the BandMerch-run band site could submit a 
demo for evaluation by Dave Mustaine. The Megadeth 
frontman chose three winners, who received a personal 
critique and a guitar package worth more than $3,000. 

Such promotions increase BandMerch's business while 
boosting an act's brand, Delson says, and wilt serve as a 
major part of most upcoming relationships. "We see our- 
selves as a marketing merchandising company that builds 
brands for the artist," he explains. 



Agoura Hills, Calif.-based BandMerch has 
about 50 employees and generated $20 million tn 
revenue in 2004. It works with 50-60 acts, designating 
a staff product manager for each act. Last year, the com- 
pany opened an office in New York's SoHo neighborhood. 

BandMerch offers four merchandise services: touring, 
licensing, retail and online stores. Touring and retail are 
its largest revenue generators, according to Delson. 

In the tour merchandise area, BandMerch differs from 
such large competitors as Signatures Networks (which 
works with more than 125 acts) In that It does not offer 
advances. 

"We'll do a lot of 80/20 net splits, where the artist and 
us share in the revenues after expenses are deducted," 
Delson explains. (The artist gets the bigger share.) 

Zig Zag Communications' Drake Sutton-Shearer, 
who manages rock act Trapt, notes that the band's 
"per heads" have increased since it worked with 
BandMerch on its last tour. 

The company has created custom road cases that contain 
special lighting and signage for tour setup. Additionally, 
it uses satellite-driven credit-card machines on tour, which 
Delson says can Increase sales 10%-1S% a night. 

"Our experience is that [BandMerch employees] are 
great salespeople, and they look for opportunities to in- 
crease their business and ours," Sutton-Shearer says. 
"We'll use them online for our next album cycle." 

Delson says this year the company is pursuing co- 
branded deals that cross-pollinate the Web and 
touring. •••• 
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MDM Musicrama Signs Deal With Koch 



II has been a busy few weeks for 
distributor MDM Musicrama. 
which is owned by Sheridan 
Square Entertainment. Last 
month, the company left its New 
York oflices for a move back into 
its Long Island City, N.Y., ware- 
house, and Musicrama recently 
completed a pick, pack and ship 
agreement with Port Washing- 
ton. N.Y. based Koch Enter- 
tainment Distribution. 

Beginning May 2. Koch 
started distributing much of 
the Musicrama roster, which 
includes Artemis Records (also 
owned by Sheridan Square). 
The Musicrama warehouse 
will handle some special mar- 
keting and Latin projects. 

Koch Entertainment Distri- 
bution president Michael Rosen- 
berg says Musicrama will be 
billed based on volume, and the 
service includes a limit — be- 
lieved to be about 5,000 — on 
the number of titles Koch will 
ship. Rosenberg says it is a "rel- 



atively short-term deal." 

Additionally, sources say the 
company has essentially aban- 
doned its MDM division (short 
for Musicrama Distribution and 
Marketing), which was prima- 
rily dedicated to expanding the 
distributor's ofTerings into rock 
and hip-hop via third-party 
deals. Sources say the company 
will still seek third-party dis- 
tribution agreements, but label 
and marketing director Mike 
Worthington and Southwest 
sales manager Curtis Hawkins 
have been let go. 

Sheridan Square has also 
been busy, recently signing a 
letter of intent to merge with 
Hirsch International (Billboard. 
April 30) and last year acquir- 
ing Compendia Music Group. 
A handful of layoffs followed 
the latter acquisition, but 
sources stress Musicrama is not 
in a downsizing mode. In fact, 
those contacted said the com- 
pany would soon be hiring ad- 



ditional sales staff, and Duncan 
Hutchinson, who led MDM. 
will remain. 

CHART VICTORY: Every 
album in the top 50 of the 
BillboardTop Independent Al- 
bums chart from Chicago- 
based rock label Victory 
Records took a leap for the 
week ending May 7. 

Newcomer Sinai Beach en- 
tered the tally at No. [5 after 
selling 4.600 first-week copies, 
while six other Victory acts ex- 
perienced at least a 10% sales 
increase. "The Silence in Black 
and White" from Hawthorne 



Heights shot 12-5 on a 23% 
sales burst, and Comeback 
Kid's "Wake the Dead" re-en- 
tered the chart at No. 40 on a 
59% sales hike. 

Partly fueling the sales is a 
massive campaign Victory 
launched with Best Buy. An 
ad in Best Buy's Sunday cir- 
cular for April 24 highlighted 
16 Victory CDs on sale for 
$9.99. and a Los Angeles store 
dedicated two endcaps to the 
hot label. 

A clerk at the Los Angeles 
outlet says the endcap will be 
up until late May. Those who 
buy a Victory album receive a 
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HAWTHORNE HEIGHTS 



free 17-track sampler. The sam- 
plers are on display and are not 
shrink-wrapped, with the clerk 
noting that the samplers are 
disappearing at an even greater 
rate than the CDs. 

"They're just sitting out 
here." he says. "We try to stop 
people if we see them take it. 
but we don't lose any money if 
they make off with one." 

Additionally, Victory street 
teams have been passing out 
thousands of 59.99 coupons 
for the big-box retailer. Dubbed 
"The Music Pass." the coupon 
is valid until )uly 31, allowing 
fans to receive the discounted 
price on a dozen Victory titles 
after the endcap is taken down. 

EAGLE EYES LABEL: 

Eagle Rock Entertainment is re- 
viving its Spitfire Records im- 
print. The hard rock and heavy 
metal label was first launched 
in 1999. and has been some- 
what dormant of late. Eagle 



Rock has begun signing artists 
to the label again, and will issue 
albums from the Duke and 
Nashville Pussy later this year 

Additionally, the company 
announced that most Spitfire 
Records releases will be low- 
ered from S14.98-S17.98 to 
$13.98. Double-disc catalog 
items will be lowered from 
S18.98-S24.98 to $15.98. Spit- 
fire has released titles from 
Alice Cooper, Zakk Wylde and 
Cradle of Filth, among others. 

The company is set to 
launch a large marketing cam- 
paign in support of the new 
pricing initiative. Advertise- 
ments are plotted for Revolver 
and Melal Edge, and the label 
is in the process of building its 
first page on myspace.com. 

Eagle Rock is based in Lon- 
don and is distributed by New 
York's RED Distribution. • • 

Additional reporting by Ed 
Christman in New York. 
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Brewing Up Business 

A Former Starbucks Exec Has Some Advice For Music Retailers 




800-pound gorilla 
Iting like an 800- 
brilla, it is always wise 
Ho s^Kft and take notice. 

Starbucks has been involved 
in music since 1995, when it 
began putting together and 
selling compilations as an out- 
growth of its effort to cus- 
tomize its retail environment. 
In October 1999, it acquired 
the Hear Music chain for $8 
million, according to a Secu- 
rities and Exchange Commis- 
sion filing. 

But it wasn't until last fall, 
when the Seattle-based cof- 
fee retailer flexed its muscles 
with the Ray Charles album 
"Genius Loves Company." 
that the music industry 
began to pay attention. 

1 have to admit, while I 
was aware that Starbucks 
appeared to be supplant- 
ing McDonald's as the 
brand with the most U.S. 



buddy observed that we had 
dominated two of the kiosk's 
stations for an hour, and all 
that Starbucks got from us was 
about $60, not including the 
coffee. In other words, the 
kiosks failed on dollar volume, 
space, time and investment — 
any way you want to measure 
it. But I countered that Star- 
bucks got 43 bucks that it prob- 
ably wouldn't have. To be sure. 
I wasn't about to buy a second 
cup of coffee. 

But my appetite for infor- 
mation about the coffee chain 
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storefronts, I took little 
notice because I don't 
care for their coffee, 
being a Dunkin' 
Donuts drinker. But 
clearly I am in the 
minority. 

When the opportu- 
nity came along at the 
South by Southwest Music 
Conference to visit a Starbucks 
location equipped with a CD- 
making kiosk, of course I took 
advantage of it. I went with a 
friend, a Wall Street analyst 
who follows the coffee mer- 
chant. I had one cup of coffee 
and made two compilations. 
The cost? S43.16 for the music, 
about $3 for the coffee, and an 
hour and a half playing with 
the kiosk. 

We took that long because 
we spent 35 minutes waiting 
for the compilation to be made, 
despite an electronic message 
board that assured us it would 
take only six minutes. About 
20 minutes in. with no CDs in 
sight, we were calling Star- 
bucks a bunch of liars. But 
about 25 minutes in, we real- 
ized Starbucks wasn't a bunch 
of liars, we were idiots. The 
machine was malfunctioning, 
and a stop at the counter 
brought out an assistant man- 
ager as nice and friendly as can 
be, who fixed the problem and 
had us on our way within 10 
minutes. Despite the wait, a 
most pleasurable cx|>erience. 

As we were driving away, my 
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remained unabated, so when 
1 got back from South by 
Southwest and heard from a 
publicist touting a new book. 
I grew a lot more interested 
when I found out the author 
is a former Starbucks senior 
executive. 

Arthur Rubinfeld was exec- 
utive VP at the chain from 
1992 to 2001. When he joined 
to orchestrate Starbucks* 
expansion, it had 100 stores; 
when he left, it had 4,000. 

Rubinfeld went on to found 
Airvision, a Seattle-based re- 
tail consulting firm whose 
clients include Adidas. Gate* 
way and Musidand. He also 
wrote, with Collins Heming- 



way, "Built for Growth," 
which looks at every aspect of 
building and maintaining a 
retail operation. 

Starbucks didn't get where 
it is simply by opening stores, 
Rubinfeld tells Billboard, "it 
looked at expanding into other 
categories that were impor- 
tant to the lifestyle of the Star- 
bucks customer." 

The coffee merchant's en- 
tree to the music business, 
Rubinfeld says, resulted from 
being "very sensitive about 
what played in our stores, be- 
cause that is part of the Star- 
bucks environment and 
experience." In addition, 
he cites the "excellent" 
\ musical taste of Star- 
I bucks visionary Howard 
1 Schultz: "He drove the in- 
store play and had a point 
of view on music." 

Like most merchants, 
Starbucks was aware that 
-without the careful control, 
the employees rig the music 
to what they want to play." 
Rubinfeld says. 

In "Built for Growth" Rubin- 
feld writes that going forward 
there will be three types of suc- 
cessful retailers: the ones that 
offer exclusive merchandise, the 
ones that target lifestyles and the 
price/value ones. 

Speaking of price/value 
merchants, the book notes that 
Wal-Mart loses 46% of its 1.4 
million employees every year. 
"Someone at that company," 
Rubinfeld writes, "must real- 
ize that better pay and bene- 
fits would cost less than 
training 640.000 new em- 
ployees every year." 

One chapter is particularly 
relevant to today's music busi- 
ness. It notes that when a 
category collapses to a com- 
modity, and convenience and 
price are the only drivers, it is 
time to find a niche. But the 
bookalso points out that some- 
times you can reposition an old 
commodity or concept, as Star- 
bucks — and McDonald's and 
Howard |ohnson before it — 
has done. 

In little more than a decade, 
Starbucks has evolved from a 
roaster and seller of coffee 
beans (under its original 
owner) to a provider of spe- 
cialty coffee and pastry (under 
Schultz's leadership) to a com- 
munity hangout. And now it's 
a music retailer too. •••• 
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UpFront 



BY STEVE MCCLURE AND MARK RUSSEU 



Asian Companies In 
Race For iPod-Buster 



The picture shows a model 
taking a bite out of an apple. 
It is part ofan advertising 
campaign to promote the 
latest iriver-brand digital 
music player, the Hio, by 
South Korean audio company 
ReignCom. The tag line is 
"Sweeter one." 

This ad illustrates the tough 
fight Apple Computer faces in 
Southeast Asia's digital 
portable audio market. 

{apanese and South Korean 
electronics companies are 
meeting the challenge posed 
by the extraordinary popular- 
ity of Apple's iPod — in their 
home markets and elsewhere 
— with a new generation of 
portable players. 

A generation ago. )apanese 
electronics giant Sony pio- 
neered portable audio with the 
Walkman. Apple has claimed 
a 50% share of Japan's 
portable-digital- music-player 
market since it launched the 
iPod mini there in July 2004. 

Apple says it is aiming for 
an 80% share following the 
introduction in january of the 



iPod shuffle, which sells for 
about 10.000 yen ($95). 

I n South Korea, the primacy 
of flash-memory digital music 
players made it one of the few 
territories in the world where 
the iPod did not dominate, 
until this year. At its peak, in 
2003, ReignCom claimed to 
have more than 50% of the 
South Korean portable-music- 
player market. 

But like other South Korean 
electronics firms. ReignCom 
saw its market share slide 
when the low-priced iPod shuf- 
fle arrived. 

Now these firms are slash- 
ing prices and adding features 
to their portable players to win 
back consumers. 

ReignCom went so far as to 
run high-profile ads in local 
newspapers March 1 — Korean 
Independence Day — calling 
for a "patriotic war" against 
the iPod. 

"Our overall branding strat- 
egy is based on product 
innovation." iriver director of 
brand marketing Hanna Young 
says. The Hio is still about $30 



more expensive than the iPod 
mini, but it has a built-in FM 
tuner, color screen, voice 
recorder and digital-photo 
slide-show capability. 

Joining the fray is South Ko- 
rean heavyweight Samsung 
Electronics, which has declared 
its ambition to be the world's 
top seller of portable music 
players by 2007. Samsung sold 
1.7 million MP3 players world- 
wide in 2004 and is aiming for 
5 million this year. 

It is not just about the play- 
ers: It is about the company's 
image. Music can drive sales 
and hipness. Ahn Tae-ho, CEO 
of the audio division of Sam- 
sung, says the portable digital 
players can be seen as "nur- 
turing Samsung' s brand power 
and enhancing consumers' 
views of our products." 

Not to be left out. South 
Korea-based LG Electronics 
introduced its 5GB hard-drive 
music player in March. LGE 
has worked especially hard to 
integrate its Xfree music play- 
ers with its own download serv- 
ice (Igxfree.co.kr). 




In Japan, Sony hopes to steal 
some of Apple's thunder with 
the NW-HD5 Network Walk- 
man, launched April 21. Fea- 
turing 40-hour battery life and 
a 20G B hard disk, the unit can 
play MP3 files as well as Sony's 
ATRAC-3 format. Itwill be priced 
at around 35,000 yen ($325). 

Japanese company Sharp re- 
sponded to the iPod challenge 
with the April 15 launch of two 
portable players geared to help 
it meet its target 15% share of 
Japan's portable-audio-player 
market in a year. 

Sharp representative Miyuki 
Nakayama says the MP-Aioo 
and MP-A200 players can 
download WMA files from the 
Web, as well as copy music dig- 
itally from CDs and make ana- 



log copies from CDs, Mini- 
Discs and FM radio. 

Japanese electronics giant 
Toshiba is emphasizing visu- 
als with the F Series of Giga- 
beat portable playback devices, 
launched between November 
2004 and April 2005. 

Toshiba says the players can 
be used to download music 
directly from 10 Japanese sites, 
including MSN Music, Excite 
Music Store, Oricon Music 
Town and Ongen Music Server. 

Another major Japanese 
electronics firm, Matsushita, 
is also getting in the game, 
with four models of Panasonic 
D-Snap Audio portable play- 
ers, introduced April 8 in 
Japan. Their price range is 
18,000-28.000 yen ($167- 



S260). Matsushita seeks a 20% 
share of Japan's portable- 
music-player market. 

Apple declined to comment 
on its competitors' plans. The 
launch of its iTunes Music 
Store in Japan, expected by the 
end of the year, could boost 
iPod sales. 

But given the rapid growth 
of Japan's mobile-download 
market (Billboard, March 26), 
Asian electronics makers are 
looking ahead to when mobile 
phones will come into their 
own as portable music storage 
and playback devices. 

Nakayama adds, "The 
market and demand for both 
digital audio players and 
mobile phones will expand 
simultaneously." • • 
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Florida Court Clarifies Law On Publicity Rights 



Litigators for the entertain- 
ment industry were caught up 
in legal stomis throughout the 
Southeast last month. 

Warner Bros. Pictures 
emerged from "The Perfect 
Storm" in Florida with a sense 
of clarity. The state's highest 
court on April 21 interpreted a 
misappropriation statute, defin- 
ing "commercial purpose" in a 
way that effectively permits 
producers to use an Individual's 
name and likeness in a motion 
picture without consent. 

Many states have laws pro- 
hibiting commercial use of a 
person's name or Identity 
without permission (Bil/- 
board, March 5). Under a 
Florida statute, no one may 
"publish, print, display or oth- 
erwise publicly use" a per- 
son's name or likeness with- 
out consent "for purposes of 
trade or for any commercial 



or advertising purpose." 

Warner Bros, released a 
film in 2000 dramatizing the 
true story of the fishing ves- 
sel Andrea Gail, which was 
lost in a rare, powerful 
weather system off the New 
England coast. No one asked 
permission from— or com- 
pensated—heirs or individu- 
als depicted in the film. 

A statement appeared at the 
beginning of the movie: "This 
film is based on a true story." 
A disclaimer was inserted dur- 
ing the closing credits: "This 
film is based on actual histori- 
cal events contained in 'The 
Perfect Storm' by Sebastian 
Junger. Dialogue and certain 
events and characters In the 
film were created for the pur- 
pose of fictionalization." 

The film fabricated portions 
of Its portrayal of the crew and 
"took additional liberties" 



with their interpersonal rela- 
tionships, the court noted. 

A former crewman and rel- 
atives of captain Frank 
William "Billy" Tyne Jr. and 
crewman Dale Murphy Jr. 
sued Time Warner Entertain- 
ment d/b/a Warner Bros. 
Pictures, Baltimore/Spring 
Creek Pictures and Radiant 
Productions in U.S. District 
Court in Orlando, Fla. They 
sought damages under the 
state's commercial misap- 




Thomas, right, with 
colleague Jim McGuire 



propriation law. 

After the producers won a 
summary judgment and the 
plaintiffs appealed, the 11th Cir- 
cuit Court of Appeals (covering 
Florida, Georgia and Alabama) 
asked the Florida Supreme 
Court to determine whether a 
motion picture was within the 
meaning of "commercial pur- 
pose" under state taw. 

The court held that as used 
In the statute, "commercial 
purpose" does not apply to 
publications, includir>g n>otion 
pictures, that do not directly 
promote a product or service. 
The law was not Intended to 
prevent a publication from 
including names or likenesses, 
the court wrote, but from 
associating the name or per- 
sonality "with something else." 

Agreeing with earlier case 
opinions, the court stated that 
releasing a publication to 



make money through sales of 
copies— making it "commer- 
cial" in this sense— is not the 
kind of commercial exploita- 
tion prohibited by the statute. 
"Commercial" in the misap- 
propriation and right-of- 
publlcity context is limited to 
the promotion of a product or 
service— not as used in an 
expressive work. 

For example, in 1983 the nth 
Circuit Court of Appeals held 
that Bob Dylan and Jacques 
Levy did not violate the statute 
when they wrote a song that 
depicted the murder trial of 
prizefighter Rubin "Hurricane" 
Carter. The names used in the 
t>allad were rK>t used to directly 
promote a product or service. 

"This decision effectively 
ends the case, t>ecause it hokJs 
that the plaintiffs do not have 
a claim for commercial mis- 
appropriation under Florida 



law," says Gregg Thomas with 
Holland & Knight in Tampa, 
Fla., who represented the pro- 
duction companies. "All that 
is left for the 11th Circuit to do 
is affirm the trial court's deci- 
sion in favor of Warner Bros." 

IDENTITY CRISIS: Up the 

coast in North Carolina, two 
Internet users prevailed 
April 14 in the U.S. District 
Court In Winston-Salem 
after the Recording Indus- 
try Assn. of America in 2003 
sought their identities from 
two universities without fil- 
ing lawsuits. 

The court held that the 
universities provided only 
"transitory communication" 
and were not required to re- 
veal the identities. 

The RtAA says it no 
longer uses this subpoena 
process. •••• 
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BITS & BRIEFS 



RHYTHMIC RINGTONES 
Samsung and Vertzon have in- 
troduced a new wireless phone 
that literally gets the beat. It 
uses a touch-sensation vibra- 
tion technology called VIbeTonz 
from immersion that allows the 
phone to pulse to ttw rhythm of 
selected rlngtones. Rlngtone 
developers can synchronize the 
phone's vibration functions to 
the melody, beat and dynamics 
of the music, even If users turn 
off the audio. The phone ships 
with 15 preloaded ringers that 
feature the vibrating enhance- 
ment, and American Greetings 
Interactive's MIDI Rlngtones and 
AG Mobile divisions liave inte- 
grated the technology Into 50 
of their best-selling ringtcmes. 

SBC'S WEB BLUES 
SBC Communications has 
launched music-oriented Web 
site the SBC Blue Room, which 
features streaming music, artist 
interviews, live performances 
and commentary, most of which 
will be exclusive to the site. SBC 
said it will refresh content 
weekly from the company's var* 
ious music sponsorships, such 



as Yahoo Mu^c and DISH Net- 
work satellite TV. SBC is pro- 
moting the site through a road 
tour of various community 
ewnts within Its coverage area, 
as well as through its ongoing 
marketing partnership with 
Eric Clapton. 

SPRINT GOES REMOTE 
Telecom giant Sprint has 
teamed with streaming media 
software company Orb Net- 
works to offer Its high-speed 
Internet customers the abil- 
ity to remotely access their 
digital media content via any 
device with an Internet con- 
nection. The Sprint Personal 
Media Link service works only 
with computers running Win- 
dows XP or Windows Media 
Center Edition XP. With It, 
users may access music, live 
TV, videos, photos and other 
content from their home PC 
on any remotely connected 
PC, PDA or cell phone. The 
service will become a stan- 
dard feature for new Sprint In- 
ternet subscribers, and is a 
free service upgrade to exist- 
ing customers. 
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I Nokia Antes Up New Wireless Player, 
Raising The Stakes For iPod Rivals 
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Nokia, the world's lead- 
ing mobile phone manu- 
facturer, has introduced 
what is by far the most 
ll advanced combination of 
wireless phone and M P3 I 
player, upping the ante 
for devices hoping to 
compete against Apple 
Computer's iPod. 

Digital audio devices 
from Creative Labs, iriver. 
Dell and even consumer- 
electronics powerhouses 
Samsung and Sony have 
not been able to match the 
excitement surrounding 
each revamp of the iPod. 
and consumers have 
greeted them with a col- 
lective shrug. But the 
Nokia device, due this fall, 
and a pending Motorola 
ITunes phone have shown 
that music-optimized wire- 
less devices can generate 
significant buzz alongside 
the iPod. 



UNIQUE FEATURES 

Perhaps the most striking fea- 
ture of the Nokia N91 is its 
4GB internal hard drive, 
which can hold 3.000 songs. 
Samsung previously intro- 
duced a 2GB internal hard 
drive phone, available only in 
Korea. Nokia's N91 not only 
has double the capacity, it will 
be available worldwide. 

Unlike other phones, which 
have small jacks for wireless 
headsets, the N91 boasts a 3.5- 
millimeter headphone jack, 
making it compatible with a 
wide array of high-end audio 
headsets. Its integrated Wi-Fi 
connection allows users to 
wirelessly drag and drop music 
files from a PC. This augments 
its Bluetooth and USB 2.0 con- 
nections, which are standard 
on other music phones. 

The N91 also boasts an 
audio output port for hooking 
up external speakers or stereo 
systems. It has a sleek, futur- 
istic look, with music control 
buttons on a faceplate that 
slides down to reveal the 
phone keypad. And, of course, 
it is compatible with third- 
generation broadband net* 
works, as Nokia is targeting 
carriers that will soon launch 
wireless downloading services. 

Bob Shallow, director of 
rich media and music at 
Nokia, says. "We're trying to 
get as far ahead as possible 




difficult between different 
phones on separate networks. 
Diverse file formats, lack of 
carrier interoperability and 
digital-rights-management 
concerns are all expected to 
limit the ability to share 
music wirelessly. 



up for Apple's early lead. 

Niche MP3-makers like Cre- 
ative Labs and iriver realize it 
will take time for the market to 
mature and for their brand 
recognition to increase enough 
to make a significant dent. 

Both companies reported 



"We're trying to get 
aligned with the carriers' 
key objectives." 

—BOB SHALLOW OF NOKIA 



and get aligned with the carri- 
ers' key objectives." 

Motorola is taking a differ- 
ent approach. The company 
delayed the introduction of its 
long-anticipated iTunes-com- 
patible phone in part because 
U.S. wireless carriers objected 
to Apple controlling the ex- 
perience. The N91 is compat- 
ible with every file format 
except iTunes. 

"Certainly the iTunes brand 
is a powerful brand." Shallow 
says, "but it takes away from the 
brand of the carrier." 

Regardless of whether its 
iTunes incompatibility proves 
problematic, the Ngi'scost may 
limit its mainstream appeal. TTie 
U.S. retail price will depend on 
how carriers make it available 
to subscribers, butthe European 
price reportedly reaches about 
700 euros ($900). Even with 
carrier subsidies, the phone 
likely will cost much more than 
$500 stateside. 

Questions also surround 
Nokia's claim that the N91 will 
allow users to send stored music 
to others via e-mail, Bluetooth 
file transfer or multimedia mes- 
saging. The prospect of peer-to- 
peer file-sharing over the phone 
has generated a degree of inter- 
est, but it is not yet clear which 
devices or music services will be 
interoperable with the files. 

While it may be easy to share 
a file between two phones of 
the same type that use the same 
carrier, it will be much more 



"Forget it," industry con- 
sultant Richard Siber says. "It's 
just too problematic." 

Despite these challenges, 
wireless-handset manufactur- 
ers have the best shot at match- 
ing Apple's success in the 
portable-music-player market. 
Companies like Nokia and Mo- 
torola wield the recognizable 
brands, marketing prowess and 
deep pockets needed to make 



increased sales for the past 
quarter. But hitting those 
numbers required deep price 
cuts and heavy marketing ex- 
penditures, resulting in large 
operating losses. While this is 
a typical strategy to gain mar- 
ket share, some observers 
question whether Creative 
Labs and iriver can remain in 
business long enough to see 
that increase. - •• 




LOGITECH MEDIAPLAY 
CORDLESS MOUSE 
As music fans increasingly 
use home computers as digital 
music jukeboxes, Logitech has 
created a remote control allowing 
users to Interact with their media files 
In a whole new way. 

The Logitech MediaPlay Cordless Mouse dou- 
bles as a basic scroll-wheel mouse and a media 
controller. The device features 10 such integrated, 
backlit media buttons as play, pause, forward, 
rewind and volume control. Users also can pick 
up the mouse and. holding it from below, operate 
it as a remote control from up to 10 feet away. 

A button launches Logitech's MediaLlfe soft- 
ware, an application that aggregates the user's 
PC-based music, photo and video files into a 
common user interface. It also provides access to 
Musicmatch's Internet Radio service as a default, 
but can be programmed to launch other such 
media player applications as Windows Media 
Player or RealPlayer. 

The MediaPlay mouse comes In silver, blue, 
black and red. It retails for $49.95. 

—Antony Bruno 
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CIRPA Looks To The Future 

With President's Term Ending, Challenges Await For Canada's Indie Music Biz Body 



TORONTO— The next presi- 
dent of the Canadian Inde- 
pendent Record Production 
Assn. will face daunting do- 
mestic issues as well as the 
challenge of sharing expertise 
and experiences with peer in- 
dustry associations around the 
globe. Current president Brian 
Chater is due to conclude his 
term at the association's meet- 
ing )une 17 in Barcelona. 

CI RPA is a key member of 
a worldwide loose coalition of 
independent music compa- 
nies. The coalition includes 
such industry associations as 
the Assn. of Independent 
Music in the United Kingdom, 
the Assn. of Independent 
Record Labels in Australia. 
1MN2 (New Zealand). ABMI 
(Brazil}. UFl (Spain) and Im- 
pala (Europe). 

CIRPA, founded in 1975 
and based in Toronto, repre- 
sents the interests of the Eng- 
lish-speaking independent 
music sector in Canada. Us 
200 members include Cana- 
dian-owned labels, recording 
studios, audio and video pro- 
ducers and music publishers. 

Chater. president of CIRPA 
since 1987. has forged strong 
relationships with other inde- 
pendent association heads, 
particularly with Alison Wen- 



ham, chairman and chief ex- 
ecutive at AIM. and two Im- 
pala executives. VP Patrick 
Zelnik and deputy secretary 
general Helen Smith. 

"I have tremendous rela- 
tionships with people all over 
the world." he notes. "We meet 
several times a year and dis- 
cuss how we handle different 
issues. These days we're not 
just dealing in our own worlds 
but in a worldwide context." 

Chater lauds the coming of 
the Assn. of American Inde- 
pendent Music, which is ex- 
pected to launch within a 
month in the United States. 

"As far as we're concerned, 
the sooner they are operating 
the better," he says. "Obviously, 
the U.S. is the biggest market 
and it will be helpful to have 
an independent association 
there to cooperate with." 

Chater's departure comes at 
a contentious time for Cana- 
dian independents. The fed- 
eral government is expected to 
announce significant revisions 
to the Canadian Copyright Act. 
And the Canadian Radio- 
television and Telecommuni- 
cations Commission is slated 
to announce a review of its 
commercial radio policy. 

Furthermore, funding for 
Canada's independent sector 



could be in jeopardy after fed- 
eral government funding for 
its Tomorrow Starts Today 
cultural program expires 
March }i. 2006. 

The music industry here 
also is awaiting the results of 
a Canadian Recording Indus- 
try Assn. appeal last month of 
a 2004 federal court decision 
that staled the online transfer 
of unauthorized music files 
does not constitute copyright 
infringement under current 
Canadian law. 

However, Chater cautions, 
"The core issues facing our in- 
dustry haven't changed over 
the years. They are still copy- 
right and about independents 
getting access to funding, dis- 
tribution and marketing. The 
difference is each issue is more 
complicated today.' 

Prior to coming to Canada 
from England in 1966. Chater 
was copyright manager of pub- 
lisher Mills Music in London. 
In Canada, he has headed such 
publishing houses as Burling- 
ton Music. Summerlea Music 
and Almo-Irving Music. He 
continues to operate his own 
publishing company, Avenue 
Road Music Group. 

Chater Is also a founding 
and current director of the 
Foundation to Assist Canadian 



Talent on Records (FACTOR) 
and the Neighbouring Rights 
Collective of Canada. He serves 
as secretary treasurer to the 
Canadian Private Copying Col- 
lective and as director of the 
Canadian Musical Reproduc- 
tion Rights Agency. 

Chater's impending depar- 
mre from CIRPA hardly comes 




The core 
issues 
facing our 
industry 
haven't 
changed." 

-BRIAN CHATER 
OF CIPRA 



as a surprise. He was diag- 
nosed with throat cancer in 
2002. Though the cancer is 
now in remission, and he has 
been working full time for the 
past year, it has been clear 
for some time he would soon 
pass the torch. He will, how- 
ever, stay on as an consultant 
to CIRPA for an indefinite pe- 
riod and continue to work with 
other associations. 

FACTOR president Heather 
Ostertag says. "Brian has been 
a pit bull for the independent 
industry in Canada. With very 
little money, he has produced 
extraordinary results." 

Jim West, who runs Distri- 
bution Fusion III in Montreal, 
and also is chairman of FAC- 
TOR and CIRPA. says. "I don't 
think there would be a CI RPA 
without Brian." 

CIRPA may well be regarded 
as a model for other interna- 
tional associations in how an 
organization can influence a 
national mu.sic business. 

The association — along with 
its French-language, Montreal- 
based equivalent. ADISQ — 
provides the organizational, 
commercial and political tools 
enabling Canada's independ- 
ent sector to compete nation- 
ally and internationally. 

CIRPA acts as a lobbyist on 



behalf of independent interests 
with federal and provincial gov- 
ernments. This includes seek- 
ing direct financial assistance 
for recording industry pro- 
gram initiatives. 

It lobbied for the formation 
of FACTOR in 1982 and ad- 
ministered the funding pro- 
gram from 1982 to 1986, 
pushed for the federal gov- 
ernment's Sound Recording 
Development Program in 1986 
and vigorously lobbied for sev- 
eral current funding programs 
under the Department of Cana- 
dian Heritage. 

"Canada has the best sup- 
port system for independent 
labels in the world." claims 
Earl Rosen, president of Mar- 
quis Records in Toronto. 
"CIRPA's ability to represent 
the independents to the gov- 
ernment for both financial 
and non-financial issues, in- 
cluding copyright, and Cana- 
dian content quotas for radio, 
is really important." 

Bernie Finkelstein, presi- 
dent of True North Records in 
Toronto, recalls that at an in- 
ternational independent labels 
summit during MIDEM in 
January that "people wanted 
to hear what we had to say be- 
cause of the accomplishments 
we've made in Canada." •■• 
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Sugar Music, label home of 
Andrea Bocelli. is among 
the indies exiting FIMI. j 



ITALIAN INDIES QUIT FIMI 




MtLAN— The Italian record in- 
dustry's second major schism 
in recent years has seen 73 of 
85 members of trade group 
FIMI quit the association. 

The departing members In- 
clude leading independents 
Sugar (the label home of An- 
drea Bocelli, Elisa and Negra- 
maro). Edel Italy, V2. Alabt- 
anca, CaroseMo, Nar 
International and New Music 
International. All resigned 
after meetings April 26-27 in 
Milan and Rome. They will 
form a separate organization. 

"The indies had felt suffo- 
cated at FIMI for some time," 
Nar International managing 
director Mario Limongelll 
says. "But things came to a 
head [at an April 4 meeting] 
when we asked for increased 
representation within the or- 
ganization." 

FIMI was founded in 1992, 
primarily as the trade group 



for the major labels in Italy. 

Many of the departing IrKlies 
joined FIMI in December 1998 
after they split from Italy's 
older representative body, AFI. 
Limongelll was a leader of that 
exodus and became FIMI VP 
the same year. He has now re- 
signed from the post. 

Until April 26, FIMI's 12- 
member governing council 
was split between the four 
majors and five indies, plus 
president Alberto Pojaghi and 
director general Enzo Mazza. 

The majors' representatives 
are Sony BMG Italy presi- 
dent/CEO Franco Cabrini 
(with two votes on the coun- 
cil), EMI Italy managing di- 
rector Beppe Ciaraldi, Warner 
Music Italy president/CEO 
Massimo Gluliano and Uni- 
versal Music Italy president/ 
CEO Piero La Falce. 

The five indies were Limon- 
gelll, Edel Italy president 



Paolo Franchini, New Music 
International president Pippo 
Landro, Sugar Music president 
Fllippo Sugar and Alablanca 
president Toni Verona. 

The Indies had sought their 
own representative body 
within FIMI, with its own 
board and a president who 
would double as FIMI VP. 

"The request for our own 
assembly was intended to 
make FIMI more dynamic," 
Franchini claims. 

Other proposals included a 
reduction of the Indies' finan- 
cial contribution to FIMI. Ac- 
cording to Mazza, FIMI re- 
ceived 1.5 million euros ($1.92 
million) from the major mem- 
bers in 2004, representing 
89.5% of its funding. Indle 
members contributed 176,000 
euros ($226,400), or 10.5%. 

The proposals were voted 
down at an April 4 council 
meeting in Milan. "The majors 



seemed to be fatrly flexible In 
dealing with our other re- 
quests," Franchini claims, "but 
on the point of representation 
they simply wouldn't budge." 

The major-label represen- 
tatives on the FIMI council 
were not available for com- 
ment. In a statement, Pojaghi 
said: "We are naturally sorry 
that these companies have 
decided to leave." However, 
he added that the level of rep- 
resentation within FIMI had to 
reflect individual members' fi- 
nancial contributions. 

"I personally had no inten- 
tion of leaving FIMI until they 
turned down our requests," 
Sugar says. "In many respects 
it was a sad decision. [But] I 
had the distinct impression 
that they took it as an oppor- 
tunity to get rid of us." 

Claudio Ferrante, manag- 
ing director of the Carosello 
label, suggests the move 
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»> LOCAL TALENT DRIVES SMEJ SALES 

Japan's biggest record company, Sony Music Entertainment 
(Japan), has reported increased sales for the year ended 
March 31. 2005. 

Revenue for SMEJ and its 30 subsidiaries totaled 154.2 
billion yen ($1.5 billion), up 6.6% from 2003/2004. Of that 
amount, 85.1 billion yen ($804 million) came from sales and 
distribution of recorded music, an 8.1% increase. The 
remaining 69.1 billion yen ($652.5 million) consisted of 
revenue from music publishing, artist management and 
other SMEJ subsidiaries, up 4.7%. 

SMEJ does not release profit figures. 

The company says the rise resulted from strong sates of 
albums by domestic artists. Domestic product accounted 
for 79.2% of its sales, up from 78.9% in the previous year. 

The SMEJ and BMG Funhouse labels maintain separate 
operations in Japan despite the Sony-BMG merger in the 
rest of the world. —Steve McC/ure 

»>U,K. DIGITAL ROLE FOR HMVS TAYLOR 

U.K. music-retail market leader HMV has named marketing 
director John Taylor to oversee its online activities ahead 
of the launch of its Music Net- powered download service 
later this year. 

Taylor takes over from Stuart Rowe as HMV U.K. & Ireland 
e-commerce director. Rowe recently resigned to "pursue 
other career interests," HMV said in a statement. 

Taylor reports to HMV Europe managing director Steve 
Knott. An announcement on Taylor's successor as market- 
ing director will be made shortly. Until then, HMV head of 
retail marketing Ged Hopkins will manage the marketing 
department. —Lars Brandle 

>>>LAMPCOV EXITS KOBALT 

Record producer Bruce Lampcov has exited as managing 
director of Kobalt Music Services, the administrative division 
of London-based music publisher Kobalt Music Group. 

Detroit-bom Lampcov joined Kobalt in July 2001. He had 
been VP of international business at Los Angeles-based 
ArtistDirect. In a statement, Kobalt Music Group said Lamp- 
cov "exited the company to pursue personal interests." 

The company said locally based full-time staff and con- 
sultants in New York and Los Angeles will be hired to carry 
out Lampcov's primary role of U.S. business development. 
They will report directly to Kobalt Music Group founder and 
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Swedish ISP Suit Settled 



STOCKHOLM— An out-of- 
court settlement has ended 
copyright-infringement pro- 
ceedings initiated by Swedish 
entertainment-industry trade 
groups against one of the 
country's leading Internet 
service providers. 

The Swedish affiliate of the 
International Federation of 
the Phonographic Industry 
and local film/video and soft- 




CEO Wlllard Ahdritz. 



-Lars Brandle 




could be positive for the in- 
dependents. "The interests of 
the indies and the majors are 
changing; the indies are run 
by entrepreneurs, rather than 
managers, and they often risk 
their own capital. The time has 
come for these entrepreneurs 
to puti together." 

Franchini adds: "It could t>e 
a new start. I'm sure that we 
can work alongside [FfMI] 
when it comes to dealing with 
the government and other 
institutions." 

However, Italy now will have 
four record company trade 
groups: FIMt, AFI, Audiocoop 
(a group of smaller indie la- 



bels) and the new association, 
which Is due to be formed 
within the next few days. 

According to a statement 
from Pojaghi, "Even if Italy's 
medium- and small-sized 
record companies are now 
represented by four separate 
bodies, FIMI will continue to 
follow the problems of the in- 
dies attentively." 

Many Italian indies are dis- 
tributed by majors, and ex- 
ecutives emphasize that the 
split will not affect business 
relations. 

According to FIMI, trade 
shipments in Italy in 2004 were 
worth 280 million euros ($360 
million). Estimates of the in- 
dies' share vary, but Llnx>ngelli 
suggests the splitting mem- 
t>ers, "along with others that 
we hope to attract." could ac- 
count for 15% of the market. 

FIMI has yet to disclose its 
plans after Its 12 remaining 
member companies met April 
29 in Milan. The future of sub- 
sidiary performance rights 
collecting society SCF is still 
unclear. •••• 



ware industry anti-piracy 
body AntipiratbyrSn on 
March 9 filed a complaint in 
Stockholm District Court, al- 
leging copyright infringe- 
ment by ISP Bahnhof. 

"The two options [herej to 
stop copyright infringement 
I I are to file a police report for 
an investigation or petition 
the district court to enter the 
premises and seize anything 
illegal." IFPI Sweden legal 
counsel Magnus Mirtensson 
explains. 

As a result of the complaint. 
Swedish National Tax Board 
agents raided Bahnhofs 
Stockholm offices March 10 
and seized four servers con- 
taining 450.000 allegedly il- 
legally copied sound files. 
Antipiralbyrdn legal coun- 



sel Henrik Ponten says the 
servers also held 5.500 illegal 
copies of computer software 
and games and 1,800 movies, 
much of which had not yet been 
released to the video market. 

Bahnhof management de- 
nied involvement in piracy ac- 
tivity, and after an internal 
investigation, suspended two 
employees. Ponten says both 
were nonmanagerial staff re- 
sponsible for administering 
hosted sites. They face crimi- 
nal charges, he adds. 

MSrtensson and Ponten 
confirm that the settlement ab- 
solves Bahnhof and its senior 
management. 

"[Bahnhofi are not up- 
loading the files themselves, 
but they made the crime pos- 
sible." Ponten says. He adds 
that in an internal Bahnhof 
report, one of the employees 
admitted uploading material. 
I he company declines to 
comment. 

"We can't talk about the set- 
tlement," Ponten says, "but we 
are very satisfied with it." He 
claims that the Bahnhof servers 
hosted the two most-used Web 
sites in Sweden offering illegal 
downloads and that both have 
ceased operating. 

Ponten says since the Bahn- 
hof raid, other ISPs hosting 
suspected illegal file-sharing 
sites have been swift to remove 
them when contacted by 
Antipiratbyrin. 

I f the Bahnhof case had gone 
to court, it would have been the 
first in Sweden involving copy- 
right owners acting against an 
ISP for hosting illegal music 
and video file-sharing. 

Sweden's Minister of justice 
Tiiomas Bodstrom confirms 
that a settlement has been 
reached. 



"This means," he adds, "that 
this case will not result in a 
final [court] decision which 
could serve as a precedent." 

MSrtensson notes that 
under current legislation, "if 
one infringes copyright law, 
there are sanctions, fines or 
jail sentences of a maximum 
of two years. Fines are low 
compared to other countries, 
but copyright owners can claim 
damages after conviction." 

AntipiratbyrSn and IFPI 
Sweden say they will seek dam- 
ages in the event of successful 
convictions. 

NO IMPACT ON ACT 

The high-profile case has 
drawn attention to proposed 
changes in Sweden's copyright 
law, long criticized by indus- 
try insiders for ambiguities 
that they say encourage file- 
sharing. Ponten estimates that 
10% of Swedes illegally down- 
load copyrighted material. 

"The action has increased 
the debate on copyright issues 
related to the Internet." Bod- 
strom says. However, he claims 
it will have "no immediate 
impact" on the latest proposed 
amendments to the i960 
Copyright Act. 

The amendments are in- 
tended to bring Swedish law 
in line with the European 
Union's 2001 Copyright 
Directive. Sweden's parlia- 
ment, the Riksdag, will debate 
the amendments May 25. 

"The important thing is it will 
criminalize [unauthorized] 
downloading," MSrtensson 
says. "It [will be] clear to every 
Internet user in Sweden what 
one can and cannot download." 

Tlic amendment faces par- 
liamentary opposition from 
the Center and Green parties. 



Member of Parliament 
[ohan Linander (Center Party) 
says the legislation leaves no 
room for technological 
advances and that thousands 
of young Swedes would be sub- 
ject to criminal prosecution if 
it becomes law. 

"The [amendment] makes 
every man or woman who 
downloads into a criminal," 
he says. 

"[Bodstrom has] said that 
the police won't hunt young 
people, but it's strange for a 
minister to say we need new 
legislation yet police 
shouldn't use it." 

Ponten also criticizes the 
amendment, noting that 
Swedish law council LagrSdet, 
an independent body of 
lawyers that reviews legislative 
proposals, suggests it does not 
go far enough. "It will be for- 
bidden to download, but it's al- 
ready forbidden to upload," he 
says. "It doesn't give us any 
new tools to work with." 

The solution would be "to 
go after the Internet pro- 
viders," he adds. "They are 
earning money on file-sharing. 
[But] the government is inter- 
ested in having a strong broad- 
band industry in Sweden, and 
they don't want to make prob- 
lems for it." 

Linander agrees that legis- 
lation should be used to 
penalize those who profit from 
illegal downloading and file- 
sharing. "We are proposing 
that the government comes 
back to Riksdag with a sug- 
gestion that's easier to under- 
stand and that Lagr^idet can 
accept," he says. 

The Riksdag is expected to 
vote in favor of the amend- 
ments, which would become 
law July I. 



BY NYAY BHUSHAN 



EMI Ends Link With India's Saregama 



NEW DELHI. India— EMI 
Group has sold its final 
minority stake in Kolkata, 
India-based music company 
Saregama, formerly its Indian 
subsidiary. The move ends a 
century-old relationship 
between the two companies. 

On April 15 and 16 EMI 
sold its 720,000 shares, rep- 
resenting a 7.71% slake in 



Saregama, to Mumbai-based 
investment company Reliance 
Energy in transactions on the 
Mumbai Stock Exchange. 
Saregama traces its origins to 
igoi, when EMI — then known 
as the Gramophone Co. — 
established the Gramophone 
Co. of India. GCI changed its 
name to Saregama after EMI 
established Mumbai*based 



Virgin Records India in 1998. 

EMI had reduced its stake 
in GCI to 34% in 1987. and it 
fell to 7.7% by 1998. 

An EMI spokesman says. 
"Now that [Virgin Records 
India] is well-established, we 
consider a minority stake in 
a competitor is no longer a 
strategic investment. As such, 
we have now disposed of our 



holding in Saregama." 

Saregama managing direc- 
tor Dilecp Mchta says the 
company is raising funds 
through a rights issue. "We 
plan to raise about 240 mil- 
lion rupees [S5.7 million]," he 
says, "which will be used to 
(pay off] past debts and fund 
the company's various ex- 
pansion plans." •••• 
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Pixies Return To Hit 
Markets They Missed 



LOS ANGELES-How do you 
come back from a comeback? 
Alt-rockers the Pixies are 
doing it by mixing it up. 

The influential quartet, 
which reunited last year for its 
first tour since 1992. will be 
back on the road beginning in 
late spring. The band will play 
festivals, one-nlght-stands 
and, in some markets, two 
shows per night. 

"It's a radical difference 
from last year, because there 
was no way you can top [a re- 
union tour]," says Marc Geiger, 
the band's booking agent at 
the William Morris Agency. 
"There can only be one great 
reunion tour." 

The 2004 trek grossed $6.5 
million and drew more than 
185,000 people, according to 
Billboard Boxscore. The 50- 
plus-date tour concluded with 
a sold-out (24,000 tickets), 
eight-night run at New York's 
Hammerstein Ballroom. 

Geiger says his first instinct 
for the Pixies— vocalist/gui- 
tarist Frank Black, vocalist/ 
bassist Kim Deal, guitarist 
Joey Santiago and drummer 
David Lovering— was to book 
a nine-week tour stopping in 
small halls in many markets. 

"A cool, underground thing 
to do would be to do two 



shows a night," he adds. "B- 
sides and rarities in show A 
and hits in show B." 

Because of band members' 
other commitments— includ- 
ing a new Breeders project for 
Deal— the tour's time frame 
got compressed, Geiger says. 
But the two-show-a-night 
concept was still possible In 
some markets. 

The 21-date tour will begin 
May 26 with two nights at the 
Roseland Theater in Portland, 
Ore., and end June 15 at the 
Agganis Arena in Boston. In 
addition, the Pixies will head- 
line at Lollapalooza July 23 at 
Grant Park in Chicago. 

Originally, Geiger expected 
to book two shows a night in 
at least 15 markets. Instead, 
there are four: Portland (the 
tour's opening dates), San 
Francisco (May 30 at the 
Warfield), Los Angeles (June 
2 at the Wiltern Theatre) and 
Cleveland (June 8 at the CMJ 
Rock Hall Music Festival and 
later at the Scene Pavilion). 

These double-doses are 
geared to the "super fan" 
who wants to enjoy two full 
sets, Geiger says. Combina- 
tion tickets cost $65-S75, and 
tickets to individual shows 
are $35-$40. 

For the nights with single 



shows— which will focus on 
hits and are also selling for 
$35- $40 per ticket— Geiger re- 
considered the target markets. 

Because last year's reunion 
tour ran for multiple nights in 
major markets, the Pixies did 
not play at least 25 big cities, 
including Indianapolis and 
Raleigh, N.C. 

For the upcoming tour, 
Geiger also wanted to stop on 
the outskirts of major cities. 
For example, the Pixies will not 
play New York but will be at 
the Jones Beach Amphithe- 
ater in Long Island June 14. As 
with the reunion trek, most 
dates are at medium-sized 
venues that seat between 
2.000 and 7,000. 

"It's a way to return to a 
market after people were 
turned away last year," 
Geiger says. "But it's also a 
way to underplay. We know 
there are a lot of legs left to 
play in the future." 

Expectations for the dates 
are high. Geiger notes that the 
Portland, San Francisco and 
Los Angeles double-shows 
have sold out, and more dates 
will be added. Tickets for most 
stops will be on sale by May 7. 

No promoters or venues 
could be reached by press 
time. 
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Clear Channel To Spin Off Concert Biz 



Live-Show Division Will Exist As Separate, Publicly Traded Company 



an Clear Channel Entertain- 
ment stand on its own two feet? 

The touring industry will 
soon find out, now that Clear 
Channel Communications has 
announced that it will spin ofT 
CCE, the live-concert division 
the radio giant purchased in 
2000 for $4.5 billion from SFX 
(billboard.biz, April 29). 

After the spinoff, targeted for 
completion by year's end, CC E 
will be a separate, publicly 
traded company. 

The move sent Shockwaves 
through the concert industry. 
"Based on what they paid, every- 
one knew that [CCC] bought the 
Brooklyn Bridge and it was just 
a matter of time before they fig- 
ured it out," observes inde- 
pendent promoter Seth Hurwitz 
of I.M.P. in Washington. D.C. 

CCC absorbed much of the 
hit for purchasing the appar- 
ently overvalued SFX with a 
stock value write-down in 2002. 
In the end, it appears the slim 
profit margin and dicey nature 
of the concert business did not 
sit well with CCC shareholders 
accustomed to higher profit 



margins in the broadcast and 
outdoor advertising industries. 

As part of the spinoff, CCE 
CEO Brian Becker has stepped 
down. Plans call for Becker and 
CCE to form a " joint venture com- 
pany to pursue entertainment 
content opportunities through 
acquisition and development," 
according to a statement. 

" I have tremendous admira- 
tion, respect and friendship for 
Lowry, Mark and Randal! Mays 
and the entire Clear Channel 
family, and am very excited 
about the next phase of my re- 
lationship with them,° Becker 
tells Billboard. Randall Mays is 
serving as interim CEO during 
CCE's transition to an inde- 
pendent company, and has been 
meeting with CCE division 
heads since the announcement. 

Michael Rapino retains his 
title of president/CEOof global 
music, overseeing CCE's global 
concert, touring and am- 
phitheater operations. 

The industry has warmed to 
Rapino. but doubts still remain 
about theCCE model. "Michael 
Rapino clearly 'gets it,' but 



whether he can control such an 
unwieldy beast remains to be 
seen.' Hurwitz says. 

Insiders at CCE say it will be 
business as usual heading into 
the summer concert season. The 
status of such high-ranking execs 
as CCE chairman/Tea Party pres- 
ident Don Law in Boston. COO 
Miles Wilkin in Houston and 
CCE executive VP of corporate 
operations Mike McGee remains 
unclear, but sources say all were 
still with CCE at press time. 

The future of Arthur Fogel, 
president ofTNA International, 
CCE's touring division currently 
overseeing U2's Vertigo tour, 




would appear secure, consider- 
ing he runs CCE's most prof- 
itable tours. 

GOING FORWARD 

CCC says it will "appropriately 
capitalize" CCE, tapping capital 
markets "if necessary." and much 
existing debt will remain at CCC. 
In basic terms, the way the deal 
will be executed is CCC share- 
holders will be issued a like num- 
ber of shares of CCE to either sell 
or retain. There will not be an ini- 
tial public offering; banks are 
working on placing a value on 
the new CCE stock, based on 
some multiple of earnings, 

The company says it plans to 
pay a one-time dividend of S3 
per share when the restructur- 
ing is complete, and will in- 
crease its annual dividend by 
50% to 75 cents a share from 50 
cents a share. 

Then, CCE will sink or swim 
on its own. and will no longer 
be propped up by the corporate 
giant CCC. CCE will run off its 
own revenue and, if necessary, 
tap capital markets on its own. 
The Mays family will remain 



major shareholders in CCE. 

CCE. far and away the largest 
concert promoter, amphitheater 
operator and live entertainment 
producer in the world, will con- 
sist of entertainment operations 
throughout North America, Eu- 
rope, South America, Asia and 
Australia that raked in sales of ap- 
proximately S275 billion in 2004. 
Last year. CC E repwrted more than 
Si. 3 billion in grosses from in- 
volvement in 7,009 shows 
worldwide. It was involved in 
nearly half of all shows reported 
to Billboard Boxscore in 2004. 

CCE's revenue decreased 
17%. to $425 million, during 
first-quarter 2005 from the same 
period last year, coupled with a 
19% decrease the previous quar- 
ter. The company maintains that 
the decreases are primarily a re- 
sult of a decline in ticket revenue. 

"What this (spinofT] says to 
me is their business model isn't 
working," says jerry Mickelson, 
co-president of Chicago-based 
independent promoter Jam Pro- 
ductions, which recently won a 
S90 million judgment against 
CCE's motorsprorts division for 



unfair business practices, now 
under appeal {Billboard. April 
2). "You learn in economics loi 
that when you increase prices 
you decrease attendance." 

Before Robert F.X. Sillerman 
spent more than S2 billion con- 
solidating the live entertainment 
business into SFX, these inde- 
pendent promoters thrived in 
their respective markets. 

" But they ran their businesses 
back when the bottom line was 
king," Hurwitz points out. "That 
king was dethroned a long time 
ago. If [CCE] is going to survive 
independently, they are going 
to have to stop throwing money 
around the way they used to." 

From the concerts perspec- 
tive, it now seems the hoped-for 
promotional synergies between 
the radio and concert divisions 
never really came to bear. In fact, 
insiders say that the two divi- 
sions were on separate tracks, 
rarely communicated with each 
other and were each focused on 
their own bottom lines at the 
local level. 

The market is not exactly 
primed continued on »p22 



BtBlfHBf^ BY RAY WADDELL | 

Austin Fest Expands Its Boundaries 



In just three years, the Austin 
City Limits Music Festival has 
become an institution in the 
Texas capital and an elite event 
among major U.S. music fests. 

This year's ACL Music Festi- 
val is set for Sept 23-25 in Austin's 
Zilker Park. The lineup is ar- 
guably the most diverse of any 
festival announced this year, in- 
cluding Bonnaroo and Coachella. 

Among the more than 130 
bands confirmed for the fes- 
tival's eight stages are Cold- 
play, Widespread Panic, 
Oasis, the Black Crowes, the 
Allman Brothers Band. Wilco. 
Lyle Lovett, Lucinda Williams, 
John Prine, the Arcade Fire, 
Robert Randolph & the Fam- 
ily Band. |immy Cliff. Buddy 
Guy. Jet. Dierks Bentley. 
Death Cab for Cutie. Franz 
Ferdinand. Gov't Mule, 
Sleater-Kinney, Kasabian, 
Robert Earl Keen, Keane. the 
Doves, the Black Keys. Dave 
Alvin, Asleep at the Wheel 
and the Bravery. 

Produced by Capitol Sports 
& Entertainment, the ACL fes- 



tival is named for the PBS 
mainstay "Austin City Limits," 
which is billed as the longest- 
running music show in the 
United States. 

The TV series is known for 
showcasing a wide range of tal- 
ent and has earned credibility 
with artists and music fans. 

With a talent lineup assem- 
bled by Austin independent 
promoter Charles Attal, that 
credibility was quickly ab- 
sorbed by the scries' namesake 
festival. The first ACL fest in 
2003 drew about 75.000 dur- 
ing its two days and grossed 
about Si. 2 million against a Si 
million budget. The initial 
lineup included Wilco, Em- 
mylou Harris, Ryan Adams. 
)ames McMurtry. the Jay- 
hawks, Griffin and G. Love. 

Attendance grew to more 
than 70, cooper dayin 2004. 
and in response, producers an- 
nounced this year they would 
reduce capacity by 10,000 
daily to make for a better fan 
experience. 

"To us it was simple. Our 



original model was to pro- 
vide a good experience to 
bands and the customer, and 
to create an event that would 
be around for the city of 
Austin for many years to 
come," says Charlie Jones, a 
principal in CSE. 

" Like any event or festival, 
when it gets too crowded, it's 
an unpleasurable experi- 
ence." Jones continues. "Our 
customers told us last year 
it was too crowded and we 



heard them." 

The capacity reduction will 
affect ticket prices, but three- 
day passes will still top out at 
slightly more than Sioo. 

"Our ticket sales are ahead 
of schedule," Jones says. "Be- 
fore we released band one. we 
sold 12.000-13,000 three-day 
passes. I expect when the 
bands get released, this sucker 
will sell out within a week." 

The talent for the ACL fest 
has been booked since Feb- 



ruary, and the "stars aligned 
perfectly." Attal says. "The 
great thing about Austin is the 
city supports a little bit of 
everything." 

Attal says the talent budget 
was not much more than last 
year. "We have stayed within 
our model we've used the last 
three years. A lot of bands 
work for their normal going 
rate on tour, which really 
helps us out." 

Tlie top 25% of the bands take 
up about 60% of the talent 
budget, contrary to some festi- 
vals where the ratio is as much 
as 10% of the top acts taking 
90% of the budget. "We never 
want to be top-heavy," Attal says. 
"And we never want to be chas- 
ing a one-hit wonder who wants 
to charge us a ton of money." 

Three successfiil events into 
its history, the booking has be- 
come easier. "Everybody knows 
I start working on this in late 
November, and my phone 
lights up between November 
and mid-December," Attal 
says. "This is a great festival. 



fairly priced, with a great 
Austin vibe and a nice open 
green space downtown. It's 
hard to beat." 

Official ACL fest sponsors 
include SBC. Cingular, 
Heineken, Austin Ventures. 
Capital Metro, BMI and H-E- 
B. "We do a 'sponsor summit' 
where all the sponsors and our 
marketing and promotion 
team get together, spend a cou- 
ple days, and basically cross- 
pollinate." Jones says. 

Last year, highlights from the 

2003 festival were released on 
New' West Records, and a 
Warner Bros, release from the 

2004 fest is set for this summer. 
"We give people a good ex- 
perience and have rewarded 
"Austin City Limits' with se- 
cure funding for years to 
come." Jones says. 

Attal and Jones hope they 
can bring the ACL festival 
mode! to Chicago, where they 
will produce the two-day Lol- 
lapalooza music festival, set 
for July 23-24 at Grant Park 
(Billboard. April 30). •••• 
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SMG's Online Booking 

Venues, Building Managers Can Check Avails With A Click 



BOXSCORE Concert Grosses 

GROSS/ ARTISTCS) Attendance 




Philadelphia-based venue 
management firm SMG has 
launched a new proprietary 
Web-based booking system, 
smgbooking.com. 

SMG facility managers now 
can manage their building 
schedules online, at the same 
lime allowing their Sports & 
Entertainment Division and 
entertainment promoters an 
unprecedented level of access 
to real-time booking avail- 
ability for SMG-managed are- 
nas and theaters. 

Smgbooking.com, which 
was developed by events- 
booking. com and SMG, was 
completed May i. 

Mike Evans, SMC's senior 
VP of Sports & Entertainment, 
tells On The Road that more 
than 70 venues are online, and 
many of the 32 SMG-managed 
theaters will be added soon. 

A key element of the sys- 
tem is easy access for enter- 
tainment clients to see what 
is available at the SMG- 
managed venues. "I recently 
had an agent looking to book 




an act on an East Coast run, 
and I was able to e-mail him 
avails in 17 buildings in five 
minutes," Evans says. 

The relative "firmness" of 
holds in place will be coded, 
and agents will not be able to 
book holds online, which 
should help eliminate con- 
fusion. "We don't want to 
lose a date when an avail can 
be moved," Evans explains. 
"A lot of our guys have a 
hockey date, for example, 
that can be shifted." 

Smgbooking.com has been 
successfully piloted and beta 
tested for the past few months 
at the Jacksonville (Fla.) Vet- 
erans Arena, Oakland (Calif.) 
Arena and the Wachovia Arena 
at Casey Plaza in Wilkes-Barre, 
Pa. Industry reaction has been 
very positive, Evans says, and 
SMG regional booking reps 
will visit agents in New York 
and Los Angeles to explain to 
agents how they can interact 
with smgbooking.com. 

TRAMP OFF YOUR 
STREET: Veteran road dog 
and skilled multi-instrumen- 
talist Tramp has been on the 
road for more than 20 years 
as a key member of the 
Kendalls. Walk the West, the 
Cactus Brothers and, most re- 
cently, Bonepony. 

Now Tramp is off the road, 
and many people are hearing 
his real name for the first time. 
It's Mike Lawing, and he is the 
new marketing director for the 
International Bluegrass Music 



Museum in Owensboro. Ky. 

"Now I'm using my real 
name, which feels strange after 
being Tramp for 25 years," 
Lawing says. "And I wear nice 
clothes. It's quite a change, but 
some things are exactly the 
same, like trying to get pub- 
licity, airplay, advancing the 
show, routing, street teams, 
production, stage plots and 
other things that I was already 
familiar with." 

As part of his new gig. 
Tramp (we'll always call him 
that) will help produce the sec- 
ond annual River of Music 
Party June 23-25 in Owens- 
boro. Hosted by the IBMM, 
ROMP will feature Ricky Sk- 
aggs & Kentucky Thunder, 
Larry Cordle & Lonesome 
Standard Time, Tim O'Brien, 
Mountain Heart, the Grascals, 
Rhonda Vincent, Jimmy Mar- 
tin and others. Tickets are $55 
for a three-day pass, including 
admission to the Bluegrass 
Masters Film Festival. Last 
year, the initial ROMP drew 
more than 6,000. 

Lawing digs the new gig. 
"I love bluegrass, and I get 
to use street skills honed in 
the trenches. 1 have a cause, 
and get to go home to my 
family every night." he says. 
"I have every intention of 
promoting this festival, this 
museum and this region tire- 
lessly. This area is the home 
of bluegrass just like New Or- 
leans is the home of jazz, and 
I want people to make that 
identification." 



CLEAR CHANNEL (cont) 
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for corporate concert promo- 
tion companies. House of Blues 
Entertainment recently an- 
nounced that it was taking its 
concert division off the block 
because the asking price (which 
sources say was around Siio 
million) could not be reached 
(Billboard. April 23). 

Still, CCE may eventually be 
sold, all or in part, and potential 
suitors could include HOB or 
former CCE co-CEO Dave 
Lucas' Lucas Entertainment 



Group. In addition to its mo- 
torsports and concert divisions, 
CCE has a successful Broadway 
division and owns, operates or 
exclusively books scores of con- 
cert venues, including am- 
phitheaters in some 40 markets. 

Lucas declined comment, but 
HOB CEO Greg Trojan tells Bill- 
board, "We'd definitely be in- 
terested. We have made a 
commitment to this space and 
additions to those assets would 
be very appealing." 



Sources indicate that at least 
two separate private equity firms 
are trying to put together pack- 
ages to make an offer for CCE 
once the spinoff is completed. 

Ironically, Mickelson says he 
may even be interested in pur- 
chasing all or part of CCE. " I 'm 
talking to bankers," he says. 
"We believe there is value in 
Clear Channel Entertainment, 
as long as it's properly run. You 
don't have to compete unfairly 
to naake money." 
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Chayanne 

%J BY LEILA COBO 



»eMa 20-year career and 12 studio 
mMBs, Puerto Rican singer Chayanne is 
Abne v^the undisputed icons of Latin pop. 
Often referred to as a heartthrob, 
Chayanne is much more. 

He is a relentless performer whose 
last world tour spanned more than a 
year with 110 dates in 26 countries. He 
IS a success at retail and radio, scoring 
eight No. 1 hits on the Billboard Hot 
Latin Songs chart. 

He is also a successful actor 
who has appeared in film and 
TV with the likes of Calista 
Flockharl and Vanessa Wil- 
liams. And he has been featured 
in countless advertising cam- 
paigns for such products as 
Pepsi and Dentyne. 

"Chayanne genuinely repre- 
sents the best of Latin enter- 
tainment," Frank Welzer, 
chairman/CEO for the Latin re- 
gion at Sony BMG. told Billboard 
last year. " He is the ultimate per- 
former who can sing, dance and 
act equally well, and he's one of 
the best-looking people on the 
planet. He also happens to be a 
joy to work with and one of the 
nicest people I know." 

Between working on his up- 
coming studio album for Sony 
BMC and promoting his cur- 
rent set, a compilation of ro- 
mantic material titled "Desdc 
Sicmpre." Chayanne sat down 
for a live interview during the 
recent Billboard Latin Music 
Conference. Here are highlights 
from that session: 



to do next? What am I going to 
make up?" And 1 "m telling you. 
every tour, every album is about 
looking for new things and cre- 
ating an illusion. That's why I 'm 
still in the business. When I stop 
feeling that, it's time to take 
other decisions. 

Q. h that the secret? Because your 
career has not had major ups and 
downs, while most careers do. 
A. My career has been like ant 
work. I've worked constantly, 
constantly. But 1 "ve also had a lot 
of support from people. When 
I say that. I mean a glance in the 
airport, or when they stop you 
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Q. Duringyour "Provoatme' tour 
12 years ago, you played in 12 coun- 
tries. Last year, you went to 26. 
Did you ever think you would 
come 50 far? 

A, Three weeks ago. I went to 
Australia for the first time. And 
it's one of those countries we do 
little by little. When I did " Provo- 
came." I went to Argentina and 
Spain for the first time, and now 
these are countries where I play 
12-15 shows at a time. When I 
did those 12 countries, I 
thought, "Nowwhatam I going 



1978: At age 10. joins 
Puerto Rican boy group 
Los Chicos 

1984: Releases first solo 
album. "Chayanne Es Mi 
Nombre" (Ariola) 

1989: Enjoys his first No. 
1 on the Billboard Hot 
Latin Songs chart with 
"Fuiste un Trozo de 
Hielo en la Escarcha" 

1990: Receives his first 
Grannmy Award nomina- 
tion for "Chayanne" 

1996: Stars in the film 
"Dance With Me" with 
Vanessa Vyilliams and 
Kris Kristofferson 

2002: Releases 
"Grandes Exilos," his 
first greatest-hits album 

2004: Receives his 
fourth Grammy 
nomination for the 
album "Sincere" 



in the street, fust now, getting 
into the hotel, they sent me in 
through the kitchen. They al- 
ways do that. And what I find is 
people who ask me. "How arc 
you.^ You're taller!" They always 
tell me I'm taller, and I always 
reply, "TV makes you shorter." 
Or they say, "You're so skinny!" 
And I always say, TV makes you 
look bigger." But always, it's an 
outpouring of support, and I'm 
thankful for that. 

Q. Many major pop (UAss^p doing 
promotion, save for key. large out- 
lets. That hasn't been true in your 
case, has it? 

A. When it's rime to release an 
album, you have to travel to 
many countries. Media is so ad- 
vanced now, and whatever comes 
out here will come out in |apan 
or Spain or elsewhere. But you 
need to have presence. It's very 
important that people know what 
you're doing, what you're feel- 
ing — that they know that what 
you're doing is natural and spon- 
taneous. When people see you 
enjoying yourself, that's when 
people appreciate it and say, 
"He's doing what he feels." 

Q. You beffin your career with Los 
Chicos. an ad-boy band in Puerto 
Rico. How did that come about? 
A. It was an accident. We've al- 
ways had music in our home, 
going back to my grandparents, 
playing instruments, living the 
folklore of Puerto Rico, the tra- 
ditions, where [at] Christmas you 
played guitar, cuatro. shakers. 

We ail lived that since we were 
very small. 1 played percussion, 
but my sister was the one who 
sangand danced. She was going 
to be in a group made up of three 
girls and four boys. But they were 
college-age, so that fell through. 
And because I was the one who 
was always with my sister — I was 
herchaperone — they asked me 
to be part of a group of boys. 

I was around 10 years old. And 
they called it Los Chicos because 



we were all boys [chicos], 10 and 
n years old. I did my first album 
with them when I was lo, my 
first movie when I was 12. 

Q. Did Los Chicos serve as the basis 
for much of what you do today? 
A. If we were rehearsing for the 
tour, it was at least four hours of 
dancing and singing. Create the 
steps, memorize them, repeat 
and repeat. That was my school- 
ing. I now go to Los Angeles to 
choose my dancers — even 
though my band is here (in 
Miami] — and to create the steps. 

I try to choose dancers who 
understand Latin rhythms along 
with urban and pop choreogra- 
phy. We rehearse at least eight 
hours a day . . . Having started 
with Los Chicos unconsciously 
taught me many things. 1 1 was 
a game! When you're i o or 1 1 
and you perform in stadiums 
in Costa Rica or Guatemala, 
you're playing that you're in a 
helicopter, and there are 
50.000 people, and it's not a soc- 
cer game but your concert. 

Q. obviously, it's very dij^cult to 
go solo afier being in a hoy band. 
Were you very clear that you 
wanted to be a solo act ? 
A. I knew I wanted to continue 
in music. And I kepi study- 
ing. I look vocal lessons, 
dance lessons. I went to ^' 
the gym — I've been lifl 
ing weights since I w.is 
14. even if it dorsn'l 
show! And I prep-^red 
for the opportunity. 
And I was lucky thai 
the opportunity 
came nine monliis 
later in Mexico, 
with someone 
who was mar- 
velous with mt-: 
Fernando Her- 
nandez, then 
president of 
Ariola. 

Anola had 
huge income. 



I know! (laughs] They had Juan 
Gabriel, Rocio Jurado, Jose [ose. 
They had a marvelous catalog, 
and it was the first lime they 
began with a new artist — rela- 
tively speaking. 

Q. How did Chayanne become 
your nickname? 

A. They wanted to change it 
when 1 did films, because they 
said 1 would never be success- 
ful in film with that name — be- 
cause il was one name. They 
wanted to see two names, and 
Chayanne Figueroa didn't cut it. 
My mom gave me the name. [My 
family] lived in New York and 



watched a TV series called 
"Cheyenne." And she liked the 
series and the character, and 
when I was bom. she started call- 
ing me Chayanne. My real name 
is different [Elmer). Actually, I'm 
getting to like it now. 

Q. Today's labels talk about sibl- 
ing singer/songwriters. You don't 
write. Why not? 

A. I don't write a big percent- 
age of my material because I 've 
dedicated my time to my music 
and the show. I try to have my 
writers know me — not only 
through my career but also per- 
sonally. And you don't have lo 
sing only what you WTite, There 
is .so nnitli talent, you tan sing 
other peoples songs and iden- 
tify with them and give them 
total heart. 



Q. What should wc expect jrom 
r/it" upcoming album? 
A. Right now we're listening 
■u new songs, working with 
new writers, It's more about 
aving them gel to know me 
. . Talk with me. feci what I 
irn today, and then we'll work 
k)<irlher. 




SYSTEM OF 
A DOWN IS 
READY TO 
'MEZMERIZE' 
ITS FANS 
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LOS ANGELES — Few acts can trot out a Peter |ennings news- 
reel before a concert and have a hard-rock audience of 6.000 
erupt in cheers. For fans of System of a Down, however, a pre- 
show report on genocide is as fitting as a guitar solo. 

It is a Sunday night in late April, and System of a Down is 
staging its third hometown concert to benefit human rights 
and genocide awareness organizations. The group is about to 
embark on a world tour, and the L.A. crowd has gathered not 
to see the band off or hear a glimpse of its upcoming material. 
Instead, the atmosphere at the Gibson Amphitheater (formerly 
Universal Amphitheater) is that of a family reunion, where 
high schoolers and adults stand and cheer a heavy metal gui- 
tar line — or an ABC news clip from 1999 — all in the name of 
Armenian heritage. 

Fans drape the Armenian flag over the balcony, and the mosh 
pit near the front of the stage is a blur of red, blue and orange 
as fans brandish flags in the crush. A fan in the back yells "fuck 
Turkey" — a remark directed at the country that perpetrated the 
Armenian genocide of 1915 — and the audience explodes in cheers 
that rival anything the band received at Ozzfest in 2002. 

"This band didn't start to change the world," guitarist/song- 
writer Daron Malakian later says from the stage. "This band 
didn't start to change your mind. This band started just to make 
you ask questions." 

BRINGING ITS OWN OPINION 

System of a Down's ethnic appeal and political directness are 
not the typical qualities of today's megastars. and that says noth- 
ing of the band's music: a metal-laced mesh of off-the-wall 
rhythms and whiplash shifts in direction. 

The American /Columbia act has sold nearly 6 million albums 
in the United States, according to Nielsen SoundScan. The 
group's 2001 effort, "Toxicity," is its most successful so far, scan- 
ning 3.5 million copies. 

On May ly. System of a Down will release the first half of its 
most ambitious project, a double-album that will be issued as 
two separate discs nearly six months apart. 

The first disc, "Mezmerize," was introduced in March with 
first single "B.Y.O.B.," a thrashy. Black Sabbath-inspired anti- 
war anthem. The song is highly critical of U.S. policy in the Mid- 
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die East. ("And we don't live in a fascist nation." Malakian sings 
with far from subtle sarcasm.) 

Loaded with four-letter words, it is not the obvious choice for a 
radio cut. Singer/songwriter SerjTankian says the band chose the 
song with hesitation. 

"It's such a heavy and aggressive song, and we didn't want a 
political song as our first single," he says. "But it's so powerful 
and so different from everything else on the radio, we thought 
we could get away with it, even though we don't want to be 
pigeonholed as a political band." 

Yet Tankian can't escape politics. As the co-founder of Axis 
of Justice, the activist Web site he runs with Audioslave's Tom 
Morello, Tankian is the most politically active member of Sys- 
tem ofa Down, 

Mild-mannered and articulate, Tankian chooses his words 
with the conscientiousness of a scholar. He shews up for an in- 
terview in a suit, while Malakian slouches next to him in jeans 
and a T-shirt. In the words of producer Rick Rubin, Malakian is 
the "darker, more aggro character, and Serj is the poet." 

"The word 'politics' is a funny thing," Tankian says. "A lot of 
people say. ' Hey, I'm not political.' and they don't realize that, 
in today's world, economics, politics, class struggle and social 
structure, are all tied together. It affects us directly, whether we 
like it or not. or whether we want to pay attention to it or not. 
Our lives are political, and System of a Down is a band that talks 
about politics and has very strong points of view." 

System ofa Down is also the band Columbia Records Group 
chairman Will Botwin describes as the company's "flagship." 
He says the label is counting on "Mezmerize." and follow-up 
"Hypnotize" — which is planned for a November release — to 
surpass the sales of "Toxicity." 

"We sold more than 5.5 million worldwide, and our expecta- 
tions are that this upcoming record is going to exceed that." he 
says. "We look at what happened last time as a barometer for 
what our goals need to be for this record." 

Fans first got a taste of "Mezmerize" when the track "Cigaro" 
was leaked to the Internet. At the time, the band's representa- 
tive claimed the cut got out against the group's will. 

But that was not the case. 

"It was our choice to put it out." Tankian says. "Everyone 
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made it sound like it leaked. Marketing efforts get more in- 
teresting day by day." 

The cut — in which Malakian turns a reference to the size of 
male anatomy into a statement about the egoism of the ruling 
class — made it onto the airwaves. Despite not being officially 
worked at radio. "Cigaro" peaked at No. 29 on the Billboard Mod- 
ern Rock chart, 

"Cigaro" tapered off the chart in about eight weeks. While it 
failed to rack up a 35-week run on the tally like "Chop Suey" did 
in 2001. Jacent jackson. assistant PD at WKQX (Qioi) Chicago, 
said it proved that fans were eager for more System of a Down. 

"It didn't perform as a cailout record for us, and the lyrical 
content on the song is pretty ridiculous, but the phones were 
phenomenal." he says. "System of a Down is probably the most 
important band in hard rock today. They appeal to alternative 
listeners, and they're strong and crunchy enough to appeal with 
the hard rock crowd . . . But whether the new [songs] will be- 
come another 'Chop Suey' remains to be seen." 

Like all of its previous work, the act recorded the albums with 
Rubin, who signed the band to his American Recordings im- 
print in 1997. If there is a noticeable difference between "Cig- 
aro" and past System of a Down songs, it is that the first voice 
one hears is that of Malakian and not Tankian. 

Tankian is still the group's primary vocalist, and Malakian 
has always composed essentially all of the band's music — com- 
ing off as hard rock's answer to Frank Zappa. Yet "Mezmer- 
ize" and "Hypnotize" sees Malakian writing more lyrics than 
he has before. Malakian even splits vocal duties more evenly 
with Tankian and sings lead on a few cuts. 

Tankian and Malakian run their own record labels, but 
Tankian's Axis of justice Web site is becoming increasingly more 
visible, and in 2003 he recorded an album of largely experi- 




mental instrumental music with Armenian musician Arto 
Tuncboyaciyan. With Malakian taking on a more active vocal 
role, one gets the impression that Tankian is taking a step or 
two back from band. 

"I'm starting to compose music for films." Tankian says, "and 
I don't like being committed to one thing, whether it's the singer 
of a band or one band in general. System of a Down is part of 
what I do. but it's just part of what I do. I don't define it. nor 
does it define me." 

Malakian, however, notes that only those outside of the 
band's inner circle will be surprised to hear him sing more. 
"I've always been vocally involved with System of a Down, not 
necessarily as a singer, but I've written a lot of the melody lines 
and the vocal patterns. When I wrote something before. I had 
Serj in my head, but this time I had both of us in my head." 

In discussing the new albums, Malakian and Tankian always 
refer to them as a single project. To the band, "Mezmerize" and 
"Hypnotize" are one album released in two parts, with both 
topping off somewhere between 35 and 40 minutes. 

"You don't have a bunch of kids dropping acid like they used 
to." Malakian says. "You can't just release double albums and 
expect people to sit there and devote their time to it. Our songs 
are tough to digest, and I would feel really uncomfortable hand- 
ing someone a CD with 25 songs staring them in the face." 

Rubin agrees, saying he recorded about 35 songs with the 
band and was unable to get it down to a number that was man- 
ageable. "Everything in today's culture is short term and dis- 
posable." Rubin says. "We're living in a time when people don't 
seem to even listen to one full album, so we felt the only way 
for it get properly heard was to spoon feed it." 

Still, Columbia is trying to make a permanent impression 
with this project. "We've been working this record on the street 
for about eight months already," says Stu Bergen, Columbia 
Records Group executive VP of rock music. 

System of a Down manager David "Beno" Benveniste says 
street teams have been given everything from "stickers to bags 
to skate decks to election posters" to hype the releases in recent 
weeks. "The kids eat all those things up." he says. 

Additionally, for six weeks leading up to the release. Best Buy's 
Sunday circular has printed a weekly countdown to the album's 
release date. On May 17. the group will perform at the Best Buy 
in Burbank. Calif. 

Indie retailers . however, will not be left out. They will receive 
an "extremely limited" picture disc version of "Mezmerize." For 
a release of this magnitude. Botwin says the company is care- 
ful to include everyone. 

"It's a balancing act." he says. "You're trying to be expansive 
and bring more people into their music, but it's the band's de- 
sire to address their fans directly first." 

To that end. the group is in the midst of a 10-city "guerrilla 
tour" that began April 25. The band is playing small venues in 
major markets, with ticket information and show locations being 
announced just days before. Bergen says shows in San Fran- 
cisco and Denver sold out in less than 50 minutes. 

The band will make its first major national TV appear- 
ance May 7. performing two songs on "Saturday Night Live." 
System of a Down has generally stayed away from the late- 
night talk-show circuit, and the band will nix anything too 
commercial. 

"We recently received an e-mail from a documentary film- 
maker in Israel," Tankian says. "He wants to use 'Aerials' for 
making a film about hats. He saw these Armenian monks lis- 
tening to and singing 'Aerials' in Jerusalem. He's not paying 
anything, but I think that's cool. That's more our cup of tea than 
a football commercial." 

This month the group will head overseas to perform at Eu- 
ropean festivals, and then launch an arena tour of North Amer- 
ica with the Mars Volta in late summer. It will be System of a 
Down's first large-scale U.S. tour since Ozzfest in 2002. 

"We could have put out another record really quick and played 
on the fact that 'Toxicity' did really well," Malakian says. "But 
we were determined to make another record instead. I want to 
stay a fan of System of a Down. We can't become everyone's 
favorite band." • 
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ASHINGTON, D.C.— In late 
1946, glamorous Savannah Churchill, the Ali- 
cia Keys of her day, recorded the ballad " 1 Want 
to Be Loved (But Only by You)" for Manor 
Records, a New Jersey-based independent label. 

By May 1947. the Manor disc had soared to 
No. 1 on the Billboard Jukebox Race Records 
chart, where it stayed for eight weeks. 

Other such Manor releases as Deck Watson 
&his Brown Dots' reading of "(I Love You) For 
Sentimental Reasons" — later a hit for Nat 
"King" Cole and Sam Cooke — also clicked with 
the record-buying public. 

But 58 years later. Manor Records is a mystery. 
Music historians say anyone who wants per- 
mission to reissue those discs will find that the 
paper trail to the ownership of Manor has dis- 
appeared. 

The Manor discs, in other words, are "or- 
phan works." 

The term, conjuring visions of Charles Dick- 
ens* poor Oliver Twist, refers to copyrighted 
works whose owners are difficult or impossi- 
ble to locate. 

The scope of the problem is not lost on the 
Copyright Office, which has asked for public 
comment on orphan works, including sound 
recordings, films, illustrations, text and photos. 

More than 700 individuals and groups have 
answered the call, including music industry 
bodies of all stripes. The comments are posted 
on the Copyright Office Web site (copy- 
right. gov). After its May 9 deadline for such 
comments, the office will formulate a plan to 
submit them to Congress — if it concludes that 
such a plan is needed. 

Those who seek to use orphan works want 
Uncle Sam to establish clear guidelines on 
how to reduce their legal risks. Content com- 
panies are OK with that, as long as there isn't 
any conflict with the rights of in-the-shadows 
authors and rights holders who might later 
come forward. 

Music interests want prospective users to 
make a good-faith effort to identify and con- 
tact copyright holders. Most want those efforts 
to be documented in some manner, perhaps 
by codified steps, including the use of new or 
established databases. 

Some suggest users pay into an escrow fund, 
with unclaimed monies eventually being put 
into programs that conserve and restore works. 

A number of the respondents point out the 
limits of the issue as it pertains to music. 
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In separate filings with the Copyright Office, ASCAP and BMI each wrote that own- 
ership of the musical compositions they administer is generally well-documented in 
their respective online databases. Similarly, the Recording Industry Assn. of Amer- 
ica says the ownership of modern-era sound recordings is well-documented. 

"Federal copyright subsists in sound recordings only if they were first recorded on 
or after Feb. 15, 1972. The labels and packaging materials for recordings issued since 
1972 almost invariably identify the owner of copyright in the phonorecord, and the 
same information is contained in readily accessible metadata that accompany legit- 
imate downloads of sound recordings made available online." the RI AA filing stated. 

"Moreover, while we have not collected empirical data concerning this question, 
we perceive that, relative to other types of works, the copyrights in a high proportion 
of sound recordings are registered," and therefore the owners can be traced. 

However, a Billboard search in 2000 of U.S. copyright registrations for 100 best- 
selling or critically acclaimed albums released in 1997. 1998 and the first half of 1999 
revealed that about one-third did not have any copyright registration {Billboard. Nov. 
18, 2000). 

Several sources — including Sam Brylawski, former head of the sound-recording 

division of the Library of Congress — say labels have since become more consistent 
when it comes to registering works in the face of growing online piracy and the de- 
velopment of online music services. 

The RIAA contends that pre-i 972 recordings — covered only by state common law — 
are outside the scope of the Copyright Office proceeding. 

Other groups believe pre-'72 recordings should be included in the Copyright Of- 
fice recommendation. They say that without orphan status for such works, the pub- 
lic might be deprived of recordings of musical, cultural or historical significance — like 
the music of Churchill. 

Jazz reissue producer Michael Cuscuna says there are "a bunch of little labels" that 
likely are in the same limbo as Manor, including Urania (the jazz label), Rico and Regina, 

"A person seeking permis.sion to use an older work needs to untangle the compli- 
cated history of mergers and acquisitions," the filing by the Library Copyright Al- 
liance said. "And since the person [is] seeking to use the work for at most nominal 
compensation, the corporation has no incentive to invest adequate resources in lo- 
cating the records concerning the work." which are often missing or lost. 

A study soon to be published by the Council on Library and Information Services 
looked at the copyright history of 400 heritage records released between 1897 and 
1964. The study finds that the current ownership of 25% cannot be identified. Many 
1950s indie labels appear to be orphans, but by the mid-'6os, few labels appear to 
have orphan status. 

Musicologist Tim Brooks, the study's author, says the apparent orphan works in 
question include blues. R&B, rock'n'roll, jazz and country. 

In his filing with the Copyright Office. Brooks wrote that two reissue producers 
" 'tried hard to find ownership of Manor, but the trail went cold.' They proceeded with 
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their reissues, in one case putting money in es- 
crow, but no clalmanl ever emerged." 
Brooks is among numerous parties that see po- 
tential benefits of a compulsory license to resolve 
the issue of orphan works (see Opinion, page 4). 
Brylawski tells Billboard that something should be 
done to help reissue producers and scholars, 

"One could expend so much in the way of resources, 
dotting every " he says. "The bulk of a budget to reis- 
sue an esoteric recording could be spent by doing no more 
than research to contact presumed owners. 

"Pre-ig72 recordings are protected by state laws until 
the year 2067," Brylawski notes. "If we're having trou- 
ble tracking down owners of 1948 companies and per- 
formers now. imagine how it will be in 50 years, a time 
when those recordings will still be protected by state laws." 
(Not all legal experts agree that all states protect older 
recordings.) 

"It's no wonder that aside from major-artist rereleases, 
the bulk of publishing of historical recordings occurs over- 
seas, where it is legal. In the U.S.," he says, "it's going to 
be most probably technically illegal." 

Several filings argue that overly cautious administrators or 
lawyers often impede prospective users of orphan works. 

The comments of the Glusko Samuelson Intellectual 
Property Law Clinic, helmed by American University copy- 
right professor Peter Jaszi. are typical: "One of the main 
findings that emerged from conversations with prospec- 
tive users of 'orphan work* is that the main bottleneck to 
making these available lies not with individual artists or 
scholars, but with so-called gatekeepers. 

"These risk-averse institutional actors have more to 
lose, in economic and reputational terms, than do indi- 
viduals from a choice to use a work without explicit au- 
thorization. As a result, gatekeepers tend to embrace the 
cautious rule of 'Just say no.' " 

Members of Congress recommended the Copyright 
Office inquiry after hearing from such discouraged cit- 
izens — including the Library of Congress, whose 
bread and butter is restoring and archiving old 
published and unpublished materials with un- 
known copyright ownership. 
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WASHINGTON, D.C.-Three major artists- 
groups are calling for a new compulsory li- 
cense that would allow artists to reissue 
their out-of-print recordings if the labels 
that control the masters do not have any 
such plans. 

The Future of Music Coalition, the Amer- 
ican Federation of Television and Radio 
Artists and the American Federation of Mu- 
sicians propose a feasibility study for such 
a license in a Copyright Office filing on "or- 
phan works." 

They call the plan a "cousin" of the or- 
phan-works issue. 

"If a record label does not press and sell 
physical copies of a sound-recording copy- 
right through normal retail channels In the 
U.S. for a period of two years (whether or 
not the recording has been commercially 
released and distributed in the past), the 
recording artist who created the recording 
would be able to apply for such a license," 
the groups wrote. 

Under the proposal, an artist would be 
granted "an exclusive license to manufac- 
ture and commercially distribute the sound- 
recording copyright in physical format and 
a nonexclusive license for all other rights." 

Along with this license would come the 
responsibilities "traditionally borne by the 
labels"— including manufacturing, distrib- 
uting and promotion. 

Artists would be responsible for paying 
their label "a portion of the profits." They 
would also have to pay songwriters and 
union obligations for the session musicians 
and vocalists, if applicable. 

A spokesman for the Recording Industry 
Assn. of America tells Billboard the group 
doesn't see any need for such a plan. "We 
think the Internet Is the best answer to this 
issue, as it opens up new marketing oppor- 
tunities for record companies." 

The organizations say their licensing plan 
would provide "found money" for all par- 
ties and "generate new income for [both] 
a recording industry that has complained 
continually about falling income and for 
many artists who never were, or are no 
longer, superstars." —Bill Holland 
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CONCORD RECORDS ON A ROLL WITH GRAMMY WINS, 
FANTASY PURCHASE BY DAN GUELLETTE 



As told by the label's late founder, Carl |efferson, 
the Concord Records story began "accidentally." 

lefTerson was a Lincoln Mercury dealer in the 
small California town of Concord, 30 miles east 
of San Francisco. After founding a modest sum- 
mer jazz festival there in 1969, he soon discov- 
ered that some of the straight-ahead performers 
he booked had been left behind by the rock and 
jazz-fusion boom. 

When guitarists Herb Ellis and Joe Pass told 
him they could not score a recording deal, he 
replied, "Hell, how much could it cost?" 

In an interview with this writer in 1993. two 
yeare before his death, lefTerson recalled, "I was 
making a profit at my car dealership at the time, 
so I said, 'Let's just do it.' ' 

Other musicians with similar laments followed 
as one project led to the next, and quickly — even 
before a label was officially established — Jeffer- 
son had a lo-title catalog. Finally, he formed Con- 
cord in 1973 "to keep the record-making process 
going. I wasn't thinking of this as a commercial 
endeavor at all. I was doing it for the musicians, 
because jazz was so devastated at the time." 

Today. Concord, based in Beverly Hills, Calif., 
is a significant player — not just in jazz circles 
(where it is the No. i independent jazz label, 
according to the Billboard charts), but also in an 
array of adult-oriented genres, from pop to Latin. 

Concord enjoyed a banner year in 2004. In July, 
the label switched from independent distributor 
Innovative Distribution Network to Universal 
Music & Video Distribution. In August. Concord 
issued Ray Charles' "Genius Loves Company,' 




which won eight Grammy Awards and has sold 
almost 2.9 miUion copies, according to Nielsen 
SoundScan. And in November, it completed the 
acquisition of Fantasy Records, the Berkeley. Calif.- 
based gold mine of jazz, pop, rock and R&B titles, 
for a reported $83 million. 

Prior to "Genius," Concord's biggest hits were 
Barry Manilow's "Here at the Mayflower" (which 
sold more than 180.000 copies), a self-titled CD 
from vocalist Peter Cincolti (167,000) and the 
Rippingtons' "Life in the Tropics'* (nearly 160,000). 
But the success of "Genius" changed all that. 
The label is not only signing more acts but find- 
ing that it has more leverage in attracting pre- 
mium performers. Jo Foster, head of Concord PR, 
says, "People are taking the label more seriously 
now. We've become a player." 

For 2005, Concord has a full docket of jazz-and- 
beyond releases scheduled, including a Sergio 
Mendes collaboration with the Black Eyed Peas' 
Will. I. Am; an Earth, Wind & Fire-inspired proj- 
ect piloted by Maurice White; a live Sonny Rollins 
album recorded four days after Sept. 11, 2001; and 
a full-year 25th-anniversary celebration ofits Latin 
jazz arm. Concord Picante, with CDs by Eddie 
Palmieri and Poncho Sanchez. 

Earlier this year. Concord merged its labels — 
Concord Jazz, Concord Picante, Jazz Alliance, 
Peak. Stretch and Playboy Jazz — with Fantasy's 
imprints, including Contemporary, Debut. Mile- 
stone, Kicking Mule, Stax/Volt, Riverside, Pres- 
tige, Pablo, Specialty and Takoma. The resulting 

Concord Music Group boasts the world's largest 

independent jazz catalog and one of the largest 
indie archives. 

Marquee performers on adult-pop-oriented 
Concord Records include Manilow. Cincotti. 
Michael Feinstein and Ozomatii. Concord Jazz 
features singers Karrin Allyson and Keely Smith, 
pianist Marian McPartland and singer/saxophonist 
Curtis Stigers. The Concord Picante roster in- 



cludes the Caribbean Jazz Project. Stretch is home 
to Chick Corea. and Peak spotlights such smooth 
jazz acts as the Rippingtons and Paul Taylor. 

The Fantasy catalog features material by such 
jazz legends as Miles Davis and John Coltrane as 
well as influential pop acts like Uttie Richard and 
Creedence Clearwater Revival. 

Though still an indie. Concord is releasing 
music at the accelerated rate that was once a major- 
label hallmark. And although the Fantasy acqui- 
sition has put it on the scale of a major label, 
Concord continues to operate with the flexibility 
and independence of a smaller company. 

"We're always seeking to slay a step ahead of 
other labels," Concord CM Gene Rumsey says. 
" But the majors turn like a battleship, and we can 
spin on a dime by just walking down the hall to 
do business." 

Glen Barros, Concord's president/CEO of the 
last 10 years, says the label has veered radically 
from the path of most contemporary recording- 
industry models. 

"Those old formulas no longer apply." Barros 
says. "Like in the wine world, the less you doctor 
the product, the better it is. We want our artists to 
create from the heart and soul. Then it's our job to 
take their music to the widest possible audience." 

In the past, Barros says, the label was recog- 
nized for its artistic excellence while its commercial 
endeavors were lacking. But shortly before his 
death, Jefferson — who was more jazz fan and scout 
than astute label executive — brought Barros aboard 
to helm the enterprise. 

"We've been working on equaling things out, 
to pull the marketing and sales up to the same 
level as the art," Barros says. "We're achieving thai 
by coming up with creative ways to gel the music 
to the audience." 

Rumsey says the old industry model was to just 
release music and let potential consumers seek it 
out "We subscribe to finding where the consumers 
are and bringing the music to them. 

"We'll never turn our backs on our retail part- 
ners. We won't do anything to hurt them," Rum- 
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sey says. "But we are looking into other joint ven- 
tures like our partnership with Starbucks, where 
33 million people a week were exposed to Ray's 
album." (While Concord continues to work with 
Starbucks, new collaborative retail projects have 
not yet been confirmed.) 

Jessica Sendra. the jazz buyer for Borders Books 
& Music for the past eight years, has noticed a big 
improvement in the way Concord does business 
on a retail level. She compares its musical diver- 
sification to Blue Note and Verve. 

"Concord continues to have a dedication to jazz 
in addition to recording music to keep the lights 
on," Sendra says, also applauding the label's at- 
tention to packaging and other details. 

"Concord has become very good at identifying 
current trends," she says, noting that it has been 
particularly adept at finding talented vocalists like 
AlJ)^on. "But most importantly, the label is also re- 
leasing all of its albums with a marketing plan that 
includes artists touring, great radio and in-store ap- 
pearances. The label is running on all cylinders." 

Rumsey compares Concord's marketing strat- 
egy to an orchestra where each member has time 
to practice all of its performance pieces. "We allow 
for a proper amount of lead time, something like 
yii to four months before the street date, and we 
don't follow a cookie-cutter approach," he says. 
"We get a good press story started, then coordi- 
nate closely with radio and retail." 

It also helps to have major distribution. 

"Being with Universal has helped us grow our 
business tremendously. It's been amazing." says 
Concord VP of sales Joyce Castagnola, a former 
senior VP at U M VD. " But Universal has a lot more 
people in the field, in retail and A&R. We couldn't 
have done the big deals without Universal." 

John Burk, executive VP/senior VP of A&R, says 
Concord has been ramping up a slew of projects 
in light of the success of "Genius Loves Company." 
*■ We're not giving up on jazz, of course, but we are 
looking to further expand the direction of the 
music," he says. 

Burk, who was mentored by Jefferson for six 
years, notes that the expansion got into ftdl swing 
with Charles, who was perfect because he was a 
jazz artist who was also uniquely successful in so 
many other genres. 



CLOCKWISE FROM TOP LEFT: 
Concord Records GM Gene Rumsey, 
singer/saxman Curtis Stigers, 
executive VP John Burk, Jazz sextet 
the Ripplngtons, singer Karrin Allyson, 
the late Ray Charles, president/CEO 
Glen Barros, vocalist Peter CincottI, 
percussionist Poncho Sanchez 
and singer LaToya London. 



"At the time wc started talking with him. no one 
was kiiockirrgon his door to work with him," he 
says. "In a similar vein, we're looking to work with 
a whole segment of disenfranchised artists who 
are being underser^cd by the present models in 
the record business." 

Tliat's a key reason why roots-rocking drummer/ 
producer jatnie Oldaker decided to link up with 
Concord for hi.sdebul CD as a leader. "Mad Dog& 
Okies.-The set features guest performances by Eric 
Clapton. Vince Gill. Willie Nelson. J.|. Cale and Taj 
Mahal and is scheduled fora July 12 release. 

"I may not sell a million out of the chute, but 
I know I won't get lost in the system here." 
Oldaker says. "I like Concord. 1 like the roster, 
and plus I get to talk on the phone with the people 
who are making the decisions. With Concord 
branching ofTbeyond jazz, this is a good place 
for this project." 

While Concord's expansion will continue, jazz 
will still be "at the heart and soul of the label." Bar- 
ros says. He says its new signings will include the 
"blue chips'* (legendary players like Rollins who 
he lielieves are not getting the exposure they de- 
sen'e} as well as up-and-coming talent like pianist 
Taylor Eigsti. pop-jazz singer LaToya London (a 
former "American Idol" contestant) and trum- 
peter Christian Scott. 

"Tlicre's a whole new generation of extremely 
talented young kids who are playing jazz," Burk 
says. "We're thinking of new ways of marketing 
them, like recording samplers and packaging them 
on tour together. We want to capture that explo- 
sion of the young." 

On the F-antasy catalog front, little has been de- 
cided, though Barros notes. "We' re looking ver>- 
carefully at how to treat tliis treasure we have. We'll 
be dusting ofT the archives and putting them into 
a new spotlight." 

Concord VP of artist and catalog development 
Nick Phillips, who is based in the Fantasy build- 
ing in Berkeley, says, "There are lots of opportu- 
nities to make compilations and reissues that 
combine the Concord and Fantasy catalogs." He 
estimates that new reissue material will be re- 
leased in the fourth quarter. 

Phillips too was mentored by Jefferson, 
beginning in 1 987. So. considering how Concord 




has branched out. is "Jeff." as he was fondly called, 
rolling in his grave? 

"I think he'd be proud of where we are today," 
Phillips says. "Growing from an indie mom-and- 
pop label to purchasing the Fantasy catalog would 
have been to him like the minnow that swallowed 
the whale." 

Barros agrees: "JefTasked me on his death l>ed 
to run the label. He knew our tastes in nnisic were 
different, but he said he trusted me that I would 
do the right thing. I didn't know if 1 was buying 
into the company or asking for his daughter's 
hand. l)ut he handed his baby over to me. 

"We've built on his foundation and kept the 
artistic integrity' that he fostered. Maybe he would 
have disagreed with what Concord has released 
in recent years, but in the end. I believe he'd be 
ver)' proud." • - 
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hen "El Vacil6n: The Movie" pre- 
mieres later this year, fans of the 
Spanish-language radio show on 
which the film is loosely based will 
get exactly what they paid for the 
kind of raunchy, racy, R-rated 
humor that has made "El Vacll6n de 
la MaRana," heard on WSKQ (La 
Mega 97.9), one of New York's 
top morning drive programs In 
any language. 

The movie chronicles the fic- 
tional misadventures of "El Vac- 
il6n" hosts Luis Jimenez and 
Ramon "Moonshadow" Brous- 
sard, who play themselves. 
Jimenez, who wrote the script, 
says the film is merely a big-screen 
version of "some of the wild sto- 
ries callers tell us, with me and 
Moon putting ourselves In these 
crazy situations." 

Had Jimenez Instead chosen to 
document his life story— as his radio 
rival Howard Stem dkl in ^99Ti "Private 
Parts"— the resulting film may not fiave 
been as sophomorically funny, but it would 
likely be as entertaining, if not uplifting. 

Jimenez's rapid rise to radio promi- 
nence is an engrossing rags-to-riches 
story that begins in the Puerto Rican 
town of Caguas, where the teenage 
Jimenez never wanted to be 
anywhere but on the air. 
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Congratulations Luis and Moon 
from your family and friends at SBS 
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JIMENEZ (cont) 



from »p30 

He and WSKQ PD George Mier. whose fa- 
ther was an engineer at a radio station in 
Caguas. were friends in middle school. The 
classmates "would walk around the track and 
talk about radio all the time," Mier recalls. 

Jimenez's first radio job. at 15. wasn't really 
a job — he worked for free at a station that played 
soft ballads. "It was a Lite-FM type of station, 
and I'd get to read news and talk three times 
an hour." Jimenez says. "But I was too young 
for the format. The owner would call me up 
and say, 'Slow down! You're talking too fast!" 

"I would forget about the easy format and 
just go crazy." he adds, laughing. 

The experience proved invaluable, but it was 
Jimenez's friendship with Mier that eventually 
led to the big time. After Mier's family moved 
to Orlando, Fla. , the school chums lost track of 
each other — until )imenez's parents also moved 
the family lo Orlando in the late 1980s. Mier"s 
father was running a small station there, WONQ. 
and Mier offered Jimenez an on-air job. 

"We hooked back up again and worked to- 
gether four years in the Orlando market," Mier 
says. "He did mostly voice-overs for me." 

The gig, however, was not exactly what 
Jimenez envisioned when he dreamed about 
being a radio star. For several years he had to 
supplement his meager income by working as 
a night janitor in a factory. 

Things changed after Mier became PD at 
WSKQ. the FM flagship station owned by 
media giant Spanish Broadcasting System. 

"After a month there, I decided we needed 
a new face for the morning show, and Luis is 
the only guy who came to mind," Mier says. 

"We had done parodies on a small scale in 
Orlando, and I thought it could work if we put 
him here. At first, management didn't want to 
put him on in the morning. He went through 
an array of co-hosts until he hit it ofT with Ju- 
nior Hernandez, and it eventually became the 
show it is now." 

"El Vacilon," which roughly translates as 
"the morning party," is broadcast from 6 a.m. 
to 10 a.m. 

In its early days, the show featured Jimenez 
and the late Hernandez acting as ringmasters 
for a morning circus of zany supporting char- 
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acters. sexually charged banter, bawdy skits, 
song parodies, phone pranks and the occa- 
sional hoax — not to mention a listening audi- 
ence eager to call in and share their naughty 
stories, egged on by the studio crew. 

On the strength of Jimenez's rapidly grow- 



ing audience, La Mega became the city's No. i 
station in 1998. Fiveyearslater, "El Vacilon" — 
which had been battling Stern's show for the 
hearts and ears of morning listeners for years — 
finally topped Stern in the Arbitron ratings. 

"Our success is because the guys are like a 
bunch of kids," says Mariae Alma, who is pro- 
ducer of the morning show and the upcoming 
movie, in association with Babylegs Entertain- 
ment 'Tliey'rc like a gang, sitting in a living room, 
just hanging out and talking about whatever." 

It may seem effortless, but one radio ana- 
lyst says Jimenez & Co. know exactly what they 
are doing. 

"It's clear they have a stronghold on the 
Spanish-speaking population," says Tom Tay- 
lor, editor of trade publication Inside Radio. 

"It's gold-rush time in Spanish radio, and 
like with a lot of good, original shows, they 
don't go home and play golf after work. They 
work at it really hard, they're really close to 
their audience, and they know what's hap- 
pening in the culture." 

Jimenez's road to success has had its share 
of bumps, however. 

WATCHING FOR WATCHDOGS 

Though he claims to have toned down the 
show's borderline vulgarity in recent years, 
"El Vacilon" continues to be targeted by such 
watchdog groups as the National Hispanic 
Media Coalition. 

"I would say it's to a lesser degree now. but 
it still goes on," NHMC president Marta Gar- 
cia says of the show's in-your-face content. "In 
the past they were blatantly pornographic. Now 
they're subtly pornographic." 

But unlike Stern, who relishes a good pub- 
lic fight with his critics, Jimenez insists he 
doesn't enjoy controversy. 

"This kind of thingaffecis me and gives me 
pressure, because I am very sensitive," he says. 
"We do have a clean purpose of making peo- 
ple laugh, even with our raunchy humor. We 
have no other purpose than that, and it does 
hurt me when people say they want us off the 
air and stuff like that. 

"So listen to something else then!" Jimenez 
adds, chuckling. "Leave us alone! Leave us 3 mil- 
lion people alone who are listening to this show! " 

One huge fan of the show isn't worried about 
its naughty nature. Darryl Brown, executive 
VP/GM of ABC Radio Networks, recently nego- 
tiated a deal with S BS to syndicate " El Vacilon" in 
several U.S. cities with heavy Latino populations. 

" Luis Jimenez is the guy in the morning, and 
we're extremely excited to be doing business 
with (SBS CEO) Raul Alarcon Jr.," Brown says. 

Jimenez, Alarcon says, "is relentlessly in- 
novating, evolving, morphing and progress- 
ing. The one constant is his enormous appeal 
and a huge and loyal following. On behalf of 
all of us at SBS, I want to thank Luis for his 
years of dedication and service." 

Though Jimenez is excited about the oppor- 
tunity to reach a nationwide audience — and 
help promote the upcoming movie — he insists 
he is happy just to be working in front of a mic. 

"If I weren't doing this, I'd probably be in 
Florida or Puerto Rico or whatever, but I would 
definitely be working on the radio," Jimenez says. 

"1 like this job. For any DJ, it doesn't mat- 
ter how much we have accomplished, it does- 
n't matter how many years experience he has. 
or how much success. There's no experience 
like the first time they let you go on the air. 
even if it's just to say the time. It's the biggest 
thrill of them alL" 
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Luis Ji menez y Moonsiiadow • Lunes a Viernes 6-11 




hen Luis limenez walked away from theonly job he ever wanted, 
little did he know he would soon become one of North Amer- 
ica's top moniing-sliow Dfs. 

This may come as a shock to the legion of radio fans Jimenez 
has been entertaining for the past dozen years as host of "El 
Vacil6n de la Maflana," on WSKQ (La Mega 97.9) New York, but 
the notorious shock jock was once so intimidated by the prospect 
of manning a mic in such a massive market that he was about 
to turn down the job. 

Luckily for the station — and its parent company. Spanish 
Broadcasting System — Jimenez 
got over his fright and stayed 
on for what became an unlikely 
success story. 

The 32-year-old, Puerto Rico- 
bom Jimenez, whose only previ- 
ous experience was toiling part 
time at a small station in Orlando, 
Fla., soon turned four hours of 
racy jokes, skits, song parodies, 
hoaxes and pranks into the city's 
No. I moming drivetime program 
— managing to temporarily de- 
throne the King of All Media. 
Howard Stern, in the process. 

But "El Vacilbn" — "the morn- 
ing party" — is more than just a 
breakfast staple for much of the 
city's burgeoning Latino popu- 
lation. In the 12 years since 
Jimenez has been on the air — 



with original co-host Junior Hernandez (who died suddenly in 
1998) and with current sidekick Ramon "Moonshadow" Brous- 
sard — the show has become a cottage industry, spawning sev- 
eral best-selling CDs, a series of sold-out live shows he has hosted 
at Madison Square Garden and an upcoming comedy film. 

Not to mention complaints to the Federal Communications 
Commission about the program's over-the-top. often sexually 
charged antics. 

Yet Broussard credits the "family atmosphere" Jimenez has 
nurtured in the studio for the show's success. 

"What makes the show work is that first we're friends, and I 
think that's what makes the difference." says Broussard, who 
joined "E! Vacilon" five years ago. 

"Working with Luis means just being able to be yourself and 
not even thinking. There's a feeling of family, and everyone on 
the show feels like they're one of the guys, too." 

Jimenez recently sat down with Billboard to talk about his ca- 
reer, the growth of the show and the eagerly anticipated "El 
Vacilon: The Movie." 



Your movie was supposed to be released 
in February, but now it looks like it'll be later 
this year. What happened? 

It was going to be a small, independent distri- 
bution deal, and then we consulted with [Luis 
Balaguer of Latin World Entertainment] in 
Miami, [who] saw the movie and said, "We can 
make this bigger — we can actually get a big com- 
pany to lock this up with distribution." So that's 
what we're working on right now. He hopes this 
should be out [later this year]. 

No doubt it will have the same raunchy 
sense of humor the show is famous for? 

1 think it is a raunchy movie. We believe we 
can't do anything less than what we do 
on the radio, and more is what we did. 
We actually went a little further with the movie. 
But it has a plot. Actually, one thing connects 
very well with the other. It's not just sketches. 



But it is you guys just being yourselves in crazy situations? 

It's basically how people see Moonshadow and 1. as two DJs. 
And what they think our lives may be off the air also. 

You're always in a neck-and-neck battle for ratings su- 
premacy with Howard Stern. He also starred in a movie, 
"Private Parts," as himself. Do you see people comparing 
the two? 

The movies are totally different. His movie is based on his life, 
and our movie is not autobiographical at all. But I do believe he 
opened the doors for radio personalities to go beyond the radio. 
And I believe that probably if he hadn't made the movie, it would 
have never crossed my mind to even think that two DJs could 
make a movie and it could be successful. 

Let's talk about your background. Is It true you were a jan- 
itor before coming to radio? 

I started in radio when I was 15 years old. I got a chance to work 
for free at a radio station [in Puerto Rico], but then I couldn't re- 
ally find a good job on the radio. 1 kind of decided to move with 
my parents to Florida. I requested a job at a radio station over 
there [WONQ ], because the program director at the time. George 
Mier — the owner's son — told me that he had a job for me. 

But when I got there his father said. "Well. I don't have any 
shifts. As a matter of fact. I can only maybe give you a Sunday." 

I worked as a storeroom clerk for a hotel in Orlando, and I 
started working during the day at the radio station. But at night, 
my main source of income was being a janitor at a factory. I did 
that for a few years. That's how I paid the bills. The radio [work] 
was there, but I was making very little money with it. 

How did you get to New York? 

George Mier became the program director for WSKQ in New York. 
I guess he felt bad for what he did before, so he called me up for 
an interview with [Spanish Broadcasting System CEO] Raul Alar- 
c6n Jr.. and 1 was offered the midday shift. 10 to 3. 

They put me on the air for one hour on a Wednesday after- 
noon, and I thought I did terrible, I was so nervous. I was com- 
ing down to Mr. Alarc6n s office to tell him that I was too scared 
and that I didn't think I was ready for New continues on »p36 
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Luis Jimenez, host of "EI Vacilon de la 
Martana," on W5KQ (La Mega 97.9) New 
York, experienced the ultimate radio 
prank a few years ago. As PD George 
Mler recalls: "Detectives came to the 
radio station with a sheriff and a warrant 
. . . very legit. In the middle of the show 
they burst in and said, 'Are you Luis 
Jimenez? You're under arrest.' 

"They stopped the show. They hand- 
cuffed him. took him outside the radio 
station, took pictures and put him in the 
back of a car for 45 minutes. 
p^^ j^--— - "Luis didn't know 
^^^^^^ what was going on. It 
^^^^^B was ail dead air on the 
^^^WlW radio. Forty-five min- 
utes later they told 
yWiBv^ him, 'We got you!' It 
H 91 was the ultimate 

y JH^^^Jl prank! It was never 
done to him before, 
and we never found out who [staged] it." 

Antics aside, Mier believes Jimenez 
has gained a loyal listenership because 
he is "a people person." 

"It's never a "This is about me' show." 
Mier says. "I think that's a significant 
reason why he is so successful. Luis does 
not disconnect from his people. The 
show is designed that Luis does not al- 
ways have the punch line. Sometimes 
the listener has the punch line. As long 
as he stays in sync with the market, he 
will always stay where he is— at the top." 

-DEBBIE GALANTE BLOCK 
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York, that it was loo big for me. 

I was rehearsing how to tell him when he looks 
up from his chair and says. "Welcome to SBS," 
before I could open my mouth. How do you tell 
Mr. Raul Alarcon, "No, I'm scared?" 

The next day 1 was going to leave, and they called 
me and said, "By the way. you're not doing mid- 
days. We lost one of the guys in the mornings, so 
you're going to fill in on the morning show until 
we get somebody." And as I always say, I'm still 
waiting. The guy has never shown up. The show 
started Monday. Aug. 9. 199}. 

Describe the show in its early days. It must have 
been totally different from what it's like now. 

Oh. absolutely. I used to fight all the time with the 
station manager because he wouldn't let me de- 
velop the raunchy humor that I wanted to add to 
the show. It was very lame. We even had, like, three minutes of some 
guy talking politics, and there was a horoscope. If I did a joke. I would 
be called downstairs immediately: "How can you say 'natgas' [rear end] 
on the air? Are you crazy?" 

After the manager left the company, I was free to do what I wanted 
because nobody was paying attention to this lame morning show. So 1 
said, "Let me experiment." and that's how the show took off, with Ju- 
nior Hernandez [as co-host] at that time. 

Did you know him before that? 

Yes, he was a DJ here, He was the guy who showed me New York even 
before I knew we were going to work together. He was like a brother. I 
miss him a lot. We would love each other like crazy and scream at each 
other and be cool five minutes later, junior was great. He helped me 
take the show where it is today. 

When did you know the show was finally taking off? Is there one 
clear moment when you said, "We've got it now. this is the di- 




rection we're going to take the show from 

now on"? 

Yes — when 1 asked for a raise and Alarc6n 
said yes. That's when I knew the show was 
taking off. I'm serious about this. I was very 
concentrated on making the show better. 
Everybody was giving me opinions and I was- 
n't really listening to anybody. I didn't want 
anybody to affect what I wanted to do with 
this show. I had too much of 

rnrr — 



that before. So the show was a 
>uti. ess, it was in the top three [in rat- 
i:i^s| at the moment, and I said maybe I can 
ask for a raise, and I did. 

Are you always conscious of the ratings? 

I never concentrate too much on it. I actually 
hate it when somebody tells me the ratings 
are coming out, because that gives me so much 
pressure. I don't like to think about it. 

There must have been an immense feeling of Joy when the sta- 
tion finally hit No. 1, though, in 1998. 

Yes — and I went into the office and 1 cried, because that happened a few 
months after [unior died. I cried because junior wasn't there when it hap- 
pened, and it was with him thai I did it. It was a very emotional moment. 

At this point, what is left to accomplish? You guys have your 
CDs, your live shows, the upcoming movie. Are there plans to 
do a TV show? 

We've had offers to do that, but we don't want to because it's going to look 
so much like what Howard does. So we don't really want to get into that. 

All these things come out of the radio show, so our main goal is to 
have the show keep growing on the radio, to have more people listen. 
All these things we do are because our fans ask for it, or we wouldn't 
do it. We think it's fun, but our main thing is the radio. We're not going 
to leave radio for Hollywood [laughs]. 
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TIME FOR DMB TO 'STAND UP' 



s the first new studio album from Dave Matthews Band in 
more than three years. "Stand Up" is about to be counted. 

The new record from the Charlottesville, Va. -based band 
takes DM B into new sonic territory under firsl-time DM B pro- 
ducer Mark Batson (Eminem. 50 Cent, India. Arie). "Stand 
Up" drops May 10 as an RCA DualDisc. with Icadoff single 
"American Baby" already gaining ground al radio. 

"I'm biased because we had such a good time inaking it. but 
I have to say for tlie time being it's my favorite." Matthews tells 
Billboard. "I don't think we've managed to have as much en- 
joyment in the studio as we did on lliis record, and I don't think 
we've necessarily come up with such a good result before." 

"Stand Up" was recorded in the band's Haunted Hollow Stu- 



dio in Charlottesville. Workuig ui these familiar confines with 
Batson gave DM B a shot of creative adrcnaUne. "He sort of be- 
comes a third arm to the band. " bassist Stefan Lcssard says. 
"He's probably the only producer I've ever worked with that's 
able to produce at least four songs a day." 

Batson's own chops and fast-paced studio elhic tapped into 
the band's instincts. "The pace of working brought a spon- 
taneity to the songs that I don't think we've had on record be- 
fore." Matthews says. "It has a real modern sound, but also a 
batk-porch quality that really turned me on." 

"Stand Up" ranges from world beats and funk jams ("Stand 
Up IFor It]." "Louisiana Bayou." "Smooth Rider") to sparse 
piano-driven set pieces ("Steady As continued on >>p40 
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Van Zanl Brothers 
I Trade Southern Rock 
For Country 

I NASHVILLE— It took two Southern-rock legends to deliver one 
I of this year's most-talked-about debut country records. 

Lynyrd Skynyrd's Johnny Van Zant and brother Donnie of .38 
I Special make their official bow in the country market with the May 
I 10 release of "Get Right With the Man" on Columbia Records. 

"It wasn't an accident," Sony Music Nashville president John 
I Grady says of landing the duo, which is using the moniker Van 




"The album is a 
dream come true.' 



-DONNIE VAN ZANT 



Zant. "We actively pursued Van Zant. It was their idea to make 
a country record. It was our idea to make it here." 

Donnie Van Zant calls the project "a dream come true for 
us. We've been wanting to do this now for at least 10 years. 
We've got a brother. Ronnie, who was killed in 1977. He wanted 
to do a country record, so we are really getting to live out his 
dream too." 

Johnny Van Zant says the brothers aren't going country, 
they've always been country. Indeed, if you poll any of today's 
core country artists, nearly all will eagerly pay homage to the 
influence of Skynyrd and ,38 Special. 

"[It's an] opportunity for radio to deliver the 35-year legacy 
of Skynyrd and .38 Special's audience into a contemporary 
radio format known as country." Grady says, addmg that Van 
Zant's base is comfortable with rock and country. 

"This is the right time." Johnny says of making a country album. 
"With people like Gretchen [Wilson] and Montgomery Gentry 
and Big & Rich making records, that's not far from us. We could 
have sung [Montgomery Gentry's hits] 'My Town' or 'Hell Yeahl' " 

Donnie says it took only five minutes to decide whether Sony 
was the right place for them. 'They told us from the very get- 
go. 'Go into the studio, be natural, be yourself.' That's what they 
wanted from us and that's what we did." 

Produced by Mark Wright and Joe Scaife. "Get Right With 
the Man" was originally set for a June 7 continued on >>p40 
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The Cream Of Coachella's Crop 



It was one of those moments that you don't see coming. As two of 
my friends and 1 waited in the security line at the Coachella Valley 
Music and Arts Festival April 30. a thought crept into my head: At 
what point will I feel too old to go to a miiltiday, multi-act festival? 

The three of us then started chatting with two college boys. One 
of them asked how we got our VIP wristbands, and then dehvered 
the fatal blow: "Are you parents of a band?" Seeing our crestfallen 
faces, he quickly added. "Or lovers.^" Too late, my young friend, the 
damage was done. And then, quite frankly, challenging us to a 
dance-off only added insult to injury since my knees would have 
never held up. Sheesh. 

But was tJiat the sign, i wondered, as I fou^t with securit)' guards 
over my God-given right as an American to bring a ball-point pen 
onto the grounds. Happily, as Coachella proved, it looks like my 
festival days arc far from over. 

Coachella was one of the best-run and most enjoyable festivals 
I 've attended. Presented by Golden Voice/AEG. shows ran. by and 
large, on time: the grounds were crowded, but never oppressively 
so; and the lineup was delightfully diverse, but all acis fit into the 
overall festival vibe. 

Highlights among acts 1 saw for the first time included 
Canadian hip-hopper Buck 65. Playing to track and accom- 
panied by only his turntables, the Warner Music artist (V2 in 
the United States) recalled Beck and Everlast. but he spun 
tales, such as one song about a door-to-door encyclopedia 




salesman, that are uniquely his. 

Katie Melua. whose Dramatico album 
has been certified five-times platinum in 
the United Kingdom (she is on Universal in 
the States), deserves a much bigger U.S. follow- 
ing, based on her jazzy, jaunty songs thai are both eclec- 
tic and mainstream. The audience loved her. 

Los Angeles darlings Rilo Kiley (Brute/Warner Bros.) showed 
why the band is gaining new fans every day. It runs the gamut 
from rock to pop and alt-country, and each song has its 
own little endearing twist that makes it special. 

Among the established acts. Wilco and Coldplay 
delivered muscular sets that were textbook cases 
of how to play a great show. Wilco could teach 
the younger kids a thing or two about how to pull 
ofTa jam that remains tight, instead of one that 
dissolves into messy cacophony. 

QUICK HITS: |ennifcr Lopez, who Simon Ren- 
shaw briefly handled when he was at the Firm, has 
come back to the company for managemem. Her ca- 
reer is now being guided by Firm founder jcff Kwatinelz 
. . . Danielle Romeo is the new Los Angeles-based publi- 
cist for Nettwerk America. She was previously with the Milch 
Schneider Organization. •< 
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release, but was moved up 
because of a heavy street 
buzz on the project. 

First single "Help Some- 
body." penned by Kip Raines 
and Jeffrey Steele, is No. 32 
on the Billboard Hot Coun- 
try Songs chart. Billy Joe 
Walker Jr., Rivers Rutherford, 
Tim Nichols and Craig Wise- 
man are among the song- 
writers who contributed 
songs to the album. The Van 
Zant brothers co-wrote 
seven tracks. 

"We've always tried to write 
songs that move us emotion- 
ally and spiritually," Donnie 
says. "We write about the 
truth . . . People relate to that." 

The brothers remain with 
their respective rock bands, 
but do plan on touring as Van 
Zant in the fall. "I've been with 
Lynyrd Skynyrd 18 years 
now and I want to be 
there for the last note of 'Free 
Bird,' " Johnny says. 

And .38 Special fans will 
be glad to hear Donnie is 
equally committed to his 
group. "I'm celebrating my 
30th anniversary with .38 
Special," he notes. "I look 
forward to being there until 
the last note too." 



Plans call for a "hometown" 
in-store May 13 in Jack- 
sonville, Fla., at Wal-Mart. The 
brothers will also perform 
during the Country Music 
Assn.'s CMA Music Festival in 



June and are slated to make 
an appearance on the WB's 
"Blue Collar TV" show in July. 
The label plans a dance club 
promotion for the track 
"Sweet Mama." 



DMB (cont) 
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We Go"), moody jazz ("Stolen 
Away on 55th & jrd") and 
shape-shifting rock ("Ameri- 
can Baby," "Hunger for the 
Great Light"). 

Batson often broke down 
DMB into its separate parts 
to formulate songs and 
grooves. "Our sense of song- 
writing flourished in this en- 
vironment," Matthews says. 
"Each personality had a 
chance to make a statement 
that might not be as easy to 
make if we did it all together 
sitting in a circle." 

Thematically. "Stand Up" 
blends spirituality, romance 
and biting political statement. 
"Love and sex, boy meets girl 
in an ugly world, that's usu- 
ally my inspiration," 
Matthews explains. "I love 
women. 1 love my family, and 
! love the world, but I 'm trou- 
bled by all of them." 

Hugh Surratt. senior VP 
of artist development/cre- 
ative at RCA. says this proj- 
ect was ripe for the DualDisc 
treatment. 

"The material we have for 
the DualDisc really captures 
the personality of the band 
members, what went into 
making the record, the vibe 



in the studio, and how the ad- 
dition of Mark Batson as a co- 
producer of the project 
brought in an entirely fresh 
element." he says. 

Supplementing the standard 
"marketing and promotion 101 
things," Surratt says, is a 
strong single out of the box. 
"Reaction at radio to 'Ameri- 
can Baby' has frankly been 
stronger than any single 1 be- 
lieve we've ever put out from 
this band." he says. The track 
rises 14-12 on the BiUhoard 
Adult Top 40 chart. 

A May 9 show at New York's 
Roseland Ballroom will be web- 
cast live on AOL Music. But 
DM B's most valuable market- 
ing tool is its remarkable tour- 
ing base, and RCA is already 
taking advantage of DM B's 
box-office clout. 

"[Tour promoter] Clear 
Channel tagged the forth- 
coming album's street date and 
used 'American Baby' as the 
music bed for most of their 
radio and television advertis- 
ing, and also tagged the album 
release in the print ads," Sur- 
ratt says. Additionally, DMB. 
which runs its own ticketing 
operation, lists info about 
"Stand Up" on the back of each 



concert ticket. 

OnTV.VHr has committed 
to pla>'ing the "American Baby" 
video 40-50 limes a week lead- 
ing up to street date. VHi will 
also feature the video in its 
"Hear Music First" program, 
followed by a "Storytellers" 
episode that will air after the 
launch of the record. 

This is DMB's first studio 
release since the Sony-BMG 
merger, and the first since the 
band restructured its deal 
with RCA in protracted ne- 
gotiations last year. 

"I'm happy." Matthews 
says. "It's a different room, 
you've got a different energy 
in there with RCA because of 
the connection with Sony. So 
there's a new pool of people, 
an eagerness around it. We'll 
work with them, and hope- 
fully they'll work with us and 
it will turn all beautiful, and 
if it doesn't, we'll just take it 
on the road." 

As to his new deal, Matthews 
says. "I think we restructured 
it magically and very favorably 
for ourselves. And hopefully it 
has a consequence of artist- 
friendly deals happening more 
frequently, as long as our in- 
dustry survives." •••• 
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Awards Heat Up TV 

Latin Music Awards Show Garners Highest Rating Ever 



p.m.-M p 



It was a ratings boom for the 
Billboard Latin Music Awards. 

The show, which aired live 8 
p.m.-n p.m. April 28 on the 
Telemundo network, 
pulled an 11.6 rating 
(attracting 2 million 
viewers), according 
to Nielsen, up from 
8.2 the year before. This 
year's show is the highest-rated 
edition since Telemurxjo began 
airing the awards in 1999. 

The evening's high point 
was the finale. It featured 
urban regional duo Crooked 
Stilo followed in quick suc- 
cession by Daddy Yankee, 
singing a medley of hits, and 
Sean "P. Diddy" Combs, who 
joined Daddy Yankee. 

Manning a console during 
Daddy Yankee's performance 
was producer Luny (one-half 
of reggaeton production team 
Luny Tunes), who produced 
Daddy Yankee's "Gasolina." 
Prior to the awards show, Luny 



led a production session dur- 
ing the Billboard Latin Music 
Conference, joined by reg- 
gaet6n duo WIsin y Yandel 
and Mr. Phillips, who are all 
featured on Luny Tunes' Uni- 
versal album "Mas Flow 2." 

Mr. Phillips' rendition of his 
rap on the Luny Tunes remix 
of Frankle J's "Obsession" was 
a highlight of the session. 

That spontaneity, coupled 
with a spirit of adventure, are 
at the core of the genre's suc- 
cess, all involved said. 

Luny said for the genre to de- 
velop, new rhythmsand voices 
have to be incorporated. 

Upcoming projects include 
collaborations with Rudy Perez 
—the Billboard Latin Music 
Award winner for producer of 
the year— who hosted a reg- 
gaet6n night as part of the 
conference. P6rez is working 
with Luny Tunes on tracks for 
Michelangelo and model Sissi. 

Reggaeton was also on the 



minds of the 14 teenagers who 
took part in a panel that 
served as a veritable focus 
group for attendees, who were 
intent on hearing the teens' 
musical preferences. 

The teens expressed uni- 
versal reluctance to set foot 
inside a record store. Their fa- 
vorite way of acquiring music 
was downloading it for free. 

Not one had ever paid for a 
download, and yet, they have 
readily paid for ringtones. ("I 
only need one or two ringtones. 
but I download too n^ny songs 
to buy [them]," one teen said.) 
ConveniefKe was more impor- 
tant than price to many. 

What would get these teens 
to actually go to a store and 
spend money for music? 

In-store appearances that 
provide a chance for them to 
see their artists, incentives 
(such as a T-shirt or cap with 
purchase) and access to CDs 
at concerts. 
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Oz Act Crosses 'Oceans' 



Go-Betweens Go For A Broader Audience 



Buoyed by its best reviews since 
forming 27 years ago. cult Aus- 
tralian outfit the Go-Betweens 
is touring through june in sup- 
port of new album "Oceans 
Apart." The tour includes the 
band's first U.S. dates since 
2001. 

The Go-Betweens' are 
singer/songwriters Robert 
Forster and Grant McLennan. 
They are published by Com- 
plete Music. 

La.st year, the duo signed with 
London-based indie Lo-Max 
Records for the world exclud- 
ing continental Europe, North 
America and Australia. The 
label reissued three of the 
band's 1980s albums last Sep- 
tember in the United Kingdom 
and has global rights (exclud- 
ing Australia) to its five other 
studio albums. 

"Oceans Apart" had an April 
25 U.K. release on Lo-Max and 
arrived April 26 in Europe 
through Mainz. Germany-based 
Tuition. The set bowed May i in 
Australia on EMI and May 3 in 
North America on Yep Roc. 



Lo-Max managing director Al- 
lison McGourty admits the Go- 
Betweens' commercial success 
has never matched their critical 
acclaim. " I *d like to see a much 
broader audience develop for the 
band," she says. "They have a re- 
ally strong catalog and a truly 
great new album to lead the way " 
—STEVE ADAMS 

DIVING UP: Swedish-based 
Norwegian singer/songwriter 
Ane Brun calls herself a late 




bloomer, but she is making up 
for lost time with sophomore 
album "A Temporary Dive" 
{DetErMinc/V2). 

"It wasn't until after 1 moved 
to Sweden in 2000 that I thought 
of making a living from my 
music." Brun admits. After two 
independent EPs. Bnm'sdebut 
album. "Spending Time With 
Morgan" (DetErMine/V2), 
arrived in May 2003, followed 
that fall by a European release. 

"Dive" is licensed inter- 
nationally from her DetErMine 
label to V2 and has been released 
in Scandinavia. Belgium, the 
Netherlands, Luxembourg, 
Spain . Germany and Austria. It 
entered Norway's Verdens Gang 
chart Feb. 14 at No. i and hit Swe- 
den's GLF chart two weeks later. 

It will arrive May 17 in France 
and June 6 in the United King- 
dom. Brun plays May showcases 
in London and Paris prior to a 
Danish tour in June and appear- 
ances at Scandinavian summer 
festivals. Brun has her own pub- 
lisher, Ane Brun Publishing. 
—NIGEL WJLUAMSON 
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Study Music Production Online 

""'^^ Berklce | musicxom 

extension school 

Berkleemusic is the online extension school of Berklee College 
of Music. Expand your music production knowledge and learn 
the concepts, techniques and technologies from the faculty of 
Berklee College of Music — on your own time from anywhere 
in the world. 

Producing with Pro Tools 

Learn Berklee's renowned Pro Tools production 
techniques from set-up to mix down. 



Desktop Music Production 

Become more knowledgeable about creating music 

using computer software applications. 



Master Certificate in Production 

Gain a complete understanding of production techniques, from 
fundamental to advanced, in this eight-course program. 




Financial Aid & College Credit Available 
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2005 Record Retailing Directory 
covering the entire retailing community this indispensable 
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• Complete coverage of independent retailers 

• Hard-to-find audiobook retailers 

• The booming worid of online record retailing 
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NASHVILLE— "Modern Day 
Drifter" is not just the title of 
Dierks Bentley's new album, 
it is also his lifestyle. The up- 
and-coming country artist is 
homeless, albeit by choice. 

Bentley spends so many 
days on the road — 300 last 
year — that he has given up his 
Nashville houseboat to live 
with his band on the tour bus 
he refers to as the "USS Petri 
Dish." When he comes to 
Nashville, as he did recently 
for a party Capitol Records 
threw to celebrate the 
platinum certification 
of his debut album, 
Bentley stays in a liotcl. When 
he spent 10 days here record- 
ing his new album last fall, 
Bentley slept in the studio. 

Bentley, the Academy of 
Country Music's reigning top 
new artist, thinks it is that 
road work that has built his 
fan base. Thus, he'll keep up 
the pace for the new album, 
which streets May 10. 

"I feel like all the hard work 
of the last couple of years will 
get a good thing started so 
maybe next year we can cut 
back a little bit on playing every 
county in the country." he says. 

"We sold a million records 
and I think 1 sold every one off 
a handshake or drinking a beer 
with someone after a show." 
Bentley says, only slightly ex- 
aggeratingwhen he adds, "we 
met every person who bought 
a copy of that record." 

The album's sales were also 
boosted by three hit singles, 
including the No. i "What Was 
I Thinkin'." 

Like the last album. "Mod- 
ern Day Drifter" was produced 
by Brett Beavers. And like the 
last one, it features sparse pro- 
duction, bluegrass instru- 
mentation and a collaboration 
with the Del McCoury Band. 
Bentley also enlisted Alison 
Krauss to sing on a track. 

The album's first single. "Lot 
of Leavin' Left lo Do," is No. 11 
on the Billboard Hot Country 
Songs chart. Kl LT Houston as- 
sistant PD/music director Greg 
Frey says the track "does a great 
job of solidifying 'the Dierks 
sound.' It's somehow tradi- 
tional and innovative at the 
same time and infused with 
clever lyrics." 

While Bentley's songwriting 
decidedly takes a guy's point of 
view, his fans are largely young 
women. "Good god, the girls 
love Dierks," Frey says. "When 



he comes to the station, that's 
all the ladies in the office talk 
about for a week after." 

Further exposure for the 
album will be generated by a 
CMT "Total Access" special, 
which premieres May 28. A 
Sessions(§>AOL performance 
was posted online in early 
April. Bentley made an ap- 
pearance April 28 on NBC's 
"Today" and has also been in- 
terviewed for the TV Guide 
Channel and GAC s "Country 
Across America." He'll appear 



May 16 on "The Tonight Show 
With JayLeno." 

Concurrent with the album 
release, Capitol will issue a 
limited -edition two -disc 
CD/DVD package that in- 
cludes Bentley's music videos, 
a surround sound mix of the 
new album and footage of 
Bentley and Beavers dis- 
cussing each song. In addi- 
tion. Bentley is selling a 
fan-club-only version of the 
CD — featuring difTereni art- 
work — on his Web site. 



Label: Capitol Records 
Nashville 

Management: Scott 
Kernahan. the Erv 
Woolsey Co. 

Booking: The William 
Morris Agency 

Publishing: Sony Tree 
(ASCAP) 

Top'seliing album: 

"Dierks Bentley" (2003). 
834.000 
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Erika Jo's 'Star' Rising 

Third-Season Talent Series Winner Has Confidence To Spare 



As a child, Erika Jo liked to tell her father that Tony Brown would 
one day produce her music. Now. the third-season winner of the 
USA Network talent series "Nashville Star" is living that dream. 

Signed to Universal South Records thanks to her win, Erika 
jo's debut album is not only being produced by Brown — that 
label's senior partner— but by his fellow senior partner Tim 
DuBois as well. 

Despite being just 18 years old, Erika ]o Heriges {she has 
opted not to use her last name professionally) was quite fa- 
miliar with the work of both men long before signing with the 
label. As a child, she studied the liner notes of her favorite 
country albums, including the Brown-produced CDs of her 
idol, Reba McEntire. 

Only a high school senior, Erika Jo has been in the spotlight 
her whole life. She participated in kiddie beauty pageants until 
the ripe old age of 4, and has been traveling and singing with her 
father's band since she was 5. While prima- 
rily a country group, Erika Jo says she sang 
"everything from Stevle Nicks to 'Lady Mar- 
malade' " with the band. 

Relishing her newfound fame, Erika Jo 
says her parents "have been waiting for this 
just as long as 1 have. My dad is kind of liv- 
ing through me." Her father had pursued a 
record deal at one time but never landed one. 

The teen, who hails from Mount )uliet, 
Tenn., is the first female to win "Nashville 
Star" and the youngest contestant to com- 
pete on the show. 

She says winning tlie contest was "a com- Erika Jo 




plete shock to me as well as to a lot of other people," particu- 
larly since her chances of even making it onto the show did not 
look good. 

When she auditioned at Nashville's Wildhorse Saloon, the 
judges were ambivalent about her performance and debated 
whether to send her on to the next round. "I guess you could 
say I had a complex about it," she says. Complex or no, Erika Jo 
was the one contestant who came across as polished, poised 
and professional on the show each week, despite her age. 

She was named the winner during a live broadcast April z6. In 
addition to her deal with Universal South, her prizes included a 
Chevy Silverado pickup truck and a May 21 appearance at the Grand 
Ole Opry. She has also made an appearance on NBC's "Today." 

First single "I Break Things" was digitally delivered to country 
radio immediately after the show concluded. It debuts on the 
Billboard Hot Country' Songs chart this issue at No. 53.Written by 
Wade Kirby and Monty Criswell, it is already 
familiar to "Nashville Star" viewers who saw 
Erika Jo perform it during the finale. 

The artist, who has not yet selected a man- 
ager or booking agent, has one month to 
record her debut album. But she'll need a 
few days away from the studio to take her 
finals and attend graduation. The album 
comes out June 14. 

This summer Erika Jo will embark on a 
national tour with three "Nashville Star" 
runners-up: Jason Meadows, Jody Evans 
and Jayron Weaver, The tour runs June iS 
through Sept. 27. 
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Brickman Says 'Grace' 



Im Brickman's talent has gar- 
nered him success In multiple 
formats, and an array of acts 
including Point of Grace, Mar- 
tina McBrlde and Michael W. 
Smith have enjoyed success- 
ful collaborations with the pi- 
anist. His newest effort, 
"Grace," finds Brickman fo- 
cusing his musical gifts on the 
Christian market, as the 
Windham Hill release is get- 
ting a push from Provident In- 
tegrity Distribution. 

Brickman's love for classic 



hymns Inspired the new proj- 
ect. "Grace" Includes "How 
Great Thou Art," "Holy, Holy, 
Holy" and "Crown Him With 
Many Crowns." 

"I'm very passionate about 
faith-based music," he says. 

Most of the album is instru- 
mental, but Brickman enlists 
some of his favorite vocalists 
on four tracks. Curb trio Selah 
sings on "Be Thou Near to 
Me." Mario Frangouiis per- 
forms "Ave Maria." Michael 
Bolton joins him on "Hear Me 
(Tears Into Wine)," a new 
song co-written by Brickman 
and Tom Douglas. Glnny 
Owens lends her voice to 
"Amazing Grace." 

What prompted Brickman 
to enlist Owens? "I simply 
heard her sing. There's an ex- 
ample to me of an angel," he 
says. "She's a messenger. Her 
gift is so God-given, and it's 
really stirring." 

Bolton's cut, one of the 
album's best, has been serv- 
iced to adult contemporary 



radio. Brickman would like to 
see the single also get a shot 
at Christian radio. "I'm not 
sure how that's going to be 
received, just because 
[Bolton's] not really core to 
the format," Brickman says. 

"Grace" marks the first time 
Brickman has recorded an 
album mainly consisting of 
covers. "I felt like it was time 
in my career to take my style 
and show my ability to inter- 
pret other work rather than 
write another whole studio 
album," he says. 

Brickman's deal with BMG's 
Windham Hill Is up, which has 
him exploring other options. 
His next project will be an 
album of Disney songs, ten- 
tatively titled "Imagination," 
on Disney Records. 

"I'm seeing a lot more fam- 
ilies at my concerts, multi- 
generations," he says. "I 
wanted music that was famil- 
iar, family-oriented, positive, 
hopeful, inspirational. The 
two things that come under 



that category are faith-based 

songs and Disney songs." 

Brickman enjoys that his 
music has found a home on 
multiple formats, Including 
AC, Christian and country, and 
he credits his background cre- 
ating music for commercials 
with fueling his ability to 
delve into different genres. 

"When you are doing com- 
mercials every day, clients will 
ask you for a reggae thing for 
this suntan lotion, and then 
the next day [they] want rock- 
'n'roll for a car, and the next 
day it's a country song for an 
air freshener, so you become 
adept [at] different genres," 
he says. "Music is music. To 
me, the only common thing 
that all these [songs] have is 
their ability to connect emo- 
tionally to people's heart and 
soul. That's the mission." 

UPCOMING: Daywind trio 
Greater Vision is in the studio 
with producer Lari Goss re- 
cording its next release. -•• 
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>>>YEARWOOD MOVES TO VECTOR 

Trisha Yearwood has signed with Ken Levltan at Vector 
Management. She was previously managed by Nancy 
Russeli at Force. Yearwood's next album, "Jasper 
County," bows Sept. 13 on MCA Nashville. 

—Deborah Evans Price 

>>>VIVES READY TO ROCK 

Carlos VIves' El Rock de Ml Pueblo tour kicks off Aug. 13 at 
the American Airlines Arena In Miami, and will hit 21 cities 
Including New York, Los Angeles and Chicago. Vives will 
play mostly arenas and some theaters. —Leila Cobo 

»>HILL NO LONGER AMISS 

Faith Hill returns May 10 with her first single In more than 
two years. "Mississippi Girl" will appear on the Warner 
Bros, album "Fireflies," which comes out later this year, 
in addition to playing the song over the airwaves, a 
number of radio stations will offer the track as a two- 
week, timed-out download on their Web sites starting 
May 10. Adam Shoenfeid and Big & Rich's John Rich 
wrote the song specifically for Hill, who hails from the 
Magnolia State. —Melinda Newman 

>>>WILSON 'JACKED' FOR FOLLOW-UP 

Gretchen Wilson, whose Epic Nashville debut "Here for 
the Party" has been certified quadruple-platinum, will 
release her foiiow-up album Sept. 27. The new project, 
"Ail Jacked Up," was produced by Wilson, Mark Wright 
and Big & Rich's John Rich. The album features vocals 
from Merie Haggard on the track "Poiitlcaiiy Correct." 

—Melinda Newman 

»>SAVOY SIGNS NASCIMENTO 

Brazilian world music/jazz artist Milton Nascimento has 
signed with Savoy Jazz. His July 26 label debut, "Pieta," 
will mark his first U.S. release since 1999's "Crooner" on 
Warner Bros. —Melinda Newman 

»>LITTLE DOG HUNGRY FOR MEAT 

in other signing news. Former Meat Puppets singer/ 
songwriter/guitarist Curt Kirkwood has signed with Little 
Dog Recordings. He Is working with Little Dog founder 
Pete Anderson on his solo debut . . . Lofton Creek 
Records has signed BrittonJack to Its artist roster The 
duo Is working with producer Justin NIebank on its label 
debut; first single "Fallln' " Is already at country radio . . . 
Fuel Records inked a two-album deal with singer/actress 
Rebecca Pidgeon. —Phyllis Stark and Melinda Newman 

»>REACHING NEW HEIGHTS 

Victory Records' Hawthorne Heights takes the pole 
position on Top Heatseekers Albums this Issue. It also 
marks the third straight week of chart gains for the 
band, which has jumped 73 places the last few weeks 
on The Billboard 200 and this issue stands at No. 104. 
This week's advance is propelled by a promotion at 
Best Buy that offered the album "The Silence in Black 
and White" for $9.99. The previous weeks' gains can 
be attributed to appearances on MTV. MTV2 and 
Sessions aAOL. —Keith Caulfieid 

>»LEDOUX HONORED 

Late rodeo champion and country singer/songwriter 
Chris LeOoux will be honored posthumously with the 
Academy of Country Music's Pioneer Award May 17 
during the ACM's televised awards show on CBS. Garth 
Brooks will accept the award on behalf of LeDoux's 
family. In 1989, Brooks mentioned LeDoux's name in his 
hit "Much Too Young (To Feel This Damn Old)," which 
inspired a renewed interest in LeDoux's work. LeDoux, 
who recorded 37 albums and sold more than 6 million 
records, died March 9 after a lengthy illness. 

—Ken Thicker 
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Velasquez Reveals Her Inner 'Beauty' 




Chalk it up to youthful naivete 
or saucy determination, but 
Jac) Velasquez has never been 
content to ptay by the rules. 
She has pushed the envelope 
with her musical choices, 
sense of style and career 
decisions, including a film role 
In "Chasing Papi" that had 
tongues wagging in Christian 
music circles. 

Velasquez steps out again 
on her new Word/Curb/ 
Warner Bros. Records re- 
lease, "Beauty Has Grace," 
which streets May 3. Instead 
of using one of the usual 
suspects in the Nashville pro- 
duction community, Velas- 
quez traveled to England to 
work with Martin Terefe, 
whose credits include Cold- 
play and Ron Sexsmlth. "I've 
been stalking Martin for 
about two years," says Velas- 
quez, who finally tracked him 



down and calls It "the best 
decision I've ever made." 

The artist expects a few 
raised eyebrows. "In Nash- 
ville, whenever you go and 
step outside the box and do 
something different, you 
better make sure that It's 
pretty darn good because 
people love to go, 'Hm, see, It 
didn't work.' 
You have to 
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Label: Word/Curb/ 
Warner Bros. Records 

Management: ivonne 
Pineda-Martinez and 
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Broder Music (ASCAP) 
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stay within the box," she 
says. "I know for a fact that 
this was the right choice be- 
cause I can listen to this 
record over and over again 
and I get something new and 
different out of it . . . Martin 
didn't add any bells or whis- 
tles. It was like Jaci raw, 
naked and Just upfront." 

"Beauty Has Grace" 
marks Velasquez's 10th 
anniversary in the music 
industry, and a lot has 
changed for her since she was 
a fresh-faced 15-year-old. 
Velasquez has enjoyed suc- 
cess in the mainstream Latin 
and contemporary Christian 
nurkets, garnering such acco- 
lades as Billboard's 2004 
Latin pop album award for 
"Miiagro" and multiple Gospel 
Music Assn. Dove Awards, 
Including female vocalist of 
the year in 1999 and 2000. 



Last year Velasquez 
launched her own label, 
A'postrophe Records, and 
has been a hands-on record 
exec, working to break Grand 
Prize and Michael Cook. 
While she looks for a new 
Latin deal, she is already 
working on a new Latin 
record In London with Terefe 
and Cuban singer/producer 
Alexis Puentes. 

Word Records VP of mar- 
keting Ronn Tabb says the 
label plans to price and 
position the album at major 
Christian accounts and will 
provide a three-sided floor 
display featuring Velasquez 
and Amy Grant as part of a 
"Women of Their Word" retail 
promotion. The Family Chris- 
tian Stores chain Is offering an 
exclusive limited edition that 
features a bonus track and an 
autographed CD. 



BY TODD MARTENS ' 



A Spoon-ful Of Success 



^Spoon's zooz album "Kill 
h wiloonlight" moved close to 
(14,000 copies in the United 
FStates, the Austin-based indie 
rockers fu-ldcd offers from 
majors and indies alike. But 
frontman Britt Daniel says the 
band concluded that leaving 
Chapel Hill. N.C.-based Merge 
Records would be a mistake. 



May 10. Merge is planning 
one of the largest initial ship- 
ments in its i6-year history. 
A representative says the label 
is shipping 75.000 albums, 
with the first 65,000 equip- 
ped with a bonus EP of demos 
and rarities. 

The album is already being 
streamed online and has been 



says. "That manic interest peo- 
ple feel when a record comes 
out only subsides if the audi- 
ence feels burned." 

"Gimme Fiction" sees 
Spoon bringing back a louder, 
more melodic guitar sound. 
Merge will make a video for 
lead single "I Turn My Camera 
On," which rides a Clash- 



"We're going in the right direction, so 
it didn't seem smart to jump ship." 

-BRITT DANIEL OF SPOON, ON STAYING WITH MERGE 



"[Staying] was the smartest 
thing to do." Daniel says, 
"lust a couple records ago we 
were selling 3,000 copies. 
Then Merge sold 40,000 with 
'Girls Can Tell' and 'Kill the 
Moonlight' doubled it. We're 
going in the right direction, 
so it didn't seem smart to 
jump ship." 

For "Gimme Fiction," due 
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available on illegal download 
sites for months. Daniel would 
prefer the album to have 
remained under wraps, but he 
is optimistic that the illegal 
swapping simply points to the 
respect Spoon has earned with 
its fans. 

"If you keep putting out 
good records, people will 
become more interested," he 



meets-Motown groove over 
Daniel's biting falsetto. 

"I knew singing falsetto 
would make that song stand 
out," he says. "That's the hard- 
est thing we go through: We 
always worry how to make 
each song unique and special. 
That was an easy one. Just 
sing falsetto, and it's instantly 
different." 




Label: Merge Records 

Management: Juan 
Carrera, Ben Dickey. 
Constant Artists 
Management 

Booking: Ground 
Control 

Publishing: Precious 
Fluids/Bug Music (BMI) 

Top-seliing album: Kiil 
the Moonlight" (2002). 
80.000 
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MESHELL'S NEW 'DANCE' 



Meshell Ndegeocello. the 

funky electric bassist who orig- 
inally signed to Maverick 
Records in 1993, has gone jazz. 

She has not only appeared 
as a beat-bumping guest on 
several jazz discs by the best 
of the young generation — in- 
cluding trumpeter Roy Har- 
grove and saxophonist Joshua 
Redman (including his Elas- 
tic Band album. "Momen- 
tum." out May 24 on 
Nonesuch} — but she is ready 
to release her first all-jazz out- 
ing, the invigorating, deep- 
grooved "Dance of the 
Infidels." It comes out )une 21 
on Shanachie. 

Ndegeocello's electric all- 
star jazz collective. Spirit 
Music lamia, features such 
guests as Kenny Garrett, |ack 
Dejohnette. Oliver Lake. Don 
Byron and Soulive's Neal 
Evans, as well as vocalists Cas- 
sandra Wilson. Lalah Hath- 
away and Sabina (of the 



Brazilian Girls). 

"I didn't want to be a 
leader," Ndegeocello says. "I 
just wanted to play bass and 
highlight the band. I was writ- 
ing compositions with 
melodic figures and chord 
changes that lent themselves 
to this kind of music. It was a 
natural process for me. 1 wrote 
the cells, the improvisers 
played on them without re- 
hearsals, and the tunes took 
no more than two takes." 

Also appearing on the CD 
is saxophonist Ron Blake. His 
May 24 Mack Avenue Records 
CD, the equally vitalizing 
"Sonic Tonic," was produced 
by Ndegeocello. 

"Ron kepi telling me he 
wanted to record something 
that you could dance to," she 
says. "So I became his musi- 
cal coach, [we| recorded in a 
studio known for hip-hop 
records, and [II convinced 
him to use two drummers for 



the session." 

Blake says, "It was my idea 
to have Meshell produce. I told 
her when I met her eight years 
ago that 1 wanted to play jazz 
with her. I "ve always liked the 
sound of her records. There's 
a lot of bottom, and they sound 
current. So. I wanted her to 
help me record an album that 
sounds new. And she did just 
that, by allowing the music to 
develop organically." 

SPUTNIK BLUE: Blue Note 
Records' fearless leader Bruce 
Lundvall has launched a satel- 
lite career, spinning discs and 
talking jazz on his weekly Sir- 
ius Satellite Radio show, "The 
Blue Note Hour." 

Located on Sirius' Pure )azz 
outlet (channel 72), Lundvall's 
show features artists from the 
label's current roster as well 
as updates on latest releases 
and new reissues. Tentatively 
scheduled for May are shows 



spotlighting pianist Jason 
Moran and saxophonist |oe 
Lovano, featuring their music 
as well as their favorite tunes 
from Blue Note's catalog. On 
tap for the future is a tribute 
to Bud Powell. The show airs 
at 6 p.m. ET on Fridays, with 
an encore at 9 a.m. ET on 
Sundays. 

CITIZEN ART: Smooth I 
jazz saxophonist Richard El- 
liot and trumpeter Rick Braun 
have formed the ARTizen 
Music Group label, distrib- 
uted by Ryko. It launches 
June 28 with Elliot's new 
album, "Metro Blue." The 
pair co-produced the album 
and co-wrote nine originals. 
To support the CD. Elliot. 
Braun. guitarist Peter While 
and guitarist/singer Jonathan 
Butler will launch the Jazz At- 
tack tour May 13 at the Sun- 
set Station Hotel & Casino in 
Henderson, Nev. 
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Collection Tells Gabler's Story 

Actor Billy Crystal Compiles Works Written By His Legendary Songwriting Uncle 



ouis Jordan A His Tympany 

5's jump blues standard 
"Choc Choo Ch'Boogie." 
Wayne Newton's career- 
launching pop smash "Danke 
Schden." Nat "King** Cole's 
signature "L-O-V-E." 

These songs all share a co- 
writer: the late, legendary Milt 
Gabler. They're also included 
in a remarkable new CD com- 
pilation, "Billy Crystal Pre- 
sents the Milt Gabler Story." 

Gabler, who was Crystal's 
uncle, founded New Yortt's 
renowned Commodore Mu- 
sic Shop and Commodore 
Records, America's first indie 
jazz label. 

At Commodore and later 
at Decca, he had a hand in 
some of the most important 
recordings dating back to the 
1930s, among them Blllle Hol- 
iday's notorious "Strange 
Fruit," the Weavers' folk sta- 
ple "Goodnight Irene" and 
Bill Haley & His Comets' pio- 
neering rock'n'roll classic 



"(We're Gonna) Rock Around 
the Clock." All of these are on 
the disc, along with famous 
and varied versions of popu- 
lar songs like Ella Fitzgerald's 
"How High the Moon." the 
Mills Brothers' "The Glow- 
worm" and Kitty Kallen's 
"Little Things Mean a Lot." 

"I felt a great need to get this 
music out," Crystal said at a 
Jazz at Lincoln Center recep- 
tion. (Some of the proceeds 




from sales of the Gabler com- 
pilation wilt be donated to the 
nonprofit organization.) "To 
this day you can't listen to 
radio without hearing some- 
thing he was part of. 

"From the folk music of the 
Weavers to the R&B of Louis 
Jordan to the rock'n'roll of Bill 
Haley, he was always on the 
cutting edge of change [in] 
music— and a giant who 
changed it." 

Crystal tried to showcase 
"the best representation of 
the whole width" of Gabler's 
career on the 26-track "man 
behind the music" CD. 

"Of all his songs, 'Strange 
Fruit,' 1 think, was the great- 
est—and the most important," 
Crystal said. When Holiday's 
Columbia label understand- 
ably balked, Gabler put out 
the graphic song about lynch- 
ing on Commodore, t>acking it 
with the blues song "Fine and 
Mellow," which he co-wrote 
but credited to Holiday. 



"He wrote lyrics," Crystal 
noted, attributing the "Choo 
Choo Ch'Boogie" catch line 
"Take me right back to the 
track. Jack" to his uncle. "He 
couldn't read a note of 
music, but he had a great set 
of ears." 

Crystal recalled that when 
he opened for Sammy Davis 
Jr. early in his career, he 
learned that Gabler had pro- 
duced Davis' first gold rec- 
ord, "Hey, There," from "The 
Pajama Game." 

"Sammy said that Milt said 
he was a great dancer, but 
that he was really a great 
singer, and that that gave 
him the courage to sing." 

Gabler's influence on his 
nephew was equally funda- 
mental. "He gave me an un- 
derstanding of what I might be 
in my life," said Crystal, who in- 
ducted his uncle into the Rock 
and Roll Hall of Fame in 1993. 
"He set me on the path to do 
what's in your heart." 



Eastmond Standard Time 

Anita Baker's first Christmas album is just one of the projects 
veteran songwriter/producer Barry Eastmond is jugghng. 

Also on his production slate are forthcoming albums by 
Yolanda Adams. "American Idol" singer LaToya London and 
married duo Kenny Lattimore & Chante Moore. Such a sched- 
ule flies in the face of the popular notion that old school can't 
cut it in today's market. 

"I can come up with a beat." Eastmond says. "But there's so 
much more to it than that. You have to write the right song and 

craft a strong arrange- 
ment. Then there's 
producing the vocal, 
which is the best part 
of making a record." 

Eastmond knows a 
little something about 
that. His career dates 
back to 19S5 and Fred- 
die fackson's "You Are 
My Lady."a No. I R&B 
and No. 12 pop hit. 
Since then. Eastmond 
has collaborated with 
the likes of Billy Ocean, 
Whitney Houston. 
White. Gladys Knight and Chaka Khan. 
A song he penned with fellow writer/producer Gordon 
Chambers led to Eastmond's assignment with contemporary 
gospel star Adams. Now he and Baker are prepping her Blue 
Note holiday album, which will be recorded in New York and 
Los Angeles. The duo co-wrote "I Apologize." which netted 
Baker a Grammy Award for best R&B female vocal in 1995. 
Eastmond was onboard for Laltimore's biggest hit, "For You," 
as well. 

The Eastmond vibe also courses through "All Night, All Love" 
by R&B newcomer Wade O. Brown, due June 21 on his own 
Groove United label. The Detroit native and part-time Toronto 
resident lays down a lovemaking groove on his U.S. debut album, 
which features additional production by Steve Estiverne (Joe. 
Tyrese) and Daryl Simmons (Destiny's Child. Babyface). First 
single from the Bayside/33rd Street Records-distributed disc 
is the sensual "Where Do We Go for Love." 

MUSICAL NOTES: New Birth is back. The collective behind 
such '70s R&B hits as "Dream Merchant" and "I Can Under- 
stand It" has inked with Goodin Vision Entertainment/Orpheus 
for marketing and distribution. New album "Lifetime" is due 
May 31. First single, now at radio, is "Working on You 2." 

Gladys Knight's enduring legacy will be saluted at the 2005 
BET Awards, hosted by Will and Jada Pinketl Smith. In addi- 
tion, the event will honor Denzel and Pauletta Washington for 
their humanitarian achievements. The awards ceremony airs 
live |une 28 from Hollywood's Kodak Theatre. 

George Duke signs with Dome Records in the United King- 
dom and Europe. Dome will release his latest, "Duke." May 23. 

Syndicated radio personality Tom (oyner is set to conquer 
TV syndication. Litton Entertainment will distribute "The Tom 
joyner Show." beginning this fall. The show, a mix of humor 
and musical performances, will air on WABC-TV in New York 
and on stations in Chicago, Atlanta. Washington. D.C.. and four 
other markets. 

Thanks to 50 Cent's "Candy Shop" and Mario's "Let Me Love 
You," Scott Storch's lucky number is t8. That's the number of 
con-secutive weeks Storch has been No. i on The Billboard Hot 
100 as a producer. This feat ties him with the Inc.'s Irv Gotti, 
who set the record in 2002 when he produced Jennifer Lopez's 
"Ain't It Funny" (featuring Ja Rule). Ja Rule's "Always on Time" 
(with Ashanti) and Asbanti's "Foolish." •••• 
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SPOTLIGHTS 



Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or Billboard cUari potential. 



lALBUMS 




DAVE MATTHEWS 
BAND 
Stand Up 

Producer: Mark 
Batson 
RCA 

Release Date: May 10 

Dave Matthews Band's 
past three albums have all debuted at No. 1 
on The Billboard 200. even 2000's heavily 
streamlined, critically maligned "Everyday." 
which found everyone but Matthews and 
producer Glen Ballard on the sidelines of 
the songwriting process. In other words, 
even when DMB changes its well-traveled 
pop/rock sound, its diehard fans will still 
come along for the ride. "Stand Up" is 
like "Everyday" in reverse: The band has 
rarely sounded better, but the songs fre- 
quently get mired in working the same 
riff over and over again. Matthews has 
never been a profound lyricist, and here 
his musings on love, lust and working 
through the bad times seem cooked up 
on the spot. Just tune those out, enjoy 
the more tasty grooves (see "Louisiana 
Bayou") and count the weeks until "Stand 
Up" goes platinum. —JC 

DIERKS BENTLEY 
Modern Day Drifter 

Producer: Brett 
Beavers 
Capitol 

Release Date: May 10 

With his 2003 debut 
and its radio hit 
"What Was I Thinkin ." Dierks Bentley 
established himself as a likeable rake with 
a sensitive side, and after a year of relent- 
less touring. he"s ready for a sophomore 
stomp. "Modern Day Drifter" shows a lit- 
tle more depth and polish without skimp- 



ing on the personality. "Lot of Leavin' 
Left to Do" is a catchy, midtempo number 
with some nifty fretwork. Bentley's con- 
siderable female fan base will eat up 
torchers like "Come a Little Closer" and 
"Good Things Happen," while rednecks 
will dig the hard-charging "Cab of My 
Truck" and beer-loses-girl ode "Domestic, 
Light and Cold." Other highlights include 
the perceptive "Easy Street"; the wistful, 
panoramic title cut; and the soulful 
honky-tonk workout "Good Man Like Me" 
with the Del McCoury Band. Mighty fine, 
top to bottom. —RW 




SPOON 

Gimme Fiction 

Producers: Mike 
McCarthy. Britt Daniel, 
Jim Eno 
Merge 

Release Date: May 10 

Austin's Spoon has lin- 
gered at the intersection of critical acclaim 
and commercial underachievement for 
years. Singer/guitarist Britt Daniel and 
drummer Jim Eno began by revisiting angu- 
lar 'SOs guitar rock and addressing indie-kid 
heartbreak. But the hooks were always 
there, and backed by a revolving cast. 
Spoon gradually embraced them. "Gimme 
Fiction" is the culmination of this move- 
ment, a collection of mini-epics with heft, 
complexity and singalong choruses. The 
band's distinctive coiled energy remains, 
from piano-laced opener "The Beast and 
Dragon, Adored" to the giddy handclaps on 
■'They Never Got You." As titles like "The 
Two Sides of Monsieur Valentine" suggest. 
Daniel hasn't lost his flair for metaphor, 
either. "Gimme Fiction" proves Spoon is 
ready to take the next step, and here's hop- 
ing a larger audience will follow. —JM 




TONi BRAXTON 
Please (3:50) 

Producer: Scott Storch 
Writers: S. Storcti. 
M. Riddick. V. Herbert. 
K. Houff 
Blackground/ 
Universal (CD promo) 
Toni Braxton returns with her second 
effort for Universal Records— and man, 
it's like the coming of spring in Minne- 
sota. So few of our treasured divas 
(read: fine singers) have survived the 
millennium, but Braxton confidently 
walks the thin line between showcasing 
contemporary R&B production while her 
talent remains front and center. "Please" 
is so packed with melodic and vocal 
hooks that it sticks like Cinnabon to the 
brain. Braxton does her part just by 
reminding us of that potent alto voice. 
Here is more evidence that the tide is 
turning in popular music back toward 
the singer and how they add to the pro- 
duction, instead of the other way 
around. Bold and beautiful.— 




NATASHA 
BEDINGFIELD 
These Words (3:38) 

Producers: Steve 
Kipner. Andrew 
Frampton, Wayne 
Wiikins 
Writers: N. Bedingfield. 
S. Kipner. A. Frampton. W. Wiikins 
Epic (CD promo) 

Daniel Bedingfield had major U.S. hits in 
2002 with "If You're Not the One" and "Gotta 
Get Through This." Sis Natasha, meanwhile, 
launched her own career last year in their 
native United Kingdom and nabbed the No. 1 
spot in eight countries with "These Words." 
also her first single for Epic in the States. 
Unlike so many artists that try to cross the 
ocean. Bedingfield already has a built-in 
urban y\be with a loose hip-hop tri-beat that 
serves as a hook the first time through. And 
she excels where most Americans fall flat: 
She can sing, weli In one stroke. Bedingfield 
teaches Ashanti and Jennifer Lopez a finger- 
shaking lesson. And this lady has the sex and 
star appeal to back it all up.— Cr 
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ROBERT EARL KEEN ( ) 
What 1 Really Mean 

Producer: Rick Brotherton 
Koch Records Nashville 
Release Date: May 10 

□ Whimsical storytelling 
is one of this cheerful 
Texas troubadour's gifts, 
which is in great evidence 
on 'What I Really Mean." 
"The Great Hank" is an 
expertly told, funny and 
rueful dream of Williams 
alive, in drag, in Phila- 
delphia. Robert Earl Keen's 
road-tested band, led by 
guitarist/producer Rick 
Brotherton. keeps him on 
sure footing whether he is 
running spiritual ("Long 
Chain"), dissipated ("A 
Border Tragedy." with the 
great Ray Price as guest) or 
metaphorical ("Mr Wolf and 
Mama Bear"). Keen often 
places himself as both a 
character and observer, giv- 
ing his tales a three-dimen- 
sional richness. He also 
delivers the most commer- 
cial country material of his 
career (Brooks & Dunn-ish 
on "The Wild Ones." Big & 
Rich-like on "'Broken End of 
Love") without sacrificing 
the intelligence and integri- 
ty that have brought this 
much-loved cult figure to 
the cusp of something big- 
ger and richer— Wff 

LUCINDA WILLIAMS (2) 
Live at the Fillmore 

Producers: Luanda 
Williams, Taras Prodaniuk 
Lost Highway 
Release Date; May JO 

□ On this two-CD album. 
Lucinda Williams starts 
slowly and quietly, with 
plaintive ballads like the 
sober "Ventura." Then, near 
the end of the first disc, she 
lets it all hang loose with 
the gripping, pissed-off 
"Changed the Locks." that 
kicks open a raucous door 
On disc two. Williams deliv- 
ers with raw. rocking inten- 
sity equal measures of 
anger and anguish. The 
deep sadness of "Blue" is a 
highlight of the first CD; the 
rock-edged despair of "Joy" 
and "Those Three Days" 
stand out on the second. 
Taped in November 2003 in 
San Francisco, this set fully 
captures the raspy-voiced 
Williams in all her misery- 
to-joy glory.— DO 

TEAM SLEEP 
Team Sleep 

Producers: various 



Maverick 

Release Date: May 10 

Deftones frontman Chino 
Moreno and guitarist Todd 
Wilkinson started making 
tapes for each other in 1994, 
before the Deftones had 
even released their first 
album, Eleven years later, the 
Team Sleep collaboration is 
finally ready to be shared 
with the outside world. More 
electronic and ambient than 
the Deftones. this should stili 
appeal to the band's fan 
base. Moreno acquits himself 
well, crooning through most 
of the album, and such guest 
vocalists as Pinback's Rob 
Crow and Helium's Mary 
Timony give the project 
some indie cred. While the 
album occasionally mean- 
ders, tracks like "Ataraxia," 
"Elizabeth," first single 
"Ever" and "Blvd. Knights" 
(the heaviest song) prove 
this is more than just a 
tossed-off side project —Sf 



DANCE/ELECTRONIC 



FANNYPACK 

See You Next Tuesday 

Producers: Matt Goias, 
Fancy 
Tommy Boy 
Release Date: May 10 

A joke that began. "Three 
teenage girls walk into a 

recording studio " 

Fannypack laughed all the 
way to No. 33 on Top 
Independent Albums with 
its 2003 debut, "So Stylis- 
tic." With older-brother 
types Matt Goias and Fancy 
t>ehind the boards, the trio's 
back-to-basics mix of elec- 
tro, disco and hip-hop found 
a ready audience among the 
multitudes yearning for the 
days before the Beastie 
Boys found religion. Now 
Fannypack is back for round 
two, invading dancefloors 
with killer single "Nu Nu 
(Yeah Yeah)" and the 
breezy, brash set "See You 
Next Tuesday." Suddenly, 
Fannypack is more than a 
novelty, as the trio rhymes 
with the t>est of them 
("Keep On"), dips into 
dancehall ("Fire Fire." featur- 
ing Mr Vegas) and even 
turns out a poignant every- 
woman t)altad ("Not This"). 
What a punch line — JM 



JOE LOVANO (3) 
Joyous Encounter 

Producer: Joe Lovano 
Blue Note 



Release Date: May 10 

□ Saxophonist Joe 
Lovano begins his 17th 
Blue Note album where he 
and his quartet left off on 
last year's marvelous "I'm 
All for You: Ballad Song- 
book." Featuring the same 
personnel (pianist Hank 
Jones, bassist George 
Mraz. drummer Paul 
Motian), the set opens with 
a sumptuous take on the 
standard "Autumn in New 
York." The tempo quickens 
with Lovano's spirited 
original "Bird's Eye View." 
presaging a pace-shifting 
package that's as soulful 
and quietly dazzling as its 
predecessor Jones, a living 
jazz legend at 86. plays 
with the creative vitality of 
a young ace (his flight on 
"Alone Together" is show- 
stopping), while Lovano's 
dark-roast tone on tenor is 
grounding and buoyant 
(witness how he runs with 
Oliver Nelson's "Six and 
Four"). The album closes 
with a joyful skip through 
John Coltrane's "Crescent," 
in homage to Jones" 
younger brother and Trane 
bandmate, Elvin. who died 
last year— OO 



THE SOUL SEEKERS 
The Soul Seekers 

Producers: The Soul Seekers 

Gospo Centric 
Release Date: May 17 

□ As some of Los 
Angeles' most sought- 
after session players, song- 
writers, touring musicians 
and producers, the Soul 
Seekers have played signifi- 
cant roles behind a mind- 
boggling array of hip-hop 
and R&B royalty, including 
Beyonce, Missy, Nelly and 
Whitney. But with five of 
the eight members being 
sons of pastors, their deep- 
est roots run to gospel, and 
their collective passions 
lead to classic gospel quar- 
tet music, With solid origi- 
nal songs, in a genre more 
likely to rattle the bones 
than soothe the soul, they 
soar exuberantly, "Make a 
Way" features Seekers' fore- 
bear Harvie Watkins Jr of 
the Canton Spirituals. 
"What Would You Do" is a 
dramatic ballad, while 
"Somewhere Listening" is a 
Sunday stomper to wake 
the dead. Timeless and truly 
indigenous sacred 
American music— 6E 




VITAL REISSUES 



GANG OF FOUR (4) 
Entertainment I 

Producers: various 
Rhino 

Release Date: May 17 

The roots of the angular 
rock sound embraced by 
the new breed of hot U.K. 
acts can be traced directly 
back to Gang of Four's 
seminal 1979 debut. Out of 
print for eight years, this 
new edition sports a host of 
rare tracks and comes just 
in time for the band's 
reunion tour with its four 
onginal members. Among 
the bonuses are a vastly dif- 
ferent early version of 
"Guns Before Butter" and a 
previously unreleased live 
cover of the Velvet 
Underground's "Sweet 
Jane." Most exciting is the 
restoration of raw, herky- 
jerky and politically pointed 
classics like "Anthrax." "I 
Found That Essence Rare" 
and "Natural's Not in It." 
which. 26 years later, still 
sound fresh.— BG 

TRANS-GLOBAL 
UNDERGROUND 
Impossible Broadcasting 

Producer: Trans-Global 

Underground 

Triloka 

Release Date: May 3 

□ In a musical encyclo- 
pedia, "Impossible 
Broadcasting" would be the 
ideal entry under the head- 
ing "world fusion." The 
membership of this U.K.- 
based collective is in con- 
stant flux, but that, if any- 
thing, keeps the vibe con- 
sistently compelling. Some 
of the enduring elements of 
TGU's sound— reggae, trip- 
hop. Arabic music, sam- 
pling—are here, while sitar 
prodigy Sheema Mukherjee 
and Malian rappers 
Tatapound add further 
breadth to the groove. A 
fine place to begin is 
"Drinking in Gomorrah," a 



surrealistic travelogue 
underpinned by a terrific 
dance beat. Move on to 
Tatapound's rap on African 
corruption ("Cikan-le 
Message") and "Yellow and 
Black Taxi Cab." both tunes 
built on wicked beats.— PWV 

DEBA5HISH 
BHATTACHARYA (5) 
3: Calcutta Slide Guitar 

Producer: Debashish 
Bhattacharya 
River boat 

Release Date: April 26 

□ The marriage of 
Hawaiian-style slide 
guitar with North Indian 
classical music might seem 
at first a strange cultural 
commingling. But as mas- 
ter guitarist Debashish 
Bhattacharya shows here, 
it is a perfect blend that 
actually finds antecedents 
to the 1920s. Expertly 
accompanied by his broth- 
er Subhashis on tabla. 
Bhattacharya plays three 
slide guitars of his own 
invention with finesse, ele- 
gance and tenderness. The 
crying quality of his guitars 
is a perfect fit for the emo- 
tional outpouring of his 
compositions, including the 
intense "Prema Chakor 
(Lover's Eyes)" and the 
joyful, blazing "Maha 
Shakti,"->*r 



NEW & NOTEWORTHY 



ELECTRELANE 
Axes 

Producer: none listed 
Too Pure 

Release Date: May 10 
With its compelling mix of 
pop structures and esoteric 
instrumentals, Electrelane's 
third album is an arresting, 
almost scholarly, study in 
guitar/keyboard interplay 
Recorded In December in 
Chicago, the guitars pos- 
sess a wintery haze, draping 
the songs with claustropho- 
bic intensity. Electrelane 
veers between a shoegazer 
mentality and an angular 



punk drive sometimes rem- 
iniscent of Wire, and it 
allows for an orchestra of 
retro keyboard sounds to 
either work their way 
through the fog or ride a 
riff. There are touches of 
French pop and even 
opera, demonstrating that 
the U.K. foursome is well 
on its way to mastering 
both the lovely and the 
bizarre.— TM 

BLOODSIMPLE 
A Cruel World 
Producers: GGGarth, 
bloodsimple 
Bully Goat/Reprise 
Release Date: March 29 
Mudvayne vocalist Chad 
Gray introduces his 
BullyGoat label with 
bloodsimple. an act that 
makes its wrath quite 
clear on "A Cruel World." 
Tim Williams, Mike 
Kennedy, Nick Rowe, Kyle 
Sanders and Chris 
Hamilton demand to be 
recognized with the 
blistering cuts "Straight 
Hate" and "Path to 
Prevail," Then they wallop 
the ball out of the park 
with ''What If I Lost It." an 
incredible anthem to the 
underdog 
where the 

writing skills 

rr'^r-=rth'« ADDITIONAL 

GGGarth s REVIEWS: \ 

production . Mj^e Jones, ' 

perfectly "Who Is Mike : 
dovetail. The 

(Waf rter &fos. ) 

group also .Better Than 
displays a Ezra. "Before 

more 

subdued, „ . . , - . 

. Original Cast 
modern-rock Recording, 
Style on "The "Monty 
, Python's 
Leaving spamalot" 

Song." (Decca BroAdway] 

"Flatlined" 

and "Plunder." which bring 
acoustic guitars to the 
fore. Being able to 
straddle both genres 
without sounding 
contrived is another skill in 
bloodsimple's favor — CtT 



SINGLES 



the Robots" 

(Artamii) 



■ H ft ^ v« » H H 1 1;*^ 

EDrrED BV JONATHAN COHEN (ALBUHS), CHUCK 
TAYLOR (SINGLES) 

CONTRIBUTORS: Keith Caurheld. Jonathan Cohen. 
Gordon Ely, Brian Garnty. Todd Martens, Jacl^ie 
McCarthy. Dan Oueilette. Wayne Robins. Caleb Ross. 
Chuck Taylor, Bram Teitelman. Anastasia Tsioulcas. 
Chrrsta L Titus. Philip Van V>eck. Ray Waddell, 

PICK A new release predicted to hit the top half of 
the chart in the corresponding format. 



CRITICS' CHOICE *: A new release, regardless 
of chart potential, highly recomnnended for 
musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard. 770 Broadway. 6th floor. 
New York, N.Y 1O0O3) or to the writers m the 
appropriate bureaus. 
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THE PUSSYCAT DOLLS 
FEATURING BUSTA 
RHYMES Don't Ctia 
(3:38) 

Producer: Cee-Lo Green 
Writers: C Green. 
B. Rhymes. T. Calloway. 
T. Smith 

A&M Records (CD promo) 
With a name like the 
Pussycat Dolls, you can 
guess the nanne of the 
game: seven sexually 
charged ladies whose 
dance moves are as hot 
as their lyrical taunts. 
With Busta Rhymes 
along for the ride, the 
Dolls implore on "Don't 
Cha," "Don't you wish 
your girlfriend was a 
freak like me?." along 
with other suggestive 
inquiries you have to 
discover on your own. 
The Dolls are as 
manufactured as they 
come, created by a 
choreographer and 
producer, but they are as 
much a kick as Rick 
James* Mary Jane Girls 
or Prince's Vanity 6 in 
the 1980s. You'll see past 
the naughty tone and 
realize that the intent is 
not only tongue-in- 
cheek, but more melodic 
than the majority of 
what's on the airwaves. If 
this is the beginning of a 
revolution to diversify 
America's hip-hop 
nation, we're ready to 
sign up. Meow.— CT 

COURTNEY JAYE Can't 
Behave (3:09) 

Producer: Peter Collins 
Writers: C. Jaye, G. Louris 
Island (CD promo) 

□ Courtney Jaye is a 
singer/songwriter 
who is refreshingly tough 
to categorize. Is she pop, 
alt-rock, country? It 
matters not with debut 
single "Can't Behave," 
which works its way to 
endlessly loop inside 
your consciousness in 
less than one full listen. 
The effort personifies the 
summertime singalong. ci 
la "All I Wanna Do" from 
Sheryl Crow. Toss in 
mandolin; a cowbell; 
clap-alongs; a loose, 
carefree vocal (alongside 
a deceptively maudlin 
lyric about a cheating 
man); and the most 
irresistible melody this 
side of insanity. Look for 
the full-length, "Traveling 
Light," produced by Peter 
Collins, June 7.—CT 



MISSY ELLIOTT FEATURING 
CIARA & FAT MAN SCOOP 
Lose Control (3:49) 

Producer: Missy Elliott 
Writers: M. Elliott. C. Harris. 
C. Isaac III, J. Atkins. 
R. Davis, C. Hudson 
Gold Mind/Atlantic 
(digital download) 

□ Hot off her success as 
a guest star and co- 
writer on Ciara's "1, 2 Step," 
Missy Elliott returns with 
the new single "Lose 
Control." Casual listeners 
will think it sounds like an 
amplified, harder-edged "1. 
2 Step," which should perk 
up the ears of hip-hoppers, 
pop fans and club heads, 
not to mention radio pro- 
grammers. The cut is based 
on a wholesale hijacking of 
Cybotron's classic 1983 
electro-funk single "Clear." 
At least Elliott has good 
taste in samples. Oddly, 
though the beat is hot. the 
party-jam lyrics are 
straightforward and mostly 
devoid of her usual humor. 
"Lose Control" should put 
her back in radio's good 
graces, Elliott's sixth studio 
set. "The Cook Book." is 
due June 28.— 



BRAD PAISLEY 
Alcohol (3:58) 

Producer: Frank Rogers 
Writer: B. Paisley 
Arista (CD promo) 

□ With the success of 
last summer's 
"Whiskey Lullaby" still 
lingering on his breath, 
Brad Paisley hasn't 
sobered up with his 
newest single, "Alcohol." 
The title Immediately 
invites comparison, and 
while this song does 
speak about substance 
abuse, it does so with a 
much lighter and less 
depressing air, Branding 
the song with his trade- 
mark good-ole-boy 
humor. Paisley takes on 
the persona of an 
alcoholic beverage and 
runs down a list of events 
and behaviors it, or he. has 
caused— from "influencing 
kings and world leaders" 
all the way to "helping 
white people dance." 
Paisley's effective vocal 
reflects his ability to sing 
the funniest lines with the 
deepest conviction. This is 
all backed by his masterful 
guitar work, a bar crowd 
singalong and a beat to 
make you sway back and 



forth until you fall off your 
barstool.— C/? 

AUDIOSLAVE Your Tim* 
Has Come (4:15) 

Producer: Rick Rubin 
Writer: Audioslave 
Interscope/Epic (CD 
promo) 

□ Now this is more like 
it, Audioslave follows 
up "Be Yourself," the No. 1 
single from its forth- 
coming album "Out of 
Exile." with a song that is 
everything its predecessor 
wasn't. Where "Be 
Yourself" was a midtempo 
snoozer, "Your Time Has 
Come" is upbeat, driving 
and shows off every bit of 
the promise that a union 
between Soundgarden 
and Rage Against the 
Machine hinted at. The 
three former Rage mem- 
bers pound out a riff that 
sounds like the ghost of 
Jimi Hendrix. while Chris 
Cornell's powerful vocals 
help carry the song. It is 
questionable why this 
song was released so 
quickly, since much of 
radio is still pounding "Be 
Yourself" and the album 
isn't released until May 24. 
But "Your Time Has Come" 
should also wind up at the 
pinnacle of the chart.— Sf 

E.S. POSTHUMUS 
Nara (2:42) 

Producer: E.S. Posthumus 
Writers: H. Vonlichten. 
F- Vonlichten 
Wigshop/33rd Street 
Records (CD promo) 
With legal digital down- 
loads giving consumers an 
influential say in The 
Billboard Hot 100 and Pop 
100. fans of quality music 
again have the world at 
their fingertips. "Nara." the 
instrumental theme to the 
CBS series "Cold Case"— 
available on iTunes— is 
affecting and evocative in 
its striking melodic 
imprint. Its delicate 
orchestral strings contrast 
with an urgent tribal beat, 
while a persistent, nagging 
urgency peaks with such 
impact— in fewer than 
three minutes— that it 
demands repeated 
listening in a way that few 
musical scores merit. E.S. 
Posthumus— the duo of 
Helmut and Franz 
Vonlichten — has a bright 
future.— Cr 



MAY 14, 2005 www.blllboard.blz i 47 




^ Heinekeri 

Billboad 

LATIN MUtK 

CONFERENCE & AWARDS ZOOS 



TO a., the attendee. sponsor^^eHonners, '>:^ a^^^^^^ ^ 

^ » «nis year's conference the best yet! 




Special congratulations to Tetemundo on the success of their highest rated 

Premies Billboard De La Musica Latina with an 1 1.6 rating and a 17 share! H 



TFLEUIJNDO 

■tKavpiBdivannqunL 



^ Heinekeri unIviSn 

Radii 

mun2 



BACARDI 

m 



msnV 



1^ music ApE^H 



Nielsen q 

Broadcast Data Q 
Systems U~yS} 



Latino ^ 



Bilbocid ?5[ /Sto 

Latino -■ ~ . 



For video kiterviews, photo galeries, ist of winnets, chart ■iltoiiii ali on aid i 

Visit www.LosPremiosBiilboard.com inparlne«Npw«,Ms^^ia«^ 





THE 

BOX 



Radio play tor -aiariet," Ma 
k:* on Fox'i 'Anwrfcan 
Top 40 Ltv«" and Bo Bica't 
"Amarlcan Idol" cov*r of "I Dont 
Want to B«" hdp Gavin 0«Or*w 
w(n Pacascttar honors on Tha 
Billboard 200 04ft-92. up 61X). 
Up B8%, DaGraw'i "Dont Want" 
f ant a n Hot Digital Soogs at 
No. 43. 

GwMiStsfann-HoQaback 
Hm" buMs at Ho. 1 on Tha 
Hpbovd Hot 100. Although naw 
HBilriaa mova har album down tour 
^plaoai on Tba BMboard 20C twr 
uptfck of 6,000 coplai li tha 
cttwn tafVMt unN Incraaaa, 
■aalngtha G i— t art Gainaf award. 
TNi ntarfci har aaTi sixth gain In 
tha taat aavan waato. 



1^ J 



Bruce Rides Acoustic l^usic To Top Of Ttie Cliart 




Guasts ilka Jason Alaxandar 
and PattI LuPona {oln cast 
mamban In tha TV spinoff 
"Famlty Guy. Liva In Vagas," wMdt 
antart Top Comady Albums at 
Na2 (to» chart, page 64]- Tha 
•artas hat rasurfacad on Fox. 
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>> Tha "Family Guy" album 
alto signals ttia raturn of 
Walter Murp>iy-he of "A Fifth 
of Beethoven" fame— to Tha 
Billboard 200, after an 
absence of more than 25 
years. Since his last 
appearance on the big chart, 
film and TV scores have kept 
Murphy busy, and Fred's 
column has all tha details. 

» Also In Chart Beat: "Devils a 
Dust" Is Bruce Springsteen's 
seventh No. l album, but only 
his second in the last 10 years 
. . . Marlah Carey has her first 
solo top 10 on The Billboard 
Hot 100 In six years ... Jo De« 
Messina enjoys her best chart 
week ever, and Tony Christie's 
reign over the U.K. singles chart 
runs to seven weeks, putting 
him in the company of Cher, the 
Spice Girls and others. 



This isn't the first time that the Boss 
has followed an acoustic path, but "Dev- 
ils & Dust" marks the first time that 
route leads Bruce Springsteen to No. 
I on The Billboard 200. 

Landing such a stark and personal 
album on the chart's highest rung is a 
testimony to the equity Springsteen 
has built — in the studio and on the 
road — during his 30-plus-year career. 

When his raucous anthem "Born to 
Run" first grabbed airplay in 1 975. did 
anyone ever imagine that the venera- 
ble morning show "Today" would one 
day emerge as a valuable marketing 
ally for this sturdy rocker? 

Like his last studio album, the 2002 
release "The Rising," "Devils" bows at 
No. I following exposure from the NBC 
News show. 

The new album also benefits from 
a profile on that network's " Dateline" 
and an appearance on VHi's "Story- 
tellers." along with two radio vehi- 
cles: an hourlong syndicated special 
that ran prior to release date and 
NPR's "Morning Edition" (airing 
April 25-26). 

The exposure pushes this album fur- 
ther than Springsteen's prior acoustic 
outings. Despite Thanksgiving-week 
traffic, 1995 set "The Ghost of Tom 



Joad" had first-week sales of less than 
half of "Devils," selling 107,000 when 
it bowed at No. 11. In 1982, "Nebraska," 
the quiet follow-up to his first No. i 
album, peaked at No. 3. 

Springsteen's seventh No. i album 
marks the second straight week that 
a DualDisc-only album leads The Bill- 
board 200, following Rob Thomas' " 
. . . Something to Be" {now No. 4, 
down 42%). 

The Boss rules beyond the U.S.A.. 
as "Devils" bows at No. i in nine 
other countries: Austria. Denmark. 
Germany. Ireland, Italy, the Nether- 
lands, Sweden. Switzerland, and the 
United Kingdom. 

WHO'S WHO: Bruce Springsteen 

is the only artist this week to surpass 
200,000 copies, although Mariah 
Carey hovers near that mark with 
197,000 (No. 2. down t}%). 

In all, six albums beat 100,000 
copies, including bows by two devel- 
oping R&B artists. First-timer Bobby 
Valentino, formerly of Mista. lands at 
No. 3 with 180,000, and Amerie hits 
No. 5 with 124,000. Country charts 
champ Jo Dee Messina falls just shy 
of that camp with a start of 99,000 
(No. 7), the biggest Nielsen Sound- 



Scan week of her career. 

In contrast, only three albums beat 
100.000 during the same sales week 
of 2004. Yet this is the second straight 
frame in which the top 10 has more 
heft than it did a year ago (with units 
up this time by more than 14%) while 
overall album volume declines (see 
Market Watch, below). 

The average scan of a top 10 album 
is down by 17.8% from this point last 
year, but even when we do run into a 
instance when the top :o looks 
stronger than the corresponding 2004 
frame, the rest of the chart seems 
weak. This is the third consecutive 
week and the fifth time this year that 
the No. 200 album sells less than 
5,000 copies, an event that only hap- 
pened once in 2004. 

Those numbers make you long for 
the music industry's old friend, the an- 
cillary purchase — that second or third 
album that consumers used to buy 
when they stocked up on new, sought- 
after releases. 

Attempting to stir business next 
week is a new Nine Inch Nails set: first- 
day sales suggest it will be No. i with 
at least 265.000. A soundtrack from 
the new " Star Wars" film looks to start 
with 125,000 — maybe more if people 



waiting to buy tickets take a break from 
standing in line. 

CALIENTE: Participants and winners 
atthe Billboard Latin Music Awards, broad- 
cast live from Miami by Telemundo April 
28 , stirs four spikes on Top Latin Albums. 




SPRINGSTEEN 



The chart's Greatest Gainer belongs 
to winner and performer Juanes, who 
jumps 6-3 with an 18% gain. Three other 
artists who appeared on the show re- 
enter the list: Marc Anthony (No. 16. 
up 46%), fuan Luis Guerra {No. 48. up 
37%) and Marco Antonio Solis (No. 67. 
up 12%). • •■ 
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WEEKLY UNIT SALES 



A Weekly National Music Sales Report 
YEAR-TO-DATE 
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CIARA KEEPS '1, 2' PACE WITH 'OH' 


"Oh" by Ciara Featuring Ludacris peak for "i. 2 Step" in Ianuar\'. 
moves 3-1 on the Hot lOO Airplay Ciara is the first artist to start a 
chart, her second topper on that career with three straight top two 1 
list and her third straight top two songs on the Hot 100 Airplay chart 1 
track. "Goodies" spent seven since the radio panel was expanded 1 
weeks at No. 1 starting in Septem- in December 1998 to include all 
ber 2004, followed by a No. 2 formats. — Silvio Pietroluongo 
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h 


7 


24 


BREATHE (2 A.M.) 

UINKNAIICK i^illUMBtAl 


tSr 




9 


40 


COLLIDE 

HOWIE DAT i: n: 


iSr 


K 


« 


30 


GIVE A LITTLE SIT 

GOO GOO DOLLS /JiH'tf'T BROS i 


w 




10 39 


BREAKAWAY 

WIL* CLARKSOtI I l lltyHOLLmOODl 


IK 


K 


11 


27 


LOOK WHAT YOU'VE DONE 

JET 


4> 

w 


ID 


14 


6 


AMERICAN BABY 
DAVE MAIIHLWS EANU . .. ..VSl 




ID 


13 


IS 


WHAT HAPPENS TOMORROW 

OURAN DUMN 1 . 






17 


15 


MR. BRIGHTSIDE 

THE KlllEfiS 1 .lirjli 


itr 


m 


12 


52 


ONE THING 

FIMGEH ELEVEN i/;IF(D-UP| 






15 


16 


BEAUTIFUL SOUL 

JESSE MCCAflTNET I'C.VA . vi 




m 


16 


11 


SOMETIMES rOU CAHT MAKE IT OH YOUR OWN 

m iif : 






19 


9 


CHARIOT 

GAVIN DEGAAW j RMG) 


i 




20 


11 


RICH GIRL 

GWEH STEFAMI FEAI EVf |INTERSCOPf 1 






19 


20 


TRUE 

RTAN CABFFEHA t VI A ATLANIICj 


Ttr 




2t 


12 


SITTING, WAITING, WISHING 

JACK JOMNSON .i^CA JOHNSON. HF^USkDRE UMFIL, 


ttr 






14 


ALMOST 

ROWLIFFG FOR SOUP iSIL^CRTONC JIVE ZGI/SA) 






24 


to 


BETTER NOW 

CDILECTIWE SOUL ELI 




® 


25 


7 


A LIFETIME 

BETTEH IHAN EIM ISORG AFFTEMIS) 




ID 


31 


2 


SPEED OF SOUND 

CGLUrLAT L.1PIT0LI 


ilr 






MODERN ROCK 




§1 


ss 

SS 

15 


TITLE 

AfllrSI IIL1PRINT MIQBMIXW LAKL| 

Rl HOLIDAY 

Hflt^ iMttM UT IREPniSII 


B 

a 




3 


7 


THE HAND THAT FEEDS 

NINE INCH NAILS M iin Nl. iSTERSCOPEl 






2 


8 


BE YOURSELF 

AUOIOSLAVF .1 '. .1 :."FI 


A 




4 e 


BEVERLY HILLS 
WFIJIR ,L.b-HN 


1 




5 


13 


E-PRO 

BECK 1 \"lP.^CnF^l 




O 


12 


2 


BEST OF YOU 

FOO FI&MTERS .. . RLAHMOF 


itr 




S 


16 


LITTLE SISTER 

QUEENS OF THE STO«E AGE 1 NTERSCOPE) 




o 


9 2 


SPEED OF SOUND 

COlOPtAT ii iPIlTL. 


itr 


ID 


? 


6 


B.YO.B. 

SYSTEM OF A DOWN iiM:illC*N COLUMEHAI 


Itr 




11 


2 


BLUE ORCHID 

THE WHITE STRIPES ll'-iRO F,IAN Y2) 




'11 


9 


IS 


THE CLINCHER 

CHEVEILE iP [:. 


m 




13 


12 


HAPPY? 

HUOVATME ill- 


■tt 




10 


17 


SOONER OR LATER 

BHEAJLING BENJAF^Ih i ili/.'ODlM 


<r 


14 


14 


31 


MR. BRIGHTSIDE 

THtAILlERS . V.i. 


itr 


tID 


17 


3 


REMEDY 

SEETHEH .Ml.: - 


i!r 


r» 


20 


45 


COLD 

CROSSEAEK iF^ LULLVBlF 


Itr 




It 


31 


BOULEVARD OF BROKEN DREAMS 

CflEENOAT RtPfl.^F. 


rtr 


m 


21 


7 


HELENA (SO LONG & GOODNIGHT) 

MTCHmKAL ROMANCE HF^m::. 




i» 


15 


24 


UGLY 

THt EXIES I...1H.IATUI.I KIELISM.'. '-IH&IM 


Itr 




19 


7 


SMILE LIKE YOU MEAN IT 

IRE A.ILERS 1 1 !' '.T.i 




y 


IS 


7 


WALKING DEAD 

E.IRIF ' 1','. .10) 






22 


10 


AN HONEST MISTAKE 

THE BlUVERV '. i LIT, 






23 


9 


WHEN I M GONE (SADIE) 

NO ADDRESS i-l -l.l 




® 


25 


3 


LYLA 
OASIS IFPICI 






27 


13 


SITTING. WAITING, WISHING 

JAM JOHNSON .JACK /JMRSDN BRUSHF.RF.bMPlii 









MPUT WMBTMEO IT 


SALiS D«U COMPILED BT 


K 




Nielsen 


Nielsen 


Broadcast Oafs 









m 
Kj 


ADULT 

CONTEMPORARY 


IT 


--gS 

Hi is 


TITLE 


g 

si 


o 




nl BREAKAWAY ^ 

flBB9uLiircunnoii(WAiio)SNEYj>uunMooi 




2 47 


HEAVEN 

LOS lOKUT MTS ,11(1 [[ :i 




» " 


3 32 


DAUGHTERS 

JQHH MITER i «,WiUtL. COLUMBIA) 




o 


4 15 


HOME 

MICH*M BUGLE i U^.PEPfltSEi 


itr 




<% 32 


LIVE LIKE YOU WERE DYING 

TIM MCSfllW i- i' . 


« 




6 3? 


SHE WILL BE LOVED 


•tt 


o 




GIVE A LITTLE BIT 

i,;i.-M-,ni :i.iiis . vn Runs 




e 


9 35 


IN MY DAUGHTER'S EYES 

HAHIIN* VCBBIDE i ■ N*3HVILLEt 






8 SO 


YOU LL THINK OF ME 

KEltH UflBAH .... 'III. ^. 




D 


10 35 


I LL BE AROUND 

DIIIHTL HUl JOHN OATfS lU-WAICK.'OK-E) 


ttr 






THIS LOVE 

MAHOOMi ■ '.-.'1,1 


i!r 




13 12 


LONELY NO MORE 

HOS IMO"*S iV:;l -.MJ, AT. WtltCi 


lir 




12 16 


TRUE 

^rA^ cabrera (e vl a .'Atlantic) 


tfr 


® 


14 U 


HOMESICK 


t!r 




16 15 


SUNDAY MORNING 

MAH0DS5 i"ir!0>i[ J HMGI 


•it 




17 13 


COLLIDE 

HOWIE OAT ; 


Itr 




19 12 


YOU ARE EVERYTHING 

VANF^SA WIlllAMS i. 




o 


20 S 


DONT! 

SHAKIA TWAIM |M( ACuFCy.'lOjWGl 






22 14 


SUNSET BLVD 

SCOTT SFitJifs ■■'.!La';i:"''i 


n 




23 13 


IF GOD MADE YOU 

fIVE FOR FIGHTING . A AA.DL COLUMBIA [ 




21 


18 16 


OPEN ARMS 
TINA iTjnHER r:''.'"iii( 




22 


21 16 


THE WAY YOU MOVE 

KLNNTGfUr URTII WWOAFIMiAili^IAraiCT. 




ts 


24 10 


BLUE MOON 

HOD STEWAUT FEAT ERIC CUtPTOM iJ.'itMG.. 


1 




25 22 


"one THING 

HMCEW £LtV£H .■■ i 


4 




27 3 


THIS SIDE OF PARADISE 

BHTANADAMS ■-■'J' T IH-Wr, 






ARnST/riiiBAj>aa.iScore) 



Usttfl To VOur Heart ROBaM(72.t| 
Holfdarnrat»(73.4| 

CoHlil«En:(77.3) 23 
Scare GEFFtN (66.7) 24 
Cti9holRMQ(M.1) 3S 

(Hm Can This HapfKii To He?) Uva|77,4) 46 
ColdcoiUMiu(74.1) 49 
Vou And Me QErrcN (70.5) 
FallToPlecflsnM0(7D3) 
Jerk riom EMC (&ft.6) 
8e My Escape capttoi (69.6) 




0(76,7) 

jfiiii(SB.i) 

IncompMe z<iiida(77.0) 
Lefl OBbMa AloM couiMlA(72.3) 
This Is Your im couiMUfTI.B) 
B« My E$CSp« CJtPiTDL (73.7) 

ADUIJ CONTEMPORARY 



BUN Mm DM (76 2) 23 

Oti« Thin^ wiND-lff (90.2) 24 

Look Whal Yquyb Done ailaktk (78.0) 30 

Boutavard 01 Broken Dreams ivpitsf (66.7) 33 

Beautllnl Soul HOLurw»0(70.B) 38 

MODERN ROCK 



Bolliar »rAmnBnoi(67.2) 

Kappy7 »>ic(68.4) 
Remedy i«n«)-uP(6S.6) 

Ditferenl cotuMai«(67.4) 
Take Me ficrFEN(69J) 
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R&B/HIP-HOP ALBUMS 









H ARTIST 

B iM!>RiNi i mma t nsmNuTiNS usel (price) 


T,«. 1 


1 


OJ 






' IM ^^^^Jmf^y^iMm °"""^'>'"fl "^^^ ^obby Valemtno 1 i 




2 




UARIAH CAREY 

■I - DjMGiUSB) 


Tti« Emancipation Ot Mimi 


i 






AMERIE 

■'■ - . sariv MUSIC iieM) 


Touch yi 


i 


m 


1 




MIKE JONES 

■■ \ .■.L-KLlM*93-«l-.WARK£flB«CS (1898; 


Who Is Mike Jones? ||| 


I 




4 


3 


k-i 50 CENT 


Hie Massacre 9 


I 




S 


2 


:f% FAITH EVANS 

mm cAPiini ::?g7* tiS9Si 


The First Lady 


n 


M 


3 




fm SOUNDTRACK 

Ifl KVPNOTUE MINOS;COiLUau liUi S^S> MUS^: >;t SB CO 


Jhfee 6 Mafia Presents Choices II: The Setup ^| 


■ 




7 


s 




Pleasure & Pain 




o 


9 


6 


lifilTllM S«0NU»f-UUSICLINE/LAf«t«Mt«',1[>MM|1l.«1!Ml mm 


1 : 


■ 


B 


4 


BEANIE SIGEL 

I :•■■>-- j'iO 003OS2"ICU*M(l39B.'>9ei 


The B. Coming 


as 


D 


E 


1 


MINT CONDITION 

;! ■ - : ■r,!AljL 1 1 b 98 CO-OVDt i 


Livin' The Luxury Brown 


■ 


W 


It 


7 


FANTASIA 


Free Yourselt 


■ 




n 


10 


LYFE JENNINGS 

■iCsiit SONV MUSIC <I2 


Lyie 266-192 in 


■ 


O 




Z-RO 

. ',CE KAP.A-LaT4 Lift M52a AS'n.jM iir 9B'. 


Let The Tfulh Be Told |||| 




IS 


6 


- 


SOUNDTRACK 


Tyler Perry's Diary Of A Mad Black Woman 


1 


IB 


M 


9 


THE GAME 

j'iii DOjifiJ- iNTffiscafE ii3 si e aai 


The Documentary 


■ 




10 


6 


JOHN LEGEND 


Get Lifted ^ 


■ 


1* 


15 


18 


» AKON 

^3g| SnC UtIVERSAl. ODCUO- UURG 4tl 9Bi 


Trouble B 






13 


« 


M LUOACRIS 

liil DTP DEF JJ>V SDL'Th D034B3- IDJMG <13 M,'8 9B'i 


The Red Ught District JRH 


ae 


16 


11 


FRANKIE J 

CCl.VSIa jD^Ji =.5HVF^USlC (I8 9BJ 


The One -L<: 




m 


19 


17 


^ BROOKE VALENTINE 

ig| iusLiMi'Mi VIRGIN -tgs, 


Chain Letter H 


1 




31 


16 


■ ' : DONNIE MCCLURKIN 

vfp^rv :auB» 11 ■ -la. 


Psalms. Hymns & Spiritual Songs' 






30 


21 


M OMAHION 

Iki T u 5 'EPIC 92eia'S0irr wusic (i8 9Si « 


o| 


1 




17 


14 


TT.I. 

■ OR^'in t-.ill: ATLANTIC 83734'. *G |1B9«I 


Urban Legend 


H 


22 


IB 


DESTINY S CHILD 

..._.■■[. • r;5-t- iDhA- WJSIC ^18 9Bl S 


Destiny Fulfilled 


M 


15 


13 


WILL SMITH 

■i,-^^R|., . . ri-jCe- INrEBSCOPS (I3SB) 


Lost And Found fl^ 


■ 


lit 


23 


26 


JOSS STONE 

■ ;Je97- 18 9Bi 


Mind Body & Soul |||| 


I 




26 


25 


USHER 

u^CE 63937.'Z0MBA 1IB 9B'1Z98I 


Conftsslom H| 




in 


24 


19 


TWEET 

i.,ulDMlSn 4lL*NIlC6?B'2* AG rSBB) 


Irs Me Ag^n H[ 


1 


» 


25 


22 


MARIO 

^ S-'iEET J 6ie85' B«fl ii8 9Bi 0 


Turning Polni p| 


■ 




27 


24 


LIL JON & THE EAST SIDE BOYZ 

-'.n :h'K- ;vi (179«m9Si +■ 


Crunk Juice flP 




tt 




26 


EMINEM 

. jfJCi/MH Mi.'M- tHIERSCOM (19 918,481 


Encore B 


i 


a* 


» 


23 


JENNIFER LOPEZ 

M.i. _ 'ia98i» 


Rebirth m 


I 




30 


29 


SNOOP DOGG 

: i.!-th£HOCi;ej' i)iI(RSCOP£ <13 9a/B»8l 


R&Q (Rhythm & Qangsta): The Masterpiece Bj 




i@ 


32 


27 


C-MURDER 


The Truest 1 Ever Said ||||| 


■ 




31 


30 


TRICK DADDY 


Thug Matrimony; Married To The Streets ^ 


■ 




36 


35 


BONE THUGS-N. HARMONY 


Greatest Hits ^P^IPj 


Hi 


35 


32 


LIL SCRAPPV/TRILLVILLE 

■ '•! 1" :!r,;t" rtAR-ifl BIOS MB 981 


The King 01 Crunk & BME Recordings Present # 


3 


IP 


34 


36 


ALICIA KEYS 


The Diary Ot Altcla Keys 


© 


c 


1 


VARIOUS ARTISTS 

■,:;.-|- fiOft 63060 iliiBi 


The Very Best Of Death Row |^ 


■ 




37 


20 


BRANDY 

\m AlLAS- Z 'i'A' AAnSER STRATEGIC MARKETIhG «tS 9Bi 


The Best Of Brandy ^ 


1 


41 


33 


33 


BRIAN MCKNIGHT 

• ■/.N V:.! I- ■ ■.'/^■■. ,n *S: 


Gemini 




~ 4a 


39 


34 


VARIOUS ARTISTS 

: .■■■L I' 6S3^«*CMeA<l9 98.17 981 


WOW Gospel 2005 Wi 


■ 


44 


38 


39 


. 2PAC 

^ AUARU0O3B6I- iHIiRSCOPE (l3 98'S.9ei 


Loyal To The Game H 


m 




40 


31 


Pf PIMP C 

!|^ DAP-A .QT 4 vlFE J PRIME US21 '.'ASYLUM 1I * 9Sr 


The Sweet James Jones Stories 


1 


4* 


41 


4S 


PITBULL 

L'. L.ii"_./- ::-60'.ivi (ii9a 11 sa; 


M I A M I. (Money Is A Major Issue] # 


1 


D 


61 


51 


SMOKIE NORFUL 

: ,-. i'zm\ r}7%nM 98) 


Nothing Without You ||| 


■ 








SOUNDTRACK 


XXX: State Of The Union H 


■ 


■ 


^« 


40 


■ ■ ASHANTI 

Tr-[ \: DErjAVC03<W.10JMG|11Mi 


Concrete Rose VP 






49 


42 


KURT CARR PROJECT 

■■: ClMHIi: ■MS8?DWBA|!7 9*l 


One Church 




O 


61 




7 B33| OUTLAWZ 

MIIIIII nE NATI0N33RDSTREET JOIOBAYSIDE )ti98 


Outlaw 4 Lite: 2005 A.P 


51 


i 


44 




, 4 BEYONCE 

liJ c(]vUMeiA B&3ae"S0tiv mu&c (is 98.12 «Si 


Dangerously In Love B 


i 




i 




M CAM-nON 

ill ROC-A-FELLA OEF JAM 0OZ:2»*'1OJMQ (13 98 8 »8l 


Purple Haze fl| 


■ 


B9| 58 


53 


■ JILL SCOTT 

.1 !^iC 92773* SONY MUSIC |189li 


Beautifully Human: Words And Sounds Vol. 2 0 


i 




« 


ANTHONY HAMILTON 

ctf :o«ba<i3 98t 


Comln' From Where I'm From ||||| 


■ 



W 


■! 

lie 




■ 


ARTIST 

iVPRiNT IL NUMBfR / OtSTRaunilG LABa (mCE) 


Title ■ 


1 


I" 


jr 






RAY CHARLES 

. . ■.:i[--l;>' JIvSNtiC i'tbJC HH\m Vi 9ei 


Ray (Soundtrack) 


1 


i" 


46 


37 




GETO BOYS 

-■>■ : h.;-' i . ■ Jiif£MSo:*ASVlU»l(if9ai 


The Foundation ^ 


1 


m 


S3 


54 




RAY CHARLES 

■.. ■ t BB.i 


Genius Loves Company 


1 


w 


65 


46 




PASTOR TROY 

■' -'. :iT .../.tI 7800(1698! 


Face Ort Pt. II '|| 


I 


m 


55 


52 




J MOSS 

:^'."^;C 70C6hiOMei il7 9S> 


The J Moss Project H 


1 


ii 


42 


36 




BABY BASH 

:■ ,;BE.iLi:.:iicruMH&i'3fl8i 


Super Saucy ^ 


1 




54 


57 




NELLY 

■ ---- -•■■'.■f,- JMflOii3 98 * 9fii 


Suit J 


I 




52 


50 




THE REVEREND AL GREEN 

r.iL( 'lUlE -JSMiiaSBI 


Everything's OK jH 






60 


41 




NAS 

1.. \: .1 CDLLWBIA 5:06;' SONV VliSIC |t9 9fli 


Street's Disciple ^1 




go 


69 


64 




GERALD LEVERT 


Oo 1 Speak For The World H 




m 


63 


56 




JAY'Z LINKIN PARK MTV Ultimate Mash-Ups Presents: Collision CourMH 

. ' l-LLit.jEFJAM4B9e2-.'WARNERBnOS (ie9St • ^1 






59 


59 




LIL WAYNE 

■ LUfiG i?39a> 


ThaCwMrH 






64 


68 




RUBEN STUDDARD 


1 Need An Angel fB 






57 


55 




YOUNG BUCK 


Straight Outta CaShville B 


ill 


I 


62 


56 




QUEEN LATIFAH 

.EC fL^-.iF ,m: DC iij; iME«SCOPE |!3 SBi 


The Dana Owens Album |||| 


■ 




67 


75 




MICAH STAMPLEY 

li^iltRIIv VOJNDS r,e933.EMl GOSPEl. il7 98. 


The Songbook 01 Micah ^||| 




m 


n 




m 


J. GRAM 

" R "ECOBCS tOCOD 1-3 9&I 


Big Spenda ^ 


1 




66 


63 




LALAH HATHAWAY 


Oulrun The Sky 


m. 




68 


71 




THE BLACK EYED PEAS 


Elephunk B 


1 




77 


34 




VICKIE WINANS 

.'EfllT> 43?14':C4IBA (18 9811 9B. 


Bringing It All Together 


Ski 

m. 



H FOR A COMPLETE LISTING OF THE HOT R&B HIP-HOP ALBUMS. CHECK OUT WWW BILLBOARD COM 



TOP 

REGGAE ALBUMS 





§1 


11 


ARTIST 

IMPR'NT 1 huUBEH DlSTRiSUTIMG LAftfl 


Title 


1 






Kl LUNYTUNES & BABY RANKS 

|lC[7n '■' - - t ^ ■■ UNIVtRSAL LATItrO 


Mu Flow 2 






21 


VARIOUS ARTISTS 

■ Lr,'t^ALO -ili UflSAIi BfiA OfffCt i 


Chosen Few: El Documenlal 






47 


DON OMAR 

.. -. .: ■■■■■..rtTE 


The Last Don 






S 


VARIOUS ARTISTS 

J it-i::- > ViCtiEIE ♦ 


The HItmakers Of Reggaeton 


E 


i 


I 


MATISYAHU 

jDue ecf C" 


Live At Stubbs 




e 


s 


VARIOUS ARTISTS 

v;- h:. .■. - .;■ :ui-l UKfvEflSAl L*ll'(0 • 


Reggaeton Club Anthems 


Bl 


» 


48 


DON OMAR 

.1 '.'.-.CMErE 


The Last Don: Live, Vol. 1 


m 


6 


65 


SOUNDTRACK 

•.'!.\ir.:[;. iSfi 7i W*flNER BROS 


50 First Dates 


m 




r 


DADDY YANKEE 

fl ■.■J'.ar'OMACMflE 


Ahora Le Toca At Cangril Lrve 


m 


12 


11 


LUNYTUNES 

V"; 'l:.'. 3iei:-3Q jhiversal latino 


1^ D-ayecloria 


P 


ii 


i» 


BOB MARLEY AND THE WAILERS 


Gold 


it 


10 


2 


JOHNNY PREZ 


The Prezldenl 








13 


21 


VARIOUS ARTISTS 

'.!.'. -,:\i<j. jrjl'-iRSAl LATIM *■ 


Reggaeton Super Hits 




14 


14 


ELIEL 


El Cue Habia Con Las Manos 






LUNYTUNES 

MAS FlDA 210DaB.'UMIVERSAL LATINO >^ 


Mas Flow: Platinum Edition 



BETWEFN THE BULLETS 

ROOKIE TOPS R&B/HIP-HOP LIST 


Bobby Valentino bows at No. i Peace, following thre« Ludacris 

on Top R&B/Hip-Hop Albums sets, a compilation and the "2 
with his debut solo effort. "Dis- Fast 2 Furious" soundtrack, 
lurbing Tha Peace Presents Valentino also enters The Bill- 
Bobby Valentino." The singer board 200 at No. }. The set was 
enjoyed nearly 30% of his sales preceded by the single "Slow 
(180,000 units) at the R&B/ Down," which holds at No. i on 
hip-hop panel's core stores. Hot R&B/Hip-Hop Songs for a ■ 
This marks the sixth No. i on second week, 
this chart for Disturbing Tha —Keilh Caidjield 


m 
\ itfi 
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^R&B/HIP-HOP SONGS 





1 


i 


P 




II 










.SONSWniTEtli HPniNT / PROMOnON tWL 












KlsLOW DOWN Bobby Valentino 

ffSa |S AILSON.B ROBMSOH.T KEUeV) M OTP DEF JAUIOJMG 


wi 


2 

3 


3 


4 
6 




OH Clara Featuring Ludacris 

1 , ,:, M»HfciA«4P.^lSvDA'.liCflfilK£SBlttJKftMl«J)l ®0 SHQ-HUfF WLSICLINE L»t*C£'ZOMBA 


U ALREADY KNOW 112 Faaturtng Foxy Brown 
-qnt i5 5ARHETTB EDWAflDs Jfi D* TMLVE.PrVERS J PAflHEfi^ ©O '^U 


2 






3 




TRUTH IS Fan!.v.ij 


n 


■ 


i 


D 


WAIT (THE WHISPER SONG) Ying Vang Twins 

&f»i-N-A?; m:.hoom:.d wruufSE jiifuson. oo c^-. ^-'-fl" "-'t 




1 
1 


14 
■ 


23 

■ 

13 


D 


GQXBSMMI JUST A UL BIT 50 Cent 

llf:irit:*:1i:Ur:Vi S snmrH ir. J JACKSON. JR.,S STORCH) SHAD^i AFTERMAni/INnRKOn 


6 1 


1 

B 


1 THING Amarle 

ii i-;.r,i;|-:', ,j i.i ij R^jfHi >l HARRIS^ 5 «AlDtN| GO COLUMBIA.SUM 


AGAIN Faith Evans 

■'.:uair4$(EVAH$'FmNS.IBAniA$.CHAI>GINSVCK10SDtlJHAflntSl M CAflTOL 


IS 


P 

1S 


5 

2S 




HATE IT OR LOVE IT The Game Featuring 50 Cent 

-;,-i-pCJ.A>;j>. J L»a6,MWlfltE*NaHaA>DWHWRSAf€lIH>;. © AfTERMArM.&.Utin.'INTEHSCOI'E 


WE BELONG TOGETHER Marlah Camy 






t 


6 




U DON T KNOW ME T.I. 

nAF.fili ;i DAVlSl O G-IAND HUSrtt AUAKTIC 
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BABY IM BACK 



50 CENT MORE THAN A 'BIT' HOT 


501-ems justauittit nses i4-oon Hot K&.tJ/mp-Mop 
Songs, becoming the fouiih track from his multiplat- 
tnum "Massacre" to hit the chart's top lo in the past 
three months. 

"Bit" earns the chart's Greatest Gainer/Airplay award 
with a 50% increase in listener impressions, for a total 
audience of 41.5 miUion at R&B/hip-hop radio outlets. 

— Patrick McGowan 
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Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One 
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Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume TWo 
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You Gotta Dig A Little Deeper 
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THE GRASCALS 



BETWEEN THE BULLETS 



'STAR' CHAMP JEWELL IN TOP FIVE 



Buddy Jewell, first-season winner o( USA Net- 
work's "Nashville Star." places his sophomore 
set at No. 5 on Top Country Albums. It also 
stakes a claim at No. 51 on 
The Billboard 200. 

Although opening sales 
of "Times Like Tlie.se" are 
only about half of what 
Jewell's debut scanned 
during its first week, 
26.000 copies is re- 
spectable, consideritig the 
lead single has not yet 



tracked the top jo on Hot Country Songs. "If 
She Were Any Other Woman" steps 35-34 
with 4.7 million .ludience impressions. 

Higher on the albums 
list is the third No. i bow 
for |o Dee Messina, who 
also moves to No. i on Top 
Country Songs. The start of 
99,000 copies for "De- 
licious Surprise" marks 
her biggest Nielsen Sound- 
Scan week ever. 

— Wade Jessen 
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BETWEEN THE BULLETS 

MESSINA TOPS TWO 

Willi Gretchen Wilson hot on her trail, lo Dee Messina cele- 
brates her first No. i in three years as "My Give a Damn's Bust- 
ed" gains 2.1 million audience impressions and leaps 5-1. Tlie 
chart-topper also scores lier third No. i on Top Country Al- 
bums. (Wilson's "Homewrecker" surges 6-2, up 1.4 million.) 

This is the first time in four years that solo females hold 
the top t^^'o slots on Hot Country Songs, and Messina is the 
first to lead tlie chart since Sara Evans reigned for a week in 
October 2004 with "Suds in the Bucket." The last time two 
women led. Messina's "Burn," at No. 2, trailed Jamie O'Neal's 
"There Is No Arizona" in the Feb. 17, 2001. issue. 

Messina's most recent No. 1 on this chart was "Bring On 
the Rain" (with Tim Mc- 
Graw) in March 2002. It has 
been almost a dozen years 
since two singles simultane- 
ously leapt four rungs to 
reach the top two: Garth 
Brooks' "American Honky- 
Tonk Bar Association" and 
Martina McBride's "My 
Baby Loves Me" made 5-1 
and 6-2 jumps, respectively, 
in December 1993. 

— Wadi Jes%en 
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HOME 
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THE CRYSTAL METHOD 
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i 


ALMOST HERE 

MIAJI MCTAfWEH FT. DEUA GOOOflCM WDDf STLiSONV BMG 


a 




LET ME LOVE YOU 
MARID . '. ■.- l!lJ. 


■1 


BRUCE SPRINGSTEEN 

OEKILS t OUST ....J.:t\t. 




N 


BRUCE SPRINGSTEEN 

DEVILS BODS) CI.. I VI!! ^ 


B 


7 


^^■KZiJII^il^^^^^^H 

BRUCE SPRINGSTEEN 

OEVllS A OUST ; .. ■- 


B 


N 


AVENTUHA 

coos PROJECT 'i :'.lliJM 




1 


SIMONE 
VINDENS FARVER CUE 




1 


STASH 

ROCA N nOLL SHOW EMI 




i 


DJ ANTOINE 

1 THC SlACi: AJ,tUU MUSMYEHinHS 


m 


N 


RAVEONETTES 
PBETTT IN BLACA [ III l!UHiA 


3 


4 


ANOUK 

HUTLl NEW TDRR lllNIJ 


4 




DJ TATANA 

PEACE a LOVE TBA 


' 4 


N 


CARPARK NORTH 

ALL THINGS TO ALL PEOPLE EMI 


4 


2 


ADMIRAL FREEBEE 


S 


3 


OL 

LUtCMT SONY BMG 


!• 


2 


JACOB ANDERSEN 
MAKE IT ICTTIB SONT' BMG 


• 


3 


MOBY 
HOTEL UUTE 



IRELAND I 








FINLAND 




NEW ZEALAND « 1 


ii 


ii 


1 IBMJb GHAR1 TRACNI APRIL IB. IMS 




li 


Hi 




MAT 4. ZOOS 


ii 


si 


IRECORD PUBLICATIOHS LTD.I MAT 4. »0S 


1 




(IS THIS THE WAY TO) AMARILLO 

TONT CHRISTIE FT PfHR UT i IMV[ PSLi Iv 


1 


H 


EVER-FHOST 
SEKTtMCEO CfMLRy MEMA 


1 


1 


MOONSHINE 
SHVACE FT A«D«I : ■ I'.'i " ^ ■ 


2 


X 


SIGNS 

SNOOP OOGO FT J TIMBERUEKt ^IHEA 


2 


1 


TYHJA HUONE 
AMTT1 TWSnj SONY BMG 


2 


.t 


BEAUTIFUL SOUL 

JESSE MCCARTltEY'' nH/riinr' 




3 


1. 2 STEP 

CIAAAFT MISST ELLIOT SHONUFI WUSICLINE LAFACE.'TOAABA 




■ 


U88AA VINKUNAA 
mmmmwam mo ram. music 


fe 


32 


DAS KLEINE KROKODIL SCHNAPPl 

SCHWlPPIfT JOY GRUTTMIIMN l-":;¥[iiin 




4 


SWITCH 

WlUSiUTH INItHSCOPE 






SLAVE OF SATAN 

REVfREM] IIZARRE SPINEFARM 




3 


CANDY SHOP 

MCEHI INIEh.-.CD:'! 


m 


2 


CANDY SHOP 

SB CENT iNTESiCCiPE 






1 


FORGIVE HER 

SWALLOW THE SUM f IHEeOX RECOItOS 






LET ME LOVE YOU 
lUniQ . ■. .:'(■ PMl. 




II 


BRUCE SPRINGSTEEN 

BCnU B Dim COLUUBU 






2 


IL DIVO 

1. OWO SYCO. MM* BHG 


iP 


1 


JACK JOHNSON 

m BCTWUN DKAU fiUSiif IRL UMIVtHSAL 


a 


1 


THE KILLERS 

HOT FUSS LIEARD -iNb JMVEKSAL 


2 




MAIJA VILKKUMAA 

SC Et QLEKAAR HIN [VIDfNCE 


2 


2 


AKON 

TFOUWS^C i.Srv'ERSAL 


•i: 


3 


AKON 

TB04IBU 1. 


3 


H 


BRUCE SPRINGSTEEN 

DEVILS A OUST C0UIM3IA 


3 


4 


MAROON 5 

SONGS ABOUT JAW ; SONY BMG 


4 


2 


BASEMENT JAXX 

IHESaSLES >L RECORDINGS 


4 


4 


LAULUYMTYE RAJATON 

<EVATPU.ST')«<A SDMY SMG 


4 




IL DIVO 

IL V>m ■ SMG 


8 


4 


50 CENT 

THE HAXSAOtt INTEHSCOPE 


a 


5 


TERASBETONI 

MfTALimmiU WARMER WJSIC 


B 


e 


GWEN STEFANI 

LOVE AUEL.Musicurr iNirnscoPf 



POLAND — 

AS SUSUS 


li 


w[V« 1 


lEWI EEN PRODUCEHTOH AUDIO VIOEDI APBIL IS. IBBS 


1 


14 


VARIOUS ARTISTS 

BRAVO HITS VBOSNA IBBS MAGIC RECORDS 


2 


2 


KRZYSZTOF KILJANSKI 
IB TM ROOM KAYAX 


A. 


1 


STANISLAW SOYKA 

AAHPABfail-TRTPTYlRrfHSBI AA J RRiJ- V^VaTICI. - EMt 


4 


3 


VARIOUS ARTISTS 

TBBABJSJMAGIC RECORDS 


a ' 


S 


MACIEJ MALENCZUK 

PROSTE HISTORIE ''OlI.L' RADIO 


a 


i 


POKAHONTAZ 

RFCEPTURA MAX fjJ SIUDIOrEMI 


7 


9 


KOMBI 
KOMBI IZiiilELiN 


a 


8 


VARIOUS ARTISTS 

THE BEST SMOOTH EVER ElAI 


• 


5 


MOBY 

HOTEL UUTE 


10 


10 


VARIOUS ARTISTS 

DOS ESSAORAVDL 1 IZABELIN 
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EUROCHARTS 



SINGLE SALES 



1^4 
120051 



TOP 

JAZZ. 



Hi 


Hi 


EunaCHARIS *nt COMPIlf D <V IILllOinO from THt HAIIONAl ilNGlES AHO JtllUM 
SKlfS CHtfllS or JO lUROPIAM COUHTHIIS MAY 3. IDAS 


1 


2 


CANDY SHOP 
u ciHt iHiiftscor-e 


2 


1 


LET ME LOVE YOU 

MAnO BUG 


i » 


17 


SICNS 

SKDOPDOCGFT J IIMtlHLAKI GEiflri 


4 


6 


SWITCH 

WILL SMITH rNTERSCQPS 


f» 


4 


(IS THIS THE WAY TO) AMARILLO 

TOPiT wFisne FT ptnn kat univfrsal tv 


e 


3 


UN MONDE PARFAIT 
UNA MITKCIT SCORPIO 


i 


i 


1 . 2 STEP 

CIAMFT MimOUOT L WflUFr UUtilCUHL L AIACF. 20MaA 


a 


7 


ECRIS L'HISTOIRE 

CRFGORT LEMARCHAl UmC JifT 




N 


COWBOY 

CMPI.'bri.df.' UMVEHSAl 


10 


9 


LIFT ME UP 

IMITMUTE 


11 


U 


A LITTLE LESS CONVERSATION 

avis vs jn RCA 


12 


N 


JE PAIS DE TOI MON ESSENTIEL 

EMMANUEL MOfRE WE A 


h. 


12 


1 LIKE THE WAY YOU MOVE 

BODTROCUn MERCURY 


14 


16 


ITS LIKE THAT 

MAJIIATI CAREY I'.- '■■f.i i II lAM 




IS 


LE CASSE DE BRICE 

JEM DlUAflDIH UIHGIM 




ALBUMS 


ii 


§1 


iuri.im 


1 


NEW 


BRUCE SPRINGSTEEN 

DEVILS A DUST -i ' i 


2 


2 


50 CENT 

IHEHASSACflEINTLXSCDPE 


3 


1 


MICHAEL BUBLE 

ITS TIME REPRISE 


4 


■I 


GREEN DAY 

AMERICAR lOICT i|L<'>RI&E 


B 


i 


AKON 

TnOU*LE .1": VIH-.J, 


■ 


6 


WIR SIND HELDEN 
VOHHlEHAMIUNDYllK^lt. 


7 


3 


MOBY 

HOTEL MUTE 


8 


9 


BASEMENT JAXX 
TME SII6UI XL RECORDIM&S 


• 


11 


BOEHSE ONKELZ 
LIVE W HAMim SPV 


10 


N 


PATRICE 

HU YO lAAMA 


It 


> 


KEANE 

HOPES AMD FEAAS ISLARD 


12 


16 


GWEN STEFANI 

LOVE AHCEL MUSKMIT (KTERSCOPE 


13 


12 


TONY CHRISTIE 

DEFINITIVE lail frilTfi UMfV UNIVERSAL IV 


14 


19 


MYLENE FARMER 
AVANT QUE LtTMtRE Pul>t>01 


IB 


N 


EELS 

BLMKIW} UGKTS AND OTHER RCVEUTtOMS VAGRANT 




RADIO AIRPLAY JL 


m 


3S 


RADIO AIRPLAT INFORMAIION FROM IT EUROPEAN COUNTRIES AS MONITORED AND 
lAILATEfi IT NIELSEN MUSIC CONIROl 

lUT 3. ms 


1 




LET ME LOVE YOU 

MAM J RECORDS 


2 


2 


RICH GIRL 

GWEN STEFANI FEAT. tVE INTC;i ;r ~->I 


I s 


3 


BOULEVARD OF BROKEN DREAMS 

GREEN BAT ; i L 


4 


4 


SHIVER 

NATALIE lUHPlKlilA ^CM 8UG 


E • 


IS 


SPEED OF SOUND 
COLOfLAT 'Ahi...'MlH.l 


« 


5 


IF THERE'S ANY JUSTICE 

LEMAn SMO 


' 7 


10 


DON T PHUNK WITH MY HEART 

BLACK Era PEAS iNIi 1 tI! V'-t 


a 


18 


GIRL 

DESTINr^ EHUD COLUMBIA 


s 


9 


BAD DAY 

DAMEL POVFTER 'A'ARNE-T MUSK 


10 


16 


SIGNS 

WOCi'OOGMM JUSTIN TIMKRUUEE GEFFEN 


11 


a 


CANDY SHOP 

SOCINT S-[l-.:v,LlFT 


12 




CAUGHT UP 

USHER 


13 


17 


LONELY NO MORE 

MM THOMAS ATLANTIC 


14 


13 


SOMETIMES YOU CAN'T MAKE IT ON 

ui -.l;m 


IB 


11 


HEAVY ON MY HEART 
ANAITAOA DAYUGIIT'EPIC 







ii ai 


ARTIST 

TIIU '.--'I'l^il & NUMBER ; OlSTRIBLIINS LABEL 


1 


o 




i: 


KM MICHAEL BUBLE 

DCs] ITS TIME -iJ »;PHISE m^frWUNEn BHOS. <£ 


1 


2 


2 


33 


MADELEINE PEYROUX 

CAHE1.ISS LOVE 1- ■, - 1 






3 


31 


CHRIS BOTTI 

WXEN 1 Mil IN LOVE ':ClliJMeiA 91&72 SQfit MUS>: 0 


• 




4 


S4 


DIANA KRALL 

THE GrOL IN THE OTHfR flOOM VERvE aOISl&'VG » 


• 


m 


i 


4 


VARIOUS ARTISTS 

VERVE UhM »ELij . . - .1 jil.ti32.'VG 






7 


6S 


HARRY CONNICK. JR. 

OHir TOU : .'.'' i '^ ' ■ M •.■..i.lZ 


■ 


Bl 


8 


4 


TORD GUSTAVSEN TRIO 

rm GnniJND ■ ',' ':■ ■. '.th-.j. CLASSICS GROUP 




"a 


6 


11 


DAVID SANBORN 

ClDSlf . ' 




^' 


9 


34 


JANE MONHEIT 

rHKISG * ChMiCt ON I0«t SariV CLASSICAL 92*9Si'SMV MUSIC 




|10 


12 


13 


VARIOUS ARTISTS 

PJTUMiiYC PRESEim: MEW OKiARS PUIUMAVO 0232 


■ 

■ 




10 


40 


RENEE OLSTEAO 

RENEiOLSnjO ' ' ''I'-'-'.^EIBZO^VIIKnKRBROS 


r 

r 




15 


10 


DAVE HOLLAND BIG BAND 

OVEFITlMt ■ -.-I' II- -.I:;? 




m 


13 


4 


BILUE HOLIDAY 

THE ULTIMKTI COLLECTIDH "it" (i Vti-'W ni:-'Vi: \im 






20 


2 


KERMIT RUFFINS WITH THE REBIRTH BRASS BAND 

IHHO*B»Cl ■■ r. 








THE DIRTY DOZEN BRASS BAND 

THIS IS Tttf Oi'lTY DOZEN BRASS BMtO COLLECIIOH .il[\tr FAC10RV 3l78ZWi'- M 






22 


S 


YELLOWJACKETS 

AlTERtD SIAT[ i-i ■ im 




P 


23 


2S 


LINDA RONSTADT 

HUMMIN TOMTJlli . - - . ■ O'JOM' 




18 


IS 


31 


DR, JOHN 

NAMLINZ DISDATGRD UDOA Hi^Ul SOTE TBG02 




ID 




LOUIS PRIMA KEELY SMITH 

tlVt FROM L*S UtG*S ' -^ifOL ^553" 




20 


14 


6 


JOHN PIZZARELLI 

«NO*iN(; toil ■ M'sis ifimc 






19 


32 


VARIOUS ARTISTS 

JO BIS I Of it.ll :■ ■ ■■'[ ' :■ rM.: 






E 




LOS HOMBRES CAUEffTBSIRVlN UAYFELDBia SUMMERS 

vni 1 t*HNiv*i i'. iKtti ;C'ii 




Bi 


B 


9 


LOUIS ARMSTRONG 

lDU)S*HM5IRD*(r. ■ SPECIAL 'ROOUCTS SOMB.M*n*CV 






17 


3 


KEELY SMITH 

VECaAS ^£ iDDAr RtnOHDEO LIVE AT KINSnM-t AT TM WeRKT COKCOnO ^76« 




■1 


11 


1^ 


CHARLES LLOYD 

JUMPING THt CRIER bi.M :ilM 1 ;i . Lh^vEn^d^ CLASSICS GNOUP 


r 



,TOP 

CLASSICAi. 



• ARTIST 

; mUiMPa M & NLAABER ■ OiSTRIBUri«G LABEL 
KI yO-YO ma THE SILK ROAD ENSEMBLE 

SIK ROAD JOURNErs KTrWO TW MOfflZOIl S Off ClASSCAL M9BaS0liflf MUSC 
THE 5 BROWNS 

THE 5 ena*ii i ■ a 

YO-YO MA WTTH RO».lA SINFONIETTA ORCHESTRA (MORRICONE) 

*0 T,T V* PlAIS Chh 0 KORftlvDME ;. J ; ',,i.r d 

ANDRE RIEU 

TUSCANY ■'. i-^ 



I 



•■ ' r<l 'flAHHtB MPS a 

JOSHUA BELL ^ 

nOMAHCE OF THE VIOLIN ■ > -■. - ' - 'H' :.r il; . ',;■ o 

MORMON TUEffUOi CHOK WIH OnCHESIRA AT TINPLE SQUARE (JESSOP) 

CHOOSE SOMETHtWG LIKE A StAR M' '--.r :r| '-fi; ^ ',^i a .i -. i:i. .'. 

MORMON TABERNACLE CHOIR 

l'!«:t lIKt * MIk'EK ■■ --'."IN 'AflH- UClE CHOIfl fiTi-B 

uERSiU CLAS5ICS GROur 



LANG LANG & MARIINSKY THEATW ORCHESTRA (GERGIEV) 

HACHMANINir, i'lAhO CIlNCfRTD NO ; ■ i M',- ' i '■ i r" 



YO YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 



ANDRE RIEU 



HANDEL AND HAYDN SOaETY CHORUSYlRANr UfWELLYN 

I PEACE -.1- ' ' ^ 



SAN FRANCISCO SYMPHONY (THOMAS) 

MAMUn SYM=M<IMT NO 0 .'. '. '-. . ■ " ■' 

R^EE FliMINU ORCHESTRA OF THE AGE OF EtJLIGKTlNIVEKT (BICKETI 



L C.ASSStS GR[ 



CITY OF BIRMINGHAM SYMPHONY (RATTLE) 

MAHLEU SYWCDNYMO B iWl CLASSICS 5f9<S*HtlEL 

ANONYMOUS 4 

(IMFRIIIAH AM-.EIS . ■.■ MA MOHQI 907316 



RICHARD JAMES 

AS IS A OHEAW ■ ' 'V!': H.'TJ 

BRYN TERFEL MALCOLM MARTINEAU 

SiLENIN[;3f. ■■ CLASSICS GROUP 

ROLANDO VILLAZON 

FRENCH OPtfU ARlAS I .■- -. ; 1 ^' iHUFL 



CONTEMPORARY JAZZ 





S3 




ARTIST H 

TITLE l>^c■fti\^ A HIMKR ' DISTRIBUTING lABfL HI 








(Q KENNY G ^1 

BBSaUAST the duets ALMM arista S2A70.-RHG 


W 






VARIOUS ARTISTS | 

VERVE REMHEDJ 'r-:.-.- I/G ^ 


'a 


3 


4 


MARCUS MILLER '"l 

SILVEItHAIH ■ "'i/ni J 


V 


g 


13 


BOBBY CALDWELL ] 

PERFECT ISIAHO MIGHTS ' '1. V.^'ZVi }S6^ ] 


A 




51 


JAMIE CULLUM I 

IWENITSOMETHiHe UNIVERSAL MERVE OOZZTj'VG 6 •§ 


e 


5 


7 


PAUL TAYLOR 






3 


VICTOR WOOTEN 1 

som tiHtus . .\ ■ 1' . . ii- J 


8 




5 


ACOUSTIC ALCHEMY ^ 
AMERICAN EHCLISH '^'l^HER OCTAVE T^Jib ^| 


Ik 


10 


n 


KENNY G 

ULTIMAH AJNHt G &M[> MtH.tAQt SD<l97.HWli 








JEFF LORBER 

FLIPSIDt KflRAPA li-ll :?i:-l'HARAOA 


Ti 






GEORGE DUKE 

r,l"F ■ -i''.- H'M •' 


12 


Q 


14 


PAT METHENV GROUP 

ThSWAYII---. -.1 H 'i.^-(„-ftA«h(H BKOfi 




la 


B2 

bi 


CHRIS BOTTI 

A IIOU^ANL' KISStS oar COlliUBrA SQS3&i'S0NV MUSIC 
STEVE COLE 

Sfih 




15 


9 


MATT BIANCO FEATURING BASIA 

MATTS MU'JD . .'I . . '.11,1. LI'.' '.L CLASSICS GROUP 


<t) 


17 


4 


KEIKO MATSUI 

*Ail5 0F AXhaOH* ■, ■ '■■ H SHU 7M3i.'NARADA 


<7 


14 


7 


URBAN KNIGHTS 

UMaANHNIUKtiVI . -■'.■■ ■ Ii/; TW3VNAIUDA 


IB 


19 


39 


BONEY JAMES 

I''JP([ .' .:i""' 


19 


20 


32 


NORMAN BROWN 

^F-.ToiA^i crr.is ,',.■. .■.--1 BROS *Bn3 


20 


Id 


40 


VARIOUS ARTISTS 

FC'nf.H ;(l[-AiWATS FOR lUTMBI GAP W74?6iV0 


o 


E 


a 


HIROSHIMA 






OBON 1 ' ■ illli 






VARIOUS ARTISTS 

VIH'Jt HlMHED^'.'fRVt OOOSW'Vt 


23 


21 80 


DAVE KOZ 






WAYMAN TISDALE 


as. 


23 




PAMELA WILLIAMS 
swill SAXAiiohS ■ ■.■;.''.i'ii li;t 





CLASSICAL CROSSOVER 



.3* is 



ARTIST 

mii iw pnis' & utmui i oistwBonw mm 

diL DIVO 





2 
3 


78 
29 


JOSM GROBAN H 
CLOSER ::. *' IRB 


ANDREA BOCELLI Bl 

AhORtA '. .:.tCSQflOUP ^B 


i 


4 


S 
13 


RONAN TYNAN M 
(IDHAH ' ' .--I>M. CLASSICS GROUP ^B 




5 


MARIO FRANGOULIS 

(OIKIW TI>UH MiARI ', ' I'.l-SrCAl Hlki'. -.iifJY Ml^blC 


o 


IS 


S 


LONDON SYMPHONY ORCHESTRA (WILLIAMS) 

S1AH WARS IMHUGr : ■-' ' ■( • Ml i' .i. 


o 


13 


3 


KATHERINE JENKINS 

lADlKA :■. ,:-(;,AL CLASSICS GHQUP 


8 


6 


31 


SARAH BRIGHTMAN 

LIVE FHaM ;AS VEGAS ■.- . -r. tUDW S?8Dl;AWiEL 


• 


9 


4< 


BONO 

CLASSIFIED Ml-.' nb';CA (!OZ33?'UMIV£RSAL CLASSICS 6B00P 




14 


100 


SARAH BRIGHTMAN 

HAREM TiiRiOJJIfl&'ANGEl 


11 

12 


10 

12 


92 

e3 


YO-YO MA 

aaniGAoo draiil imt Classical 8993Si'S(M¥ mus*c 
AMICI FOREVER 

THE OPERA MND RTA VICTOR SJ73B 


13 


11 


52 


ANDRE RIEU 

AT IMF MOUIfS 'I'fH 1 ■ KFi 


14 


8 


96 


HAYLEY WESTENRA 

PC-RE ■, .' ;i ■' L.i'iil 1 


18 


IS 


34 


TAN DUN FEATURING ITZHAK PERLMAN 

HERO ISDUNDIRACK) CLA^^iCAL i'SJ^i^ -^CUi VU'JC 


<D 


21 


2 


STRING QUARTET 

STRlUG QUARTET TRIBUTE TO TM niLiRt VMAMlN BiM 


17 


16 




LUCIA MICARELLI 

MJ5IL iHtv A imniitii mm na/RtP«lSE 4S795.-WAHNCR BROS 


18 




43 


THE IRISH TENORS 

Rf«IIAGE ■'■■..■i ■. " I'l: 


20 




a 

63 


CHANTICLEER WITH BISHOP YVETTE FLUNDER 


BOND 

BONO flEMIliD "I' ' <i :i|]Mi!;uhrvfRSAi CLASSICS GROUP 


21 
23 


7 

E 


23 

1 

35 


THE TEN TENORS 

LARGER THAN Lift ' ■ . WAHNf R STB ATEGIC MARlit FING 


CINCINNATI POPS (KUN2EU MORMON TABERNAfXE CHOffl 

TmHII CHDHAI SlllIES i ■ ■ 


BELA FLECK EDGAR MEYER 

MUStCfORTWO '. . '.| ;t,"'..fi :,ufjr WLii;; 


o 


E 


1 


LOS ANGELES GUITAR QUARTET 


28 


23 


26 


ARIA 

ARIA} METAMORPHMIJ ^OCH ^"65 
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Sates data comptled by Nietoen SoundScan For Top R&B. Hip-Hop Albums, 
sales data o comp<led from a nabonal subset pare! d core R&&Hip-flop 
stores by Ntelsen Soundscan. 



0 AJbums wiiti tne greatMt saiss Qatns this week 



Where indiided. this award irKlicales the title 
with the chart's largest unit increase 



I Where included, thts award indicales the title with 
I tr^ chart's biggest percentage growth 



Indicates album entered top 100 of The Billboard 200 
and has t>een removed from Heatseeksrs chart 



■ 



PHK 

CO/Cassette pnces are suggested list or equivalent prices. wMch ore proieded 
from whotesate pnces D after prtce ir>dicat»s album only available on DualOtsc. 
C0;DVD alter price Indicates CD:i)VD combo only available 0 DualDisc avail- 
able +' CO 'DVO combo available * ir>dicales vinyl LP Is available Pricir>g and 
vinyl LP availabitrty arc rwt irtcliKled on all charts 



RADIO AIRPLAY SINGLES CHARTS 

CtMTiplM from a rnlianal sampia el dtti ai4>plied by NIeiMn Broadcast Data 
SysMms Chans are ranked by r>umbei of Qrots liKMnoa tmpraulons, comput- 
ed by cn>ss-referencing exact times of airplay with Arbttron Astener data. The 
exceptions are the Rhythmic Top 40. AduK Top 40. Acktit Cortlemporary. Modem 
Rock and Adult R&B charts, which are ranked tiy total detections. 

Songs showing an increase n audierKe (or detecttons) 
0 over the previous week, regardless of chart movement 

RECURRENT RULES 

Songs are removed Irom the Hot 100 and Hot 100 Airplay charts simultaneously 
II they have (Men on the Hot lOO tor more than 20 weeks arxl rank below 50. 
Songs are removed trom the Hot R&B 'Hip-Hop Singles & Tracks and Hot 
R4B/Hip-Hop AiTF^y charts simultaneously if they have been on the Hot 
R&B/Hlp-Hop Sirigles A Tracks tor more than 20 weeks and rank ImIow SO, Songs 
are removed from the Pop 100 and Pop l W Airplay charts slmuftaneouBly if they 
have been on the Popi 00 for more than 30 w oo ka and rank beknv 30. Songs are 
removed from Hoi Country Singles & Tracks If they have been on the chart lor 
more than 20 weeks and rank below ts. provided that they are not soil gaining 
enough points to txillet Songs are removed from tfie Adult Top 40, Adult 
Contemporary. Adult RAB. and Hot Dance Radio Airplay charts if they t^ave t>een 
on the chart lor more than 26 weeks and rank betow 15 (20 for Modem Rock) 

SINGLES SALES CHARTS 

The lop seting ringtos oompHed from a national sample ol retail store, mass 
merchant and klMmai sales reports collected, compiled, and provided by 
Ntalsen SoundScan. For RAB/Hip-Hop Singles Sales, sates data is compiled 
from a naSonal subset panel of core RAB/Htp-Hop stores by Nielsen Sourxtscan 
# Singles with the greslesl sales gains. 

CONFIGURATIONS 

9 CO single available. ® Digital Downkiad available O DVD single available 
O Vlrryt Maxi-Smgle available O VInyt Single available. O CO Mau-Smgie 
available. Configurations are not included on all singles charts 



^ indicales trtle earned HitPredictor status in tt^ partcuiar format based on 
research data provided by Prcmosquad. Sor>gs are bUnd tested online tiy 
Promosquad using mutupte Utiens artd a luMonwUe sample ol carefully prolltod 
mustc consunws Songs are rated on a 1-9 scale: llnal reauRs are tiased on 
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minvnum sale ol 125.000 unRs or a dolar volume ol S9 million at retail lor theatri- 
cally released programs; or of at least 25,000 units and $i million at suggested 
retail for norvtheabical tiUes. : ' IRIulA platinum certirication for a minanum sale ol 
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With British crooner Matt Hales at the helm. Aqualung's string- and piano-laced U.S. 

debut, "Strange and Beautiful" (Red Ink/Columbia), bows at No, 38 on Top 
Heatseokors. Discover artists making thoir inaugural Billboard 
chart runs each week in Breaking & Entering on billboard.com. 
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are proud to present 
the First Annual 



Branded Entertainment is fast 
becoming one of the hottest 
ways to target consumers. In 
fact, 63% of 118 advertising 
executive members of the 
Association of National 
Advertisers say their 
companies use some form 
of branded entertainment. 
Whether it is to align their 
products with relevant 
content, or provide their 
product with a stronger 
emotional connection with 
the consumer, one thing is 
certain — for those doing it 
well, the brand invades the 
pop-culture consciousness. 
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in association with 



CALL FOR ENTRIES DEADLINE: 

Submissions must be received by May 13, 2005. 

ENTER NOW AT 

www.adweek.com/buzz 

Submit your best work in one or more of the 
following categories: 

1) Advertainment (promotainment) 

2) Content sponsorship 

3) Film/movie product placement 

4) Gaming product placement 

5) Internet 

6) Music 

7) Print 

8) Sports 

9) TV product placement 

10) Wireless promotion 

11) Integrated campaign (includes three or more 
elements from categories 1-10 and 12) 

12) Other 

Finalists will be notified on or about May 31. A winner 
per category and one Grand Prize winner will be honored 
at Promax/BDA in New York on June 23. 

For entry forms, rules and a description of contest 
categories, visit www.adweek.com/buzz 
or contact jrudolf@adweek.com with questions. 




What's Next? The 2005 Clio Festival in South Beach, Mav 21-24 



Where advertising, entertainment and innovation meet. 



Register Now! 

Early registration offer ends soon 

www.C L ' 0 lnnovation.com 
Questions? 1.212.683.4300 
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BillloMral 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKER 



MARKIETPLACIE 



For ad placement call 1-800-223-7524 or write Jeff Serrette at classifleds#blllboard.com or fax 646-654-4798/99 



HELP WANTED 



REAL ESTATE 



BILLBOARD CHART MANAGER WANTED 

VNU Business Media publishes over 50 business publications, stages more than 50 trade shows and conferences and 
operates approximately 200 business-to-business electronic products. We operate around the globe, covering some 
of the most powerful industries in the work) including entertainment, retail, media, travel and design. 

Billboard and Billboard Radio Monitor, two VNU Publications, are cun-ently seeking an indivkJual to manage the R&B/ 
Hip-Hop, Rhythmic and Reggae charts in our New York office. This chart manager will be responsible for all aspects 
of those genres in Billboard, Billboard Radb Monitor and on the magazines' respective web sites. Qualified indivkJual 
will be the Billboard and Billboard Radio Monitor representative to the R&B, Rhythm, Reggae, and Gospel label, radio 
station, and retail communities, and act as a liaison for those formats with our data providers. Nielsen Broadcast Data 
Systems and Nielsen SoundScan.The chart manager also co-writes a weekly chart column in Billboard Radio Monitor 
and weekly chart items in Billboard. Must also pen chart items for daily format emails. 

The ideal candidate will be a self starter, and have a minimum of 3 years of professional experience working either in 
journalism, the radio business, the record business or some related field. Must be able to speak the language of radb 
programmers and understand ttieir issues and challenges as well as have strong radio and industry relationships. 
Bachelors degree in a relevant area of study required. Prior puWisfied writing experience a plus. 



Please send resume and a cover letter including salary requirements to: att: MR Dept - Ig, 
Email; entertainrecruH @ vnubuspubis.com Visit our website: www.vnubusinessmedia.com. 



Only candidates selected for interviews will be contacted. No phone calls 
or agencies please. VNU Business Media offers a competitive salary 
with excellent benefits. VNU is an equal opportunity employer. 
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BUSINESS 
OPPORTUNITIES 



WANTED TO BUY 



LEADING INDEPENDENT 
DISTRIBUTOR 

Has openirtgs for new products. We offer 
every service, an, produclton. licensing, 
and replication lo 45.000 retailers naiion- 
widG. *CD & DVD content- Ser^d pfoduci 
samples to: Turn Up The Music, Inc., 
708 Colfax Ave., Kenilworth, N.J. 07033 
• Attn: Drew Matllsky • Contact: 
drew@tutmuslc.cofn or call • 
1-800-607-1901 X2244 



TOP $ PAID 

For: Cds, Lps Cassettes, 
Videos & DVDs 
Call (201) 986-0909 
Fax (201) 986-7755 



DUPLICATION/REPLICATION 



NEED CDs? 

th« choic* is 

CRYSTALCLEARU 



Promo CD Pack • SS99I 
1000D\/D$»S1499! 



1 -saa-osa-oo-73 



MUSIC r^ERCHANDISE 



BUY DIRECT AND SAVEI 

WhUe othsr p«opl0 irB raisirn their prices, we 
are slashing ours. Manr label CD's, cassettes 
and LP's as low as 50(. Your choice from tt» 
most extensive listlr^ avallabto. 

For free calakx) call (609) «0a«OOO. 
Fax (608) 8S(H)247 or wrttt 



P.O.Bax A Trenton. N J. oeflSt -0020 



CO « OVO Maiglaclurlni 



2500 CD^s 

Only $1999 

IncluiKs: On DISC Priitling • Bar Code 
FiUI Ctln PrIMM Boimieis • Cello Wraoain 

1-877-633-7661 

www.omtsOnnecarding.com 
vat ' Maslercafd • Amex * Oiscovei 



TALENT 



Musicians 
WANTED!! 

www.BandMatesNetAfork.com 



POSITION WANTED 



Need a new Drummer? 

NYC based Pro Drummer recently 
feat in Modern Drummer Mag skg 
Pop/Rock Artist/band tour. Yamaha 
& Sabian arlisl/clinician. Solid, easy- 
going & fun w/major artist credits. 
Serious Pro sits only. Send EPK to: 
ProDrummerNYC@aol.com 



NOTICES/ 
ANNOUNCEMENTS 



BILLBOARD CLASSIREDS 
MOVE LUXURY REAL ESTATE 

TO THE STARS 
REACH THE HIGH-POWERED 

WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mafk Wood - Real Estate 
Manager 
661-270-0798 - Far 323-52S-2395 
Blllboard@miislclan.org 
1-800-223-7524 
Utacliii ttM Mnwi A flMun avfln WMk 

s torn li tM mK/iatMtataniat Mestrr 




Selling Las Vegas Real Estate lo the Stars . . . Las Vegas Is soaring to unimaginable 
heights. A gorgeous condo on the goir course, your dream home on the lake, a beau- 
lirul mansion with the million dollar .strip view, or that commercial building for 
your recording studio. 1 pay close attention to my clients every need and that's what 
makes me succcssfuJI 

Call Kimberiy M. Poindeiter at 

kmpoindexterlSearthlinkjiet - 702-277-9970 



Sonoita, AZ Secluded Hacienda 

Uke having your own ranch] 

77 ac estate in oal</grasslands m 
hear! of ranching/movie locations. 
^^^^^ Seclusion and spectacular views 
^^^^^M ^^HB< ^'^ covenant protecled. 
BHi^H ^B^>%« Exquisite architect designed main 
WE^^SM ^B^^' I house, guest qrtrs. spa S studio. 
H^HHHj jHQy|r I Distinctive historic detailing with 
^^^^^^K^S^fS' t embedded color plaster interiors. 
^^^^^H^<^^' B Year-round outdoor living at 
IMWHB t| 5000' elevation. 

^HHBfl'^ %i , H 'A place lo invest', Fortune 8/04 
^mUl^ k,' ^hI senic minutes from Tucson 

^^^^Hj^^^^l^JI Adjacent to 
^^^9E^^^^3H 4.072 

^^^^^^^^^^^^^H nvww.homepage.mac.coin/skypaintaz 



STORE SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BUVNK OR PRINTED 

800-883-9104 

Mi MAK» OtEOd OUtI>S ^CEfTED 



Www.MoveToPalmSprings.Net 

Estates • Homes ■ Horse Properties 
Acres to build on ■ Condos - 

Golf Properties 
Jon 760-409-SOLD (765}) 
jon @ movetopalmsprings.net 



SERVICES 



FOR SALE 



TheBlllboardStore 



www.orderbillboard.com 



YOUR ONE STOP STORE FOR... 

• Billboard Directories • Billboard Merchandise 
• Billboard Books • Magazine Subscriptions 
• Sale Items • And much more,.. 



Interactive Lenticular 
Packaging by 
Virtual Images Unlimited 

Featuring eye catching 
animation and 3-D effects- 
Call Kenny G., 
Lenticular Music Specialist, 
to discuss what Lenticular 
can do for you: 
1-800-950-8247 
www.3d-lmages.com 
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REAL ESTATE 



Simply Exquisite 

This Moroccan inspired dramatic Mediterranean is nesded amongst the hillside 
above L.A.'s legendary Sunset Strip. Enter through custom wrought iron gates and a 
private lushly landscaped courtyard with flowing fountains. Impeccable details 
throughout and tastefully appointed with Paver tiled and gUstening espresso hard- 
wood flooring, a gourmet kitchen with top of the line stainless steel appliances, car- 
rara marble counter lops and custom cabinetry, crowned molding, bowed ceilings, 
dramatic Moroccan lighting fixtuiies throughout, wonderful art walls, and great 
indoor outdoor flow . . . framed by mature eucalyptus trees ofter- 
ing a serene peaceful setting. This 2 master plus guest bedroom, 
4.5 baths, 3 level view property offers a formal dinning room, liv- 
ing room with travertine fireplace, family room with view patio, 
office area off the main Ma.ster bedroom, private black bottom 
sparkling pool with Cabana, pool bath with shower and outdoor 
kitchen perfect for memo- 
rable entertaining, was com- 
pletely renovated in 2003, 
Lynda Murray, designer to the stars has created a fusion of color 
and luxurious living ... the epitome of the true Hollywood 
Lifestyle. 

Ill Proudly presented for $3,490fi00 

M^(itSfc!Q¥^U£'»j;^? 8590 Hollywood Blvd. 





DUPLICATION/REPLICATION 



1,000 CDs 

in full-color jackets for just 

$99 



Call today for 
your free catalog! 

1-800-468-9353 

www.dlscmakers.com/bb 



^ DISC MAKERS' 



NOW MANUFACTURING DVD'S IN-HOUSE 



300 p5JR. 
1000p5k!>. 



$775.00 
$1099.00 



liKludes: I cohr booklet i 
I'Coiot CD label from ptint-ready 
film, fowelboK. ftulnkwiap 

liKludes. 4 toloi booklets. 

? (oioi CD hbcl from prm-iaady 

film, litwtlbox. shiinkwtop 



D.J. VINYL PROMO 

100 12" riNTi S799.0O ijj,i,^,<,np,. SI 10 .a,h | 
500 12" viMn $1,249.00 Komeii smoo 
1000 12" viHn $1,779.00 KoeDa SHwoo 

MCUCB IMdUlIt WKII! JKffl ./ KOli • MJSraiKC • FUll PSOCtSSIHC 
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T-SHIRTS 



NOTICES/ 
ANNOUNCEMENTS 




Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.baeksUje-fashion.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-443-0100) 
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HAVE A position™ nLL7 WANT TO REACH HIGHLY OlIALIFIED PEOPLE FAST? 
iXX>K NO FVRTHERt BlUMOAKDCI^SSIt lKI) IS THE HIRE AUTHORITY! 
*NOW THE CLASSIFIEDSECTION IS ON-LINE! WWW3II.I.II0ARDX:UM 
CALL: JelTSerrette 
@:80«-223-7524 for more info. 



I CAN HELP 

YOU„. 

LOOKING TO HIRE THAT IDEAL 
CANDIDATE TO FILL A RECENTLY 
OPENED POSITION . 
I CLAN HMLP Yt3U 



ARE YOU TRYING TO GENERATE 
NEW BUSINESS FOR THE 

COMPANY... 
iCAMHBLRYOU 

LET ME HELP YOU... CAU 
JEFF SERRETTE TOU FREE 
1.80a223-7524 HS4iWi54^(597 
FAX: 1^54W544798/99 

classifieds @ billboard.com 
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COMPILED BY MARGO WHITMIRE mwhltinlre#blllboard.coni 

Percy Heath Dies At 81 

Percy Heath, whose gentle, swinging bass underpinned the Modern Jazz 
Quartet for more than 40 years, died April 28 of bone cancer in Southamp- 
ton. N.Y. He was 81. 

Heath was an original member of the group known around the world as 
the MJQ, along with pianist John Lewis, vibraharpist Milt Jackson and drum- 
mer Kenny Clarke. All were early disciples of the bebop developed by Dizzy 
Gillespie, Charlie Parker, Thelonious Monk 
and others in the 1940s. 

Lewis, the group's music director, forged 
the unit to explore a stately, less frantic ver- 
sion of bop. but kept the reharmonizations 
and new rhythmic patterns. The MJQ, with- 
out a horn player, played quieter as well, and 
created compositions that utilized pedal point 
and counterpoint borrowed from classical 
music as well as the shadings of blues. 
The MJQ's sound fit the times, and dur- 
ing the late '50s and early '60s its recordings on Prestige and Atlantic were 
commercially successful. The group later recorded for Antilles. Columbia, 
Concord and Strata East. 

Heath's two brothers also pursued jazz careers. When the MJQ went on 
the first of several hiatuses in the 1970s, he and his brothers Albert, a drum- 
mer, and Jimmy, a tenor saxophonist, formed the Heath Brothers, a more 
freewheeling group whose recordings and concerts are well-received. 

Heath returned to the MJQ when it regrouped in 1980 and stayed in the 
bass chair until 1994, when the group's longtime second drummer Connie 
Kay passed away. Soon afterward, the surviving members decided to shut 
down the act for good. Jackson died in 1999, and Lewis in 2001. 

Before his music career blossomed. Heath trained as a pilot in the last years 
of World War II. He became a member of the Tuskegee Airmen, the elite 
African-American unit. — Bill Holland 
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^^-PRIZES: CDs, Distribution, 
^^Alnime, Studio Time & MOREI 
Agents, Managers & 
Lobels Seeking New Talent! 
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BOY: William James, 
to Lara Anne and James Cerreta, April 
5 in Los Angeles. Father is director of 
A&R for Chrysalis Music Publishing. 

BOY: Lucas Antonio, to Jacqueline 
and Lance Sanchez, April 24 in 
Rockland County. N.Y. Father is 
director of national accounts and field 
marketing for TVT Records. 



Robert Famon, 87, of 
an apparent heart attack, April 25 in 
Britain's Channel Islands. The film, 
pop and jazz composer/arranger 
scored more than 40 movies and 
worked with such luminaries as 
Frank Sinatra, Tony Bennett and 
Lena Home. In addition to several 
Ivor Novello Awards from the British 
music industry. Farnon won a 
Grammy Award in 1995 for best 
instrumental arrangement for the 
song "Lament" on jazz trombonist 
J.j. Johnson's album "Tangence." He 
also nabbed Grammy nominations 
in 1976 and 1992. At age 11, Farnon 
played piano and drums in the 
Toronto Junior Symphony and after a 
stint arranging for jazz bassist Percy 
Heath, composed his first symphony 
at age 21. He then focused on films 
and arranging, and was quoted as 
saying one of his favorite film 
scoring projects was i95i's "Captain 
Horatio Homblower R.N." with 
Gregory Peck and Virginia Mayo. He 
is survived by his wife, four children 
and two brothers. 



Hasil Adldns, 68. of unknown causes, 
April 26 in Madison. W.Va. The cult 
rockabilly singer released a handful of 
records in the 1960s featuring his one- 
man band of guitar, drums and 
unabashedly raw Appalachian drawl 
His rough-hewn discography began 
circulating among record collectors in 
the 1970s, and his best-known song. 
"She Said," was later recorded by the 
Cramps. After the release "Out to 
Hunch" on New York's Norton Records 
in 1986. Adkins toured extensively. He 

is survived by two siblings. 

Salvador "lUtti' Camarata. 91 , after a 
brief illness. April 13 in Burbank, Calif. 
Camarata worked with the likes of 
Bing Crosby, Billie Holiday and 
Annette Funicello during a long career 
as a composer/arranger and 
trumpeter. After years of big band 
work in the 1930s for the Jimmy 
Dorsey Band, he became the music 
conductor for several TV series, 
including "The Vic Damone Show." 
Camarata co-founded London 
Records, whose roster included the 
Rolling Stones, then co-founded 
Disneyland Records in the 1950s, 
where Funicello and Hayley Mills 
recorded. He is credited with helping 
develop the vocal style that made 
Funicello a '60s pop star. In i960 he 
opened Los Angeles' Sunset Studios, 
which hosted such acts as Van Halen, 
the Rolling Stones and Miles Davis. 
Camarata is survived by his son, a 
granddaughter and a brother. 
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BiUboaitl? It's people Eke Island Dei Jam Chainnan UL Raid - the imaginative minds and savvy 
businessmen and women who create bu22, build brands and start trends. In fact, according to Harvey Research, 73% of all BillhoaTd 
readers infiuence consumer purchasing decisions such as what CDs to buy, what clothes to wear and what concerts to see. 

With 71% of all readers in a management posiiion or higher, the revamped, re-energized and redesigned Billboard 

gives advertisers access to an affluent and elusive group of thought leaders-artists, media, marketers, executives, trendsetters, 
retailers and consumers who can help create the tipping point for your brand. 

And stay tuned for the relaunch of Billboard.com & Billboard.biz and the birth of Billboard Mobile. 

iiitrocluoincj the new. . . Billboard. 



erriero 646.654.4627 ■ jguerriero@billboard.com ■ To subscribe: www.biIlboard.biz/subscribe 
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Latin Acts Bring Miami IHeat 

stars, trend-setters and the music industry's top movers and shakers 
were on hand at the 2005 Billboard Latin Music Conference & Awards 
presented by Heineken at the Hotel Intercontinental in Miami. The 16th 
annual confab ended on a stellar note with the televised awards show on 
the Telemundo network, which garnered its highest ratings yet. 
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Hotel Intercontinental. 
Miami 



Heineken 



Diego Agullar. Nielsen: 
Hector Corporan. XM; 
Abt>e Frank. Nielsen: 
Regia Gonzalez. 
Music Choice; 
Eddy Laca. Universal; 
Sergio LODes. EMI; 
Shirley Maldonado. 
Sinus; 

Marya Meyer. Laras: 
Flavto Morales. mun2; 
Brad Navin. The Orchard; 
Mayna Nevarez. Nevarez 
Communications; 
Gregg Ogorzetec. Napster. 
Carlos Perez. Sony BMG: 
Susan Roberts. UMVD; 
Miguel Sierralta. 
emusiclatino-com; 
Nancy Wagner. Nielsen; 
Les Watkins. 

MusicReports ^m^m 
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of reggaettin duo Wisin & Yandel at the 
"Production in Motion" panel, sooosored by 
themunS networtc 



^ TOP 

" The CTV preiaunch party featured performances by 
Didiec, Sacha Nairobi. Funbooka and Ga Pictured at 
the party arc CTV* OabrM M«tiM£ Banked by 
hosts Carolna and Jenny 

MIDDLE 

Trtte 5pOf*sor Heineken hosted ttie Holrwken Hdopv 
Hour with Biliboani Latino hosts, from left. Deborah 
Maodatena. Angt* iM Rosal and Efrain Baiws 

BOTTOM 

Pictured at the "Goin' Mobile' panel are. from left. 
Consects Mwlc FriMer. BHIboardS IMa Cobo. EMi 
Music Pubhshing Latin America's Nestor Catonu 
Sony/ATV Music Publishing Latin Atnt-T ic<i ^ Jorge 
H«|l& Libertad/Un<vBfSal Records' John Robertson 
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STONES FOR THE ROAD 

Details of an upcoming Rolling Stones tour and an album 
of new material for Virgin are expected to be announced 
May 10 in New York. Track hears that the Stones will perform 
a handful of songs at the Upper West Side press confer- 
ence, a portion of which may be broadcast live. 
The Stones recorded songs for the new album in Paris with 
producer Don Was (blllboard.com, Dec. 9, 2004) and additional 
songs this spring in New York. The set. due this summer, is the 
group's first studio album in eight years. 
Michael Cohl will again produce the Stones tour worldwide, and 
the band is expected to play theaters, arenas and stadiums. The last 
Stones tour (2002-2003) grossed just under $300 million from 116 
dates, according to Billboard Boxscore. —Ray Waddell 



MARTIN GOES LUNY 

In a further sign of relation's growing reach. Luny Tunes 
have produced a track for Ricky Martin's upcoming English- 
language album. Tlie track reportedly features the Black Eyed 
Peas. The Dominican cousins comprising Luny Tunes are 
widely considered the most influential producers in reg- 
gacton. having worked with the likes of Don Omar, Tego 
Caldcron and Wisin & Yaiidel. 

Latin pop star Chayanne, speaking at the Billboard Latin 
Music Conference, did not discount the possibility of using 
reggaeton in an upcoming recording. — Leila Coho 

SKOR BIG WITH VALENTINO 
New York-based Skor Management adds Disturbing Tha 
Peace/Def Jam's R&B upstart Bobby Valentino to a roster 
that includes songwriter/producer Rich Harrison (Amerie, 
Beyonce, Jennifer Lopez), Zap Mama and rapper Pharoahe 
Monch. Having just inked a deal with EMI Publishing, 
Monch— formerly with Rawkus— is rumored to be headed 
to Shady. -Gail Mitchell 

V\/ORD PICKS UP FERVENT 

Track hears that Word Entertainment has purchased the 
Fervent and Spirit- Led record labels from founder and pres- 
ident Susan Riley. She will continue to head those ventures, 
and the staff will remain intact. 

Though there has been no announcement from the 
Word/ Warner Bros. camp. Track understands that start- 
ing )une i. Fervent and Spirit-Led releases will be handled 
by Word Distribution in the Christian retail market and 
WEA in the general market. Provident Music Distribution 
previously handled both labels. — Deborah Evans Price 

ELTON RUNNING V^ITH SISTERS 

Sources tell Track that Scissor Sisters recently got together 
with Elton John for a songwriting session. Whether John or 
his efforts with tho band make the cut on the Universal act's 
second album remains to be seen. In the meantime, hardcore 



Scissor ^ns are enjoying Ixind member Ana Matronkr's guest 
spot on the new New Order album. —Keith Caulfietd 

ROCKIN' THE MOUSE 

Van Halen and Disneyland are nimored to be hooking up. To 
coincide with the Anaheim. Calif., park's 50th anniversary, 
its Space Mountain ride will reopen in July after years of re- 
furbishment. It will be called S pace Mountain by day and Rock 
It Mountain by night, and sources say the "twilight ride" will 
liave a soundtrack provided by Van Halen. — Keilh Cauljield 

POD PLAY AT BMI 

BMI will announce Sept 9 that it is Jumping on the podcastlng 
bandwagon. The performing-rights licensing agency is de- 
vek>ping a podcast that will feature the unsigned acts it rep- 
resents—a virtual showcase, if you will. The podcast will be 
available on the BMI Web site and pushed out to music labels 
through its newsletter and e-mail blasts. —Antony Bruno 

THE LATEST MERGER 

Track tried last week to contact Maarten Steinkamp. Sony 
BMG Music Entertainment president for Continental 
Europe, for his comments on the company's performance 
during the first quarter, but he was missing in action. How- 
ever, the Dutch-born exec had the best excuse of all — he 
was getting married, Track offers its best wishes to 
Steinkamp and his wife, Laura. — Emmanuel Legrand 
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EDITED BY SARAH HAN 

RECORD COMPANIES: Warner Strategic Marketing in Los 

Angeles promotes Mithra Emami to VP of custom prod- 
uct. She was director of sales and strategic marketing. 

Universal Motown Records Group in Santa Monica, 
Calif., names Dave Downey national director of rock pro- 
motion. He was director of rock at All Access. 

Buena Vista Music Group in Burbank. Calif., elevates Cary 
Prince to VP and Susan Kim to director of BVMG interna- 
tional. Prince was executive director, and Kim was manager. 

Concord Music Group in Beverly Hills. Calif., appoints 
John Baldi VP of music publishing and licensing. He was 
creative director of A&R at Mosaic Music Publishing. 

RCA Music Group in New York names Samantha Lecca 
VP of video production. She was VP of video production 
at Arista Records. 

MUSIC VIDEO: MTV in New York promotes Rachel 
Baumgarten to VP of integrated marketing. It also 
names Catherine Balsam-Schwaber senior director of 
integrated marketing. Baumgarten was senior director of 
her department, and Balsam-Schwaber was VP of inte- 
grated marketing and programming at Rock the Vote. 




HOME VIDEO: Buena Vista Home Entertainment In 

Burbank, Calif., promotes Scott Guthrie to senior VP of 
sales and distribution, He was VP of sales and channel 
development. 

Eagle Rock Entertainment in New York names Cathy 
Halgas Nevins VP of communications and publicity. She 
was director of public relations at bluefly.com. 

Paramount Home Entertainment in Hollywood names 
Michele C. Bell VP. creative director. She was VP of creative 
services home entertainment at Universal Studios. 

Sony Pictures Home Entertainment in Culver City. Calif., 
names Lisa M. Jean director of marketing. She was brand 
manager at Universal Studios Home Entertainment. 

RELATED FIELDS: Media City Sound In Studio City. Calif., 
names Lisa Blackwood Hope VP of operations. She was 
associate producer at 20th Century Television's "That's 
Life." 

Opus 1 Music Library in Studio City names David Avalos 

director of business development. He was consulting part- 
ner at Medla-Sawy Productions, 

Send submissions to sham^billboardjoom. 
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XCLUSIVE NEWS RADIO REPORT 



NEWS RADIO: 

How News Radio Can Work For Your Station 

by Scott McKenzie, Editor-in-Chief, Billboard Radio Monitor 

Billboard Radio Monitor presents a While Paper report on the 
news radio industry based on an exclusive round-table session 
attended by the radio news chiefs for ABC, CBS, Fox and The 
Associated Press. Audience demographics from Scarborough 
Research also included. 

Quantitios or* limited. ORDER YOURS NOW! 
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ORDER THE PRINT EDITION FOR ONLY $19.95 



Tirle 


City 


Company 


State/Zip 


Nofuie of Business 


Phone 


Email 


n Payment eiKlosed $ 
Card » 


|U.S, funds only) Charge my: H Amex H MaitefCord 1 1 Visa 

Exp. Date 


Signature (required! 



Send your order and payment to: asswp 

Billboard Radio Monitor, Attn: Subscription Dept., 770 Broodway, Now York, NY 10003 



Order the PDF version online: www.BillboardRadioMonitor.com/NewsRadio 
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THE ART OF RAISING THE BAR. 



As the philosophers tell us, change is good. To grow, 
to advance, to evolve, w/e must accept change. At 
QUALIA, we not only embrace change, we anticipate 
it. We create it. So it Is with QUALIA 01 0, the world's 
most advanced headphone system. 



UNHEARD-OF FREQUENCY 
RESPONSE. Designed to deliver 
the very highest quality audio 
reproduction, QUALIA 01 0 are the 
ultimate headphones for experl 
encing Super Audio CD, and all 
high resolution formats. They 
employ a nano-composite 
diaphragm which provides 
extraordinary definition for bass 
and midrange, spectacular depth 
and harmonic content, and allows 
for an overall frequency response 
reaching an astonishing 120 kHz. 



UNPRECEDENTED DEFINITION. The more 
powerful the driver magnet, the more accurately it 
can move the diaphragm, and the more accurate 
the resulting sound reproduction. The magnets 
used In QUALIA 010 are created using transverse 
magnetic field pressing. Rather than being com- 
posed of a single piece, the material is created 



in four sections and combined into a single unit. 
The magnet is better able to retain its strength, 
and can therefore help reproduce sound with 
much greater definition, richness and clarity than 
was previously possible. 
QUALIA 010 also uses 
a porous baffle to 
permit airflow and 
reduce resonance, 
creating the optimum 
listening environment. 

UNPARALLELED 
COMFORT. In use. 
QUALIA 010 were 
designed to become, 
essentially, invisible. 
They feature a strong, 
yet extraordinarily light- 
weight magnesium-alloy 
Q u A L I A 010 frame. The extra-wide headband 

disperses the weight of the headphones across a 
greater area. And the ear pads are made of soft, 
natural sheepskin. The headphones can be further 
customized for headband size, cable length and 
color. Taken as a whole, the unique QUALIA design 
concept serves a single purpose: to deliver an unpar- 
alleled listening experience in luxurious comfort. 




For more information about QUALIA DIG, visit vvww.sony.com/QUALIA jmmerse, or call 1.877.QUALIA3 (782.5423). 



SONY QUALIA 



©2005 Sony Electronics Inc. All rights reserved. Features and specifications are subject to change without notice. "QUALIA" and "SONY" are trademarks of Sony Corporation. 
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